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Lampiran 1 : Kue isio ineir  Penelitian  

Kuesioner Penelitian 

Keipada  

Yth. Bapak/Ibu/Sdr/Sdri 

Koinsumein Oirlin Beiauty Di Koita Teigal 

 

Deingan ho irmat, 

Seihubungan deingan peinye ileisaian tugas akhir se ibagai mahasiswa 

Proigram Strata Satu (S1) pada Fakultas E ikoinoimi Dan Bisnis Unive irsitas 

Pancasakti Teigal maka Saya : 

Nama  :  Yusmiarni Arba 

NIM :  4117500044 

Fakultas :  Eikoinoimi Dan Bisnis (Pro igram Studi Manaje imein) 

Beirmaksud meilakukan peineilitian ilmiah untuk pe inyusunan skripsi de ingan 

judul “Analisis Pengaruh Brand Ambasador, Brand Image Dan Purchase 

Intention Terhadap Decision Purchase Pada Produk Orlin Beauty Di Kota 

Tegal 

Untuk itu, saya sangat meingharapkan keiseidiaan Bapak/Ibu/Sdr/Sdri 

untuk me injadi reispoidein deingan meingisi leimbar kueisio ineir ini seicara leingkap. 

Data yang dipe iroileih hanya akan digunakan untuk ke ipeintingan peineilitian 

seihingga tidak ada jawabn yang salah dan ke irahasiaannya akan saya jaga 

seisuai deingan eitika peineilitian.  

Atas partisipasi bapak/ibu  meingisi kueisio ineir ini saya ucapkan te irima 

kasih. 

Ho irmat saya, 

YUSMIARNI ARBA 



101 
 

 

 

 

 

IDENTITAS RESPONDEN 

 

Nama   :…………………………….. 

Alamat  : …………………………….. 

 

Isilah dan beirilah tanda silang (X) atau che icklist (√) pada isian beirikut : 

1. Umur  :      

 15 – 20   tahun  21 – 30  tahun 

 

   31 – 40  tahun   Di atas 41 Tahun 

2. Jeinis Keilamin : 

Laki-Laki                       Peireimpuan 

3. Tingkat peindidikan teirakhir 

Seikoilah Meineingah Atas              Diplo ima   

 

Sarjana 

4. Peinghasilan Peirbulan 

        Dibawah Rp. 1 jt                                   Rp. 1 jt - Rp. 2,5 jt 

          

Rp. 2,5 jt - Rp.4 jt.                                   Diatas Rp. 4 jt 

5. Peikeirjaan  

Pelajar    karyawan swasta 

 

PNS/BUMN   wiraswasta 

 

Petunjuk Pengisian Kuesioner 

Moihoin anda me imbeiri tanda silang (X) atau che icklist (√) pada  ko iloim  yang 

diseidiakan seisuai deingan peinilaian Bapak/Ibu/Sdr/Sdri dalam me inilai seitiap iteim 

peirtanyaan. 

SS    =  Sangat seituju 
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S       =  Seituju 

N      =  Neitral 

TS    =  Tidak seituju 

STS  =  Sangat tidak seituju 

KUESIONER 

1) Variabel Purchase Decision (Keputusan Pembelian) 

Noi Peirnyataan Jawaban 

STS TS KS S SS 

Kemantapan Produk 

1 Saya me imbeili pro iduk Oirlin Beiauty 

kareina me ingeitahui manfaat pro iduk 

teirseibut 

     

2 Saya me imbeili pro iduk Oirlin Beiauty 

kareina harga pro iduk teirjangkau 

     

3 Saya me imbeili pro iduk Oirlin Beiauty 

kareina meingeitahui kualitas proiduknya 

     

4 Saya me imbeili pro iduk Oirlin Beiauty 

kareina sudah me imbandingkan deingan 

proiduk skincarei lainnya 

     

5 Saya me imbeili pro iduk Oirlin Beiauty 

kareina banyak alte irnatif pilihan, pro iduk, 

mutu, kualitas dan harga yang ditawarkan 

     

Kebiasaan Membeli 

6 Saya me imbeili kareina dapat dibeili meilalui 

toikoi oinlinei 

     

7 Saya me imbeili pro iduk Oirlin Beiauty 

kareina me imeinuhi keibutuhan peirawatan 

kulit saya 

     

8 Saya se ilalu ingat jeinis-jeinis pro iduk 

skincarei Oirlin Beiauty 

     

Kecepatan Dalam Membeli 

9 Saya rutin me imbeili proiduk Oirlin Beiauty      

10 Saya me imbeili pakeit proiduk Oirlin Beiauty 

untuk peirawatan keicantikan 
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2) Variabel Brand Ambasador 

Noi Peirnyataan Jawaban 

STS TS KS S SS 

Transparan  

1 Seileibriti pro ifeisio inal dalam me imbawa 

iklan proiduk Oirlin Beiauty 

     

2 Proiduk Oirlin Beiauty mudah diingat 

kareina di iklankan o ileih  seileibriti  

     

Kesesuaian Produk 

3 Keiseisuaian se ileibriti deingan iklan pro iduk 

Oirlin Beiauty 

     

4 Koinsumein peircaya proiduk Oirlin Beiauty 

kareina di iklankan o ileih seileibriti 

     

Kredibilitas 

5 Seileibriti pro iduk Oirlin Beiauty 

meingeitahui pro iduk yang di iklankan 

     

6 Seileibriti pro iduk Oirlin Beiauty pro ifeisio inal 

dalam meinyamo iaikan iklan 

     

Daya Tarik 

7 Seileibriti pro iduk Oirlin Beiauty meimiliki 

peinampilan yang me inarik  

     

8 Seileibriti pro iduk Oirlin Beiauty mudah 

meimpeingaruhi koinsumein untuk membeli 

produk 

     

9 Seileibriti pro iduk Oirlin Beiauty mudah 

meimpeingaruhi koinsumein untuk 

menggunakan produk 
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3) Variabel Brand Image 

Noi Peirnyataan Jawaban 

STS TS KS S SS 

Strength Brand Association (Asosiasi Kekuatan Merek) 

1 Loigoi proiduk Oirlin Beiauty  mudah di 

ingat 

     

2 Loigoi proiduk Oirlin Beiauty  mudah 

dipahami 

     

Favorability Of Brand Association (Asosiasi kesukaan Merek) 

3 Meireik pro iduk Oirlin Beiauty leibih unggul 

dari meireik skincarei lain 

     

4 Saya meirasakan manfaat saat 

meinggunakan proiduk Oirlin Beiauty 

     

5 Proiduk Oirlin Beiauty meimeinuhi 

keibutuhan peirawatan kulit saya 

     

6 Saya puas me ilakukan peirawatan kulit 

deingan  proiduk Oirlin Beiauty 

     

7 Proiduk Oirlin Beiauty seisuai deingan kulit 

masyarakat Indo ineisia 

     

Uniqueness Of Brand Association (Asosiasi Merek yang Unik) 

8 Meireik pro iduk Oirlin Beiauty tidak mudah 

ditiru 

     

9 Meireik pro iduk Oirlin Beiauty selalu dalam 

ingatan pelanggan 

     

10 Meireik pro iduk Oirlin Beiauty Meireik 

proiduk Oirlin Beiauty memotivasi 

pelanggan untuk membeli produk 
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4) Variabel Purchase Intention 

Noi Peirnyataan Jawaban 

STS TS KS S SS 

Transaksional 

1 Konsumen tertarik produk skincare 

merek Orlin Beauty 

     

2 Konsumen tertarik untuk membeli 

skincare merek Orlin Beauty 

     

Referensial 

3 Konsumen merasa ingin memeiliki 

skincare merek Oirlin Beiauty 

     

4 Konsumen dapat membedakan skincare 

merek Oirlin Beiauty dengan merek 

lainnya 

     

Preferemsial 

5 Konsumen selalu membanggakan diri 

menggunakan skincare merek Oirlin 

Beiauty 

     

6 Konsumen selalu menampilkan diri 

menggunakan skincare merek Oirlin 

Beiauty 

     

Eksploratif 

7 Konsumen selalu percaya diri 

menggunakan skincare merek Oirlin 

Beiauty 

     

8 Konsumen akan mencari produk lain 

yang mendukung dalam  menggunakan 

skincare merek Oirlin Beiauty 
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Lampiran 2 : Data Uji Instrumen Penelitian 

Data Variabel Brand Ambasador 

BRAND AMBASADOR 

NO 1 2 3 4 5 6 7 8 9 TOTAL 

1 4 2 3 5 3 3 3 3 3 29 

2 5 5 4 5 5 4 5 4 3 40 

3 4 5 4 5 5 5 4 5 4 41 

4 4 4 4 4 4 4 4 4 4 36 

5 4 4 4 4 4 4 4 4 4 36 

6 4 4 4 5 4 4 4 4 4 37 

7 5 5 5 5 5 5 5 5 5 45 

8 5 5 5 5 3 5 5 5 4 42 

9 4 4 4 4 4 4 4 4 4 36 

10 5 5 4 5 4 5 4 5 5 42 

11 5 5 5 5 4 5 5 5 5 44 

12 5 5 5 5 5 5 5 5 5 45 

13 2 3 2 3 4 3 2 3 2 24 

14 4 5 5 5 5 5 5 5 5 44 

15 5 4 4 5 4 4 5 4 5 40 

16 2 3 3 2 3 3 3 3 3 25 

17 3 3 3 4 4 3 3 3 4 30 

18 5 5 5 5 5 5 5 5 5 45 

19 4 3 3 5 5 5 4 5 5 39 

20 4 4 4 5 5 4 4 4 5 39 

21 3 3 3 4 3 3 3 3 1 26 

22 3 3 4 3 3 4 3 4 4 31 

23 5 5 4 5 2 5 4 5 4 39 

24 4 3 4 4 4 4 4 4 4 35 

25 5 5 5 5 3 5 5 5 5 43 
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26 4 4 3 4 3 4 4 4 2 32 

27 4 4 4 4 3 4 4 4 4 35 

28 5 1 3 3 2 2 3 2 5 26 

29 5 5 4 4 3 4 4 4 4 37 

30 4 4 4 4 4 4 4 4 4 36 

 

 

 

 

Data variabel Brand Image 

BRAND IMAGE 

NO 1 2 3 4 5 6 7 8 9 10 TOTAL 

1 4 4 4 4 4 3 3 3 3 3 35 

2 4 5 2 2 2 4 3 4 4 2 32 

3 4 4 5 5 4 4 5 5 3 4 43 

4 4 5 4 4 5 3 3 3 4 3 38 

5 4 4 4 4 4 4 3 3 4 3 37 

6 4 5 4 4 5 3 3 3 4 4 39 

7 4 4 3 3 2 4 4 4 3 3 34 

8 4 4 4 5 4 5 5 5 3 4 43 

9 4 4 3 4 4 3 4 3 3 3 35 

10 4 4 5 4 4 3 4 4 4 3 39 

11 3 3 3 3 3 3 3 4 3 3 31 

12 3 2 3 3 4 3 3 4 4 4 33 

13 3 5 5 5 4 4 5 4 4 4 43 

14 3 4 3 3 2 3 2 4 3 2 29 

15 3 5 3 5 2 4 3 4 3 5 37 

16 3 2 3 3 2 3 3 3 3 3 28 

17 3 4 3 4 4 4 4 3 3 3 35 

18 5 5 5 3 5 3 3 3 3 3 38 

19 5 5 5 5 5 5 5 5 5 5 50 

20 3 5 5 3 5 3 3 3 3 3 36 

21 3 3 3 4 4 5 5 5 4 2 38 

22 5 4 4 3 3 5 5 5 4 3 41 

23 3 3 3 3 3 3 3 3 3 3 30 

24 2 1 2 2 2 1 1 2 1 2 16 

25 4 5 4 3 4 4 4 3 4 4 39 

26 4 4 4 5 3 4 5 5 4 4 42 
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27 3 4 4 5 2 5 5 3 3 4 38 

28 3 3 3 3 3 4 5 5 4 4 37 

29 4 4 3 3 5 5 5 5 5 4 43 

30 3 4 4 4 3 4 4 4 3 4 37 

 

 

 

 

 

Data Variabel Purchase Intentin 

PURCHASE INTENTION 

NO 1 2 3 4 5 6 7 8 TOTAL 

1 3 4 4 3 4 3 3 3 27 

2 3 4 4 5 4 3 4 4 31 

3 4 4 3 5 4 4 5 3 32 

4 5 4 5 4 5 4 5 4 36 

5 3 2 2 3 4 3 4 5 26 

6 4 4 5 3 4 4 4 4 32 

7 3 2 4 4 4 4 4 4 29 

8 3 5 5 3 5 3 5 5 34 

9 4 4 4 4 3 4 3 4 30 

10 3 2 2 2 3 4 4 4 24 

11 4 3 3 4 4 4 3 4 29 

12 3 4 4 4 4 4 3 3 29 

13 3 5 4 5 5 4 5 5 36 

14 4 3 3 3 3 3 3 3 25 

15 3 3 5 5 4 4 4 4 32 

16 3 3 3 3 3 3 3 3 24 

17 3 3 4 4 4 4 4 4 30 

18 3 3 3 3 3 3 3 3 24 

19 5 5 5 5 5 5 5 5 40 

20 5 5 5 5 3 5 3 5 36 

21 5 5 5 5 5 5 5 5 40 

22 1 5 5 5 5 5 5 5 36 

23 3 3 3 3 3 3 3 3 24 

24 3 2 1 1 2 2 1 1 13 

25 3 4 4 5 4 4 4 4 32 
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26 3 5 4 4 4 4 4 4 32 

27 4 4 5 4 4 4 4 4 33 

28 3 3 3 3 3 3 3 3 24 

29 2 5 5 4 5 5 5 5 36 

30 4 4 4 4 4 4 4 3 31 

 

 

 

 

 

Data Variabel Decision Purchase 

PURCHASE DECISION 

NO 1 2 3 4 5 6 7 8 9 10 TOTAL 

1 5 4 3 3 2 4 3 4 3 3 34 

2 3 5 3 4 4 1 1 4 4 4 33 

3 4 4 5 4 5 5 5 5 5 5 47 

4 5 5 5 5 4 5 5 5 5 5 49 

5 4 4 4 4 4 4 4 4 4 4 40 

6 5 5 4 4 4 4 4 4 4 4 42 

7 5 5 5 5 5 5 5 5 5 5 50 

8 5 5 3 5 5 1 3 3 1 3 34 

9 4 4 4 4 4 4 4 4 4 4 40 

10 4 4 5 3 4 5 5 5 4 4 43 

11 4 5 4 5 4 4 3 4 4 4 41 

12 5 5 5 5 5 5 5 5 5 5 50 

13 3 3 3 3 4 2 1 2 2 5 28 

14 4 4 3 4 4 5 5 5 4 4 42 

15 4 5 3 3 4 4 5 4 4 4 40 

16 3 3 3 3 2 4 3 4 4 4 33 

17 3 3 3 3 3 3 3 3 3 3 30 

18 5 5 3 5 3 5 3 5 5 5 44 

19 2 5 3 3 3 3 3 1 5 3 31 

20 5 5 4 3 3 5 5 5 4 4 43 

21 4 5 3 5 5 5 3 3 3 4 40 

22 3 3 4 4 4 5 3 3 4 5 38 

23 3 4 3 4 5 5 5 4 4 4 41 

24 3 3 4 4 4 4 3 3 4 4 36 
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25 5 5 4 4 5 5 3 5 5 5 46 

26 4 4 4 4 4 4 3 4 4 4 39 

27 5 4 4 4 4 4 3 3 4 4 39 

28 3 4 3 3 4 3 4 5 5 3 37 

29 4 4 3 5 5 4 4 3 3 4 39 

30 5 5 4 4 2 5 3 3 4 4 39 

 

 

 

 

 

Lampiran 3 : Data Ordinal 

Data Ordinal Brand Ambasador 

BRAND AMBASADOR 

NO 1 2 3 4 5 6 7 8 9 TOTAL 

1 4 2 3 5 3 3 3 3 3 29 

2 5 5 4 5 5 4 5 4 3 40 

3 4 5 4 5 5 5 4 5 4 41 

4 4 4 4 4 4 4 4 4 4 36 

5 4 4 4 4 4 4 4 4 4 36 

6 4 4 4 5 4 4 4 4 4 37 

7 5 5 5 5 5 5 5 5 5 45 

8 5 5 5 5 3 5 5 5 4 42 

9 4 4 4 4 4 4 4 4 4 36 

10 5 5 4 5 4 5 4 5 5 42 

11 5 5 5 5 4 5 5 5 5 44 

12 5 5 5 5 5 5 5 5 5 45 

13 2 3 2 3 4 3 2 3 2 24 

14 4 5 5 5 5 5 5 5 5 44 

15 5 4 4 5 4 4 5 4 5 40 

16 2 3 3 2 3 3 3 3 3 25 

17 3 3 3 4 4 3 3 3 4 30 

18 5 5 5 5 5 5 5 5 5 45 

19 4 3 3 5 5 5 4 5 5 39 

20 4 4 4 5 5 4 4 4 5 39 

21 3 3 3 4 3 3 3 3 1 26 
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22 3 3 4 3 3 4 3 4 4 31 

23 5 5 4 5 2 5 4 5 4 39 

24 4 3 4 4 4 4 4 4 4 35 

25 5 5 5 5 3 5 5 5 5 43 

26 4 4 3 4 3 4 4 4 2 32 

27 4 4 4 4 3 4 4 4 4 35 

28 5 1 3 3 2 2 3 2 5 26 

29 5 5 4 4 3 4 4 4 4 37 

30 4 4 4 4 4 4 4 4 4 36 

31 5 5 5 4 4 4 4 4 4 39 

32 4 4 4 4 4 4 4 4 4 36 

33 3 3 3 3 3 3 3 3 3 27 

34 5 5 5 5 5 5 5 5 5 45 

35 4 5 5 4 5 4 4 4 4 39 

36 5 5 5 4 4 4 3 4 3 37 

37 5 1 3 5 4 4 3 4 2 31 

38 5 5 5 5 5 5 5 5 5 45 

39 2 1 5 5 5 5 5 5 5 38 

40 5 5 5 5 2 4 3 4 1 34 

41 2 2 4 3 4 4 4 4 4 31 

42 4 4 4 5 4 3 4 3 3 34 

43 4 4 1 1 5 4 5 4 5 33 

44 5 5 5 5 3 4 5 4 5 41 

45 3 4 4 5 3 5 5 5 5 39 

46 4 4 5 5 3 3 4 3 5 36 

47 4 3 5 3 4 3 3 3 3 31 

48 4 4 5 5 5 4 4 4 4 39 

49 4 4 4 4 4 4 5 4 4 37 

50 5 5 5 5 5 5 5 5 5 45 

51 4 5 4 5 4 4 5 4 4 39 

52 3 4 3 5 4 3 4 3 4 33 

53 2 2 2 2 2 2 2 2 2 18 

54 5 5 5 5 5 5 5 5 4 44 

55 5 5 5 5 5 5 3 5 5 43 

56 4 4 2 2 5 3 3 3 3 29 

57 4 4 4 5 5 4 4 4 4 38 

58 5 4 4 3 5 5 4 5 5 40 

59 2 2 3 2 3 2 2 2 2 20 

60 5 4 5 5 5 5 5 5 5 44 

61 5 5 4 4 5 5 5 5 5 43 

62 5 4 4 5 4 4 4 4 5 39 
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63 4 5 4 5 4 5 4 5 5 41 

64 4 3 5 3 5 4 5 4 4 37 

65 4 5 4 4 4 4 4 4 5 38 

66 4 4 5 5 5 4 5 4 5 41 

67 5 5 5 5 5 5 5 5 5 45 

68 5 4 5 5 4 4 5 4 4 40 

69 5 5 5 4 4 4 5 4 4 40 

70 3 3 3 3 3 3 3 3 3 27 

71 4 4 5 4 4 4 4 4 3 36 

72 3 4 3 4 5 4 4 4 3 34 

73 5 5 3 4 4 4 5 4 5 39 

74 3 4 4 3 4 4 3 4 4 33 

75 4 3 4 3 5 4 4 4 2 33 

76 5 4 2 5 4 5 5 5 5 40 

77 4 4 4 4 4 4 3 4 3 34 

78 3 3 3 4 5 4 5 4 5 36 

79 5 5 5 5 5 5 5 5 5 45 

80 5 5 5 5 4 3 5 3 5 40 

81 3 3 4 3 3 3 3 3 4 29 

82 5 4 5 5 5 5 4 5 5 43 

83 5 5 5 5 5 5 5 5 5 45 

84 5 5 5 5 5 5 5 5 5 45 

85 5 5 5 5 5 5 5 5 5 45 

86 5 5 5 5 5 5 5 5 5 45 

87 5 5 5 5 5 5 5 5 5 45 

88 5 5 5 5 5 5 5 5 5 45 

89 5 5 5 5 5 5 5 5 5 45 

90 5 5 5 5 5 5 5 5 5 45 

91 4 4 4 5 5 5 5 5 4 41 

92 5 5 5 5 4 5 5 5 5 44 

93 5 5 5 5 5 5 5 5 5 45 

94 4 4 4 4 4 4 4 4 4 36 

95 5 5 5 5 5 5 5 5 5 45 

96 5 5 5 5 5 5 5 5 5 45 

97 5 5 5 5 5 5 5 5 5 45 

98 5 5 5 5 4 4 5 4 5 42 

99 5 5 4 5 5 5 5 5 5 44 

100 4 5 4 5 5 5 5 5 5 43 

 

Data Ordinal Brand Image 
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BRAND IMAGE 

NO 1 2 3 4 5 6 7 8 9 10 TOTAL 

1 4 4 4 4 4 3 3 3 3 3 35 

2 4 5 2 2 2 4 3 4 4 2 32 

3 4 4 5 5 4 4 5 5 3 4 43 

4 4 5 4 4 5 3 3 3 4 3 38 

5 4 4 4 4 4 4 3 3 4 3 37 

6 4 5 4 4 5 3 3 3 4 4 39 

7 4 4 3 3 2 4 4 4 3 3 34 

8 4 4 4 5 4 5 5 5 3 4 43 

9 4 4 3 4 4 3 4 3 3 3 35 

10 4 4 5 4 4 3 4 4 4 3 39 

11 3 3 3 3 3 3 3 4 3 3 31 

12 3 2 3 3 4 3 3 4 4 4 33 

13 3 5 5 5 4 4 5 4 4 4 43 

14 3 4 3 3 2 3 2 4 3 2 29 

15 3 5 3 5 2 4 3 4 3 5 37 

16 3 2 3 3 2 3 3 3 3 3 28 

17 3 4 3 4 4 4 4 3 3 3 35 

18 5 5 5 3 5 3 3 3 3 3 38 

19 5 5 5 5 5 5 5 5 5 5 50 

20 3 5 5 3 5 3 3 3 3 3 36 

21 3 3 3 4 4 5 5 5 4 2 38 

22 5 4 4 3 3 5 5 5 4 3 41 

23 3 3 3 3 3 3 3 3 3 3 30 

24 2 1 2 2 2 1 1 2 1 2 16 

25 4 5 4 3 4 4 4 3 4 4 39 

26 4 4 4 5 3 4 5 5 4 4 42 

27 3 4 4 5 2 5 5 3 3 4 38 

28 3 3 3 3 3 4 5 5 4 4 37 

29 4 4 3 3 5 5 5 5 5 4 43 

30 3 4 4 4 3 4 4 4 3 4 37 

31 3 5 1 3 2 3 1 4 4 2 28 

32 4 4 4 5 5 4 4 4 3 3 40 

33 3 5 3 4 2 3 4 4 3 2 33 

34 3 4 3 4 3 3 3 4 3 4 34 

35 4 4 4 3 4 3 3 3 3 3 34 

36 5 5 4 3 4 5 3 4 5 5 43 

37 4 3 3 3 4 3 4 4 3 4 35 

38 4 4 4 4 4 5 4 5 4 5 43 

39 5 5 5 5 4 5 4 4 5 5 47 
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40 3 4 4 4 4 4 4 4 4 4 39 

41 2 3 3 3 3 3 3 3 3 3 29 

42 4 4 3 4 3 4 4 3 3 4 36 

43 3 3 3 3 3 3 3 3 3 3 30 

44 1 4 3 2 4 3 5 4 2 2 30 

45 3 3 3 3 3 2 3 3 3 3 29 

46 5 5 5 5 5 4 3 4 4 4 44 

47 2 5 3 4 5 4 5 5 5 3 41 

48 4 5 3 4 2 4 5 5 4 3 39 

49 3 5 4 3 4 4 4 4 4 5 40 

50 4 3 3 3 4 3 4 3 3 3 33 

51 5 5 4 5 5 5 5 4 4 4 46 

52 3 3 3 2 2 4 4 4 4 4 33 

53 3 2 3 3 3 3 3 3 3 3 29 

54 4 4 4 2 4 4 4 4 4 4 38 

55 4 4 4 3 4 4 4 4 4 4 39 

56 4 4 3 4 4 4 4 4 4 3 38 

57 3 4 3 4 4 3 3 3 3 3 33 

58 3 5 4 5 4 5 5 5 5 4 45 

59 3 4 4 4 4 4 3 3 4 3 36 

60 3 3 2 3 2 3 3 3 2 3 27 

61 4 4 4 5 4 4 4 4 3 5 41 

62 5 5 5 5 5 5 5 5 5 5 50 

63 3 3 2 3 3 3 3 4 3 3 30 

64 4 4 3 2 4 3 3 4 4 4 35 

65 2 3 2 3 2 2 3 5 4 3 29 

66 4 3 4 4 5 5 3 3 3 3 37 

67 4 4 4 3 3 4 4 3 4 3 36 

68 1 1 1 1 1 3 3 3 3 3 20 

69 4 4 4 4 4 3 4 3 3 2 35 

70 4 5 3 4 4 3 4 4 4 4 39 

71 3 5 4 4 4 5 4 5 3 4 41 

72 3 3 3 3 3 3 3 3 3 3 30 

73 4 4 4 4 4 4 4 4 4 4 40 

74 3 5 4 4 4 4 4 3 3 4 38 

75 3 5 3 3 2 3 3 3 3 3 31 

76 5 4 4 5 4 5 5 5 5 5 47 

77 4 4 4 3 2 4 4 3 4 3 35 

78 4 4 4 4 4 4 4 4 4 4 40 

79 3 4 3 3 3 3 3 3 3 3 31 

80 3 5 3 4 4 4 5 3 5 3 39 
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81 3 4 4 4 4 4 4 3 3 4 37 

82 3 5 5 4 4 4 4 3 3 3 38 

83 5 5 4 3 5 4 4 5 5 5 45 

84 3 1 1 3 2 3 3 3 3 3 25 

85 3 3 3 4 3 4 4 3 3 3 33 

86 4 4 4 4 4 5 4 4 4 4 41 

87 1 2 3 1 2 2 2 2 2 2 19 

88 3 3 3 4 4 3 3 3 3 3 32 

89 3 4 4 5 5 4 2 2 3 2 34 

90 4 5 3 5 4 3 2 3 3 3 35 

91 4 3 4 4 4 4 4 4 4 4 39 

92 4 4 4 4 4 4 4 3 4 4 39 

93 4 5 4 4 4 4 4 4 4 4 41 

94 3 3 3 3 3 3 3 3 3 3 30 

95 4 4 4 4 4 4 4 4 4 4 40 

96 4 5 4 5 5 5 4 5 5 5 47 

97 4 4 4 4 4 4 4 4 4 4 40 

98 3 5 3 4 3 5 5 5 5 5 43 

99 4 4 3 3 3 3 3 4 4 3 34 

100 5 5 5 5 4 5 5 5 5 5 49 

 

Data Ordinal Purcahse Intention 

PURCHASE INTENTION 

NO 1 2 3 4 5 6 7 8 TOTAL 

1 3 4 4 3 4 3 3 3 27 

2 3 4 4 5 4 3 4 4 31 

3 4 4 3 5 4 4 5 3 32 

4 5 4 5 4 5 4 5 4 36 

5 3 2 2 3 4 3 4 5 26 

6 4 4 5 3 4 4 4 4 32 

7 3 2 4 4 4 4 4 4 29 

8 3 5 5 3 5 3 5 5 34 

9 4 4 4 4 3 4 3 4 30 

10 3 2 2 2 3 4 4 4 24 

11 4 3 3 4 4 4 3 4 29 

12 3 4 4 4 4 4 3 3 29 

13 3 5 4 5 5 4 5 5 36 

14 4 3 3 3 3 3 3 3 25 

15 3 3 5 5 4 4 4 4 32 

16 3 3 3 3 3 3 3 3 24 



116 
 

17 3 3 4 4 4 4 4 4 30 

18 3 3 3 3 3 3 3 3 24 

19 5 5 5 5 5 5 5 5 40 

20 5 5 5 5 3 5 3 5 36 

21 5 5 5 5 5 5 5 5 40 

22 1 5 5 5 5 5 5 5 36 

23 3 3 3 3 3 3 3 3 24 

24 3 2 1 1 2 2 1 1 13 

25 3 4 4 5 4 4 4 4 32 

26 3 5 4 4 4 4 4 4 32 

27 4 4 5 4 4 4 4 4 33 

28 3 3 3 3 3 3 3 3 24 

29 2 5 5 4 5 5 5 5 36 

30 4 4 4 4 4 4 4 3 31 

31 5 5 3 4 4 3 4 2 30 

32 4 4 5 5 5 5 5 4 37 

33 1 3 3 1 1 3 3 4 19 

34 4 4 5 3 4 3 3 3 29 

35 3 5 4 4 4 4 4 3 31 

36 5 5 5 5 5 5 5 5 40 

37 4 3 4 3 4 3 3 3 27 

38 4 4 4 5 4 4 4 5 34 

39 5 5 5 5 5 5 5 5 40 

40 3 3 4 4 4 4 4 4 30 

41 3 3 3 3 3 3 3 3 24 

42 4 4 5 5 5 4 4 5 36 

43 3 3 3 3 3 3 3 3 24 

44 3 2 5 4 1 5 1 2 23 

45 3 3 3 5 5 4 4 4 31 

46 1 4 5 5 5 4 4 4 32 

47 4 4 4 4 4 4 5 4 33 

48 2 2 4 4 4 4 3 3 26 

49 3 3 3 4 4 3 5 4 29 

50 4 4 3 3 4 3 3 3 27 

51 3 5 5 5 5 5 5 5 38 

52 2 4 3 3 3 3 4 4 26 

53 3 3 3 3 3 3 3 3 24 

54 4 4 3 3 3 3 4 4 28 

55 3 5 3 3 3 3 3 4 27 

56 3 3 4 4 5 4 4 4 31 

57 4 4 4 4 4 4 4 4 32 
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58 2 5 3 5 5 5 5 5 35 

59 3 4 4 4 4 4 4 4 31 

60 1 2 3 4 4 4 3 3 24 

61 3 4 3 4 4 3 3 3 27 

62 3 3 3 3 3 3 4 3 25 

63 4 3 4 4 4 4 5 4 32 

64 5 5 4 4 4 4 4 4 34 

65 4 4 4 4 4 4 4 4 32 

66 5 5 5 4 4 4 5 5 37 

67 3 4 4 4 4 4 4 4 31 

68 3 3 3 3 3 3 3 3 24 

69 4 4 4 4 4 4 4 3 31 

70 3 4 4 5 4 5 4 3 32 

71 3 5 3 4 4 4 4 5 32 

72 3 3 3 3 3 3 3 3 24 

73 4 4 4 4 4 4 4 4 32 

74 3 4 4 4 4 5 4 4 32 

75 5 3 3 3 3 3 3 3 26 

76 3 4 5 4 4 4 4 5 33 

77 3 4 4 4 4 4 4 4 31 

78 4 4 4 4 4 4 4 4 32 

79 4 4 4 4 4 4 4 4 32 

80 2 4 3 4 4 4 4 4 29 

81 3 4 4 4 4 3 3 4 29 

82 4 5 3 4 3 5 4 3 31 

83 3 4 4 5 5 5 4 5 35 

84 3 3 3 3 3 3 3 3 24 

85 4 3 4 4 4 4 4 3 30 

86 5 5 5 5 5 5 5 4 39 

87 1 1 1 1 2 2 2 2 12 

88 3 3 3 3 4 3 3 3 25 

89 5 5 5 5 4 4 4 4 36 

90 4 5 5 5 5 5 5 5 39 

91 3 5 4 4 4 3 4 4 31 

92 3 4 4 4 3 3 4 4 29 

93 4 4 4 4 4 4 4 4 32 

94 3 3 3 3 3 3 3 3 24 

95 4 4 4 4 4 4 4 4 32 

96 4 5 5 5 5 5 5 5 39 

97 4 4 4 4 4 4 4 4 32 

98 5 5 5 5 5 5 5 5 40 
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99 3 5 4 3 3 4 3 3 28 

100 5 5 5 5 5 5 5 5 40 

 

Data Ordinal Decision Purchase 

PURCHASE DECISION 

NO 1 2 3 4 5 6 7 8 9 10 TOTAL 

1 5 4 3 3 2 4 3 4 3 3 34 

2 3 5 3 4 4 1 1 4 4 4 33 

3 4 4 5 4 5 5 5 5 5 5 47 

4 5 5 5 5 4 5 5 5 5 5 49 

5 4 4 4 4 4 4 4 4 4 4 40 

6 5 5 4 4 4 4 4 4 4 4 42 

7 5 5 5 5 5 5 5 5 5 5 50 

8 5 5 3 5 5 1 3 3 1 3 34 

9 4 4 4 4 4 4 4 4 4 4 40 

10 4 4 5 3 4 5 5 5 4 4 43 

11 4 5 4 5 4 4 3 4 4 4 41 

12 5 5 5 5 5 5 5 5 5 5 50 

13 3 3 3 3 4 2 1 2 2 5 28 

14 4 4 3 4 4 5 5 5 4 4 42 

15 4 5 3 3 4 4 5 4 4 4 40 

16 3 3 3 3 2 4 3 4 4 4 33 

17 3 3 3 3 3 3 3 3 3 3 30 

18 5 5 3 5 3 5 3 5 5 5 44 

19 2 5 3 3 3 3 3 1 5 3 31 

20 5 5 4 3 3 5 5 5 4 4 43 

21 4 5 3 5 5 5 3 3 3 4 40 

22 3 3 4 4 4 5 3 3 4 5 38 

23 3 4 3 4 5 5 5 4 4 4 41 

24 3 3 4 4 4 4 3 3 4 4 36 

25 5 5 4 4 5 5 3 5 5 5 46 

26 4 4 4 4 4 4 3 4 4 4 39 

27 5 4 4 4 4 4 3 3 4 4 39 

28 3 4 3 3 4 3 4 5 5 3 37 

29 4 4 3 5 5 4 4 3 3 4 39 

30 5 5 4 4 2 5 3 3 4 4 39 

31 4 3 4 5 4 4 4 4 4 4 40 

32 4 4 4 4 4 4 4 4 4 4 40 

33 3 3 3 3 3 3 3 3 3 3 30 

34 5 5 5 5 5 5 4 5 2 5 46 
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35 5 5 4 4 3 5 5 5 5 4 45 

36 4 3 5 1 1 1 5 4 2 5 31 

37 5 5 5 5 5 5 5 5 5 5 50 

38 4 5 5 3 3 5 3 3 3 5 39 

39 1 2 3 4 5 3 4 5 5 5 37 

40 5 4 3 2 1 5 5 5 5 5 40 

41 3 4 4 3 2 4 2 2 4 4 32 

42 5 5 5 5 5 3 4 5 5 5 47 

43 5 5 5 5 5 5 4 5 5 5 49 

44 5 5 5 5 5 5 5 5 5 5 50 

45 5 5 5 4 4 4 4 4 4 4 43 

46 5 5 5 4 5 5 5 5 4 4 47 

47 2 5 4 5 3 4 4 4 4 5 40 

48 5 5 4 4 4 4 3 4 4 4 41 

49 5 5 5 5 5 4 4 5 5 5 48 

50 5 5 5 5 5 5 2 5 4 4 45 

51 5 5 5 4 4 5 5 5 5 5 48 

52 3 4 3 3 4 4 2 2 4 4 33 

53 2 2 2 2 2 2 2 2 2 2 20 

54 5 4 4 4 5 4 4 5 4 5 44 

55 5 5 4 3 4 2 1 1 1 1 27 

56 5 4 4 4 4 3 2 3 5 3 37 

57 4 4 4 4 4 4 3 3 2 3 35 

58 4 5 5 4 3 4 5 4 5 4 43 

59 3 2 3 3 4 3 3 3 3 2 29 

60 4 5 4 5 5 3 5 5 5 5 46 

61 5 5 5 5 5 5 5 5 5 5 50 

62 5 5 4 4 3 3 4 4 3 4 39 

63 4 5 4 5 4 5 4 5 4 5 45 

64 3 5 4 3 5 4 4 4 4 4 40 

65 5 5 5 4 3 5 5 4 4 5 45 

66 3 5 5 5 5 4 5 5 5 5 47 

67 5 5 5 5 5 3 2 5 5 5 45 

68 4 5 5 5 4 4 5 5 4 5 46 

69 4 3 4 5 4 4 5 5 5 4 43 

70 4 4 4 4 4 3 3 3 3 3 35 

71 4 5 4 5 5 4 5 5 3 4 44 

72 4 5 3 3 4 4 2 5 5 4 39 

73 5 4 5 5 5 5 4 4 4 5 46 

74 4 4 4 4 4 4 3 1 1 1 30 

75 4 5 4 3 4 4 2 3 4 4 37 
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76 4 3 2 5 4 5 4 5 2 5 39 

77 5 5 4 4 4 3 2 2 3 3 35 

78 5 4 5 5 4 5 5 5 5 5 48 

79 4 5 5 4 4 5 5 5 5 5 47 

80 5 4 5 5 4 5 5 5 5 5 48 

81 3 4 3 3 3 2 2 3 2 4 29 

82 5 4 4 4 4 5 5 5 5 5 46 

83 5 5 5 5 4 5 5 5 5 5 49 

84 5 5 5 5 5 4 5 3 4 4 45 

85 5 5 5 5 5 5 5 5 5 5 50 

86 5 5 5 5 5 5 4 5 5 5 49 

87 5 5 5 5 5 5 5 5 5 5 50 

88 5 4 5 5 5 5 5 5 5 5 49 

89 5 5 5 5 4 5 5 5 5 5 49 

90 5 5 5 5 5 5 5 5 5 5 50 

91 5 5 5 5 4 4 5 5 4 5 47 

92 5 5 5 5 5 4 4 4 4 4 45 

93 4 4 4 4 4 5 5 5 5 5 45 

94 5 5 5 5 5 5 5 5 5 5 50 

95 5 5 4 3 3 5 5 5 5 5 45 

96 5 4 5 5 4 5 5 5 5 5 48 

97 5 5 5 5 5 5 5 5 5 5 50 

98 5 5 5 5 5 5 5 5 5 5 50 

99 4 5 5 5 5 5 5 5 5 5 49 

100 4 5 5 5 5 5 5 5 5 5 49 

 

Lampiran 4 : Data Interval 

Data Interval Brand Ambasador 

Succesive 

Interval                 

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 

2,557 1,612 2,486 4,324 1,943 1,947 2,021 1,947 2,327 

3,799 4,114 3,334 4,324 4,034 2,932 4,098 2,932 2,327 

2,557 4,114 3,334 4,324 4,034 4,199 2,898 4,199 3,024 

2,557 2,926 3,334 3,100 2,823 2,932 2,898 2,932 3,024 

2,557 2,926 3,334 3,100 2,823 2,932 2,898 2,932 3,024 

2,557 2,926 3,334 4,324 2,823 2,932 2,898 2,932 3,024 

3,799 4,114 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

3,799 4,114 4,545 4,324 1,943 4,199 4,098 4,199 3,024 

2,557 2,926 3,334 3,100 2,823 2,932 2,898 2,932 3,024 
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3,799 4,114 3,334 4,324 2,823 4,199 2,898 4,199 4,219 

3,799 4,114 4,545 4,324 2,823 4,199 4,098 4,199 4,219 

3,799 4,114 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

1,000 2,169 1,753 2,416 2,823 1,947 1,000 1,947 1,750 

2,557 4,114 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

3,799 2,926 3,334 4,324 2,823 2,932 4,098 2,932 4,219 

1,000 2,169 2,486 1,753 1,943 1,947 2,021 1,947 2,327 

1,768 2,169 2,486 3,100 2,823 1,947 2,021 1,947 3,024 

3,799 4,114 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

2,557 2,169 2,486 4,324 4,034 4,199 2,898 4,199 4,219 

2,557 2,926 3,334 4,324 4,034 2,932 2,898 2,932 4,219 

1,768 2,169 2,486 3,100 1,943 1,947 2,021 1,947 1,000 

1,768 2,169 3,334 2,416 1,943 2,932 2,021 2,932 3,024 

3,799 4,114 3,334 4,324 1,000 4,199 2,898 4,199 3,024 

2,557 2,169 3,334 3,100 2,823 2,932 2,898 2,932 3,024 

3,799 4,114 4,545 4,324 1,943 4,199 4,098 4,199 4,219 

2,557 2,926 2,486 3,100 1,943 2,932 2,898 2,932 1,750 

2,557 2,926 3,334 3,100 1,943 2,932 2,898 2,932 3,024 

3,799 1,000 2,486 2,416 1,000 1,000 2,021 1,000 4,219 

3,799 4,114 3,334 3,100 1,943 2,932 2,898 2,932 3,024 

2,557 2,926 3,334 3,100 2,823 2,932 2,898 2,932 3,024 

3,799 4,114 4,545 3,100 2,823 2,932 2,898 2,932 3,024 

2,557 2,926 3,334 3,100 2,823 2,932 2,898 2,932 3,024 

1,768 2,169 2,486 2,416 1,943 1,947 2,021 1,947 2,327 

3,799 4,114 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

2,557 4,114 4,545 3,100 4,034 2,932 2,898 2,932 3,024 

3,799 4,114 4,545 3,100 2,823 2,932 2,021 2,932 2,327 

3,799 1,000 2,486 4,324 2,823 2,932 2,021 2,932 1,750 

3,799 4,114 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

1,000 1,000 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

3,799 4,114 4,545 4,324 1,000 2,932 2,021 2,932 1,000 

1,000 1,612 3,334 2,416 2,823 2,932 2,898 2,932 3,024 

2,557 2,926 3,334 4,324 2,823 1,947 2,898 1,947 2,327 

2,557 2,926 1,000 1,000 4,034 2,932 4,098 2,932 4,219 

3,799 4,114 4,545 4,324 1,943 2,932 4,098 2,932 4,219 

1,768 2,926 3,334 4,324 1,943 4,199 4,098 4,199 4,219 

2,557 2,926 4,545 4,324 1,943 1,947 2,898 1,947 4,219 

2,557 2,169 4,545 2,416 2,823 1,947 2,021 1,947 2,327 

2,557 2,926 4,545 4,324 4,034 2,932 2,898 2,932 3,024 

2,557 2,926 3,334 3,100 2,823 2,932 4,098 2,932 3,024 

3,799 4,114 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

2,557 4,114 3,334 4,324 2,823 2,932 4,098 2,932 3,024 

1,768 2,926 2,486 4,324 2,823 1,947 2,898 1,947 3,024 

1,000 1,612 1,753 1,753 1,000 1,000 1,000 1,000 1,750 

3,799 4,114 4,545 4,324 4,034 4,199 4,098 4,199 3,024 



122 
 

3,799 4,114 4,545 4,324 4,034 4,199 2,021 4,199 4,219 

2,557 2,926 1,753 1,753 4,034 1,947 2,021 1,947 2,327 

2,557 2,926 3,334 4,324 4,034 2,932 2,898 2,932 3,024 

3,799 2,926 3,334 2,416 4,034 4,199 2,898 4,199 4,219 

1,000 1,612 2,486 1,753 1,943 1,000 1,000 1,000 1,750 

3,799 2,926 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

3,799 4,114 3,334 3,100 4,034 4,199 4,098 4,199 4,219 

3,799 2,926 3,334 4,324 2,823 2,932 2,898 2,932 4,219 

2,557 4,114 3,334 4,324 2,823 4,199 2,898 4,199 4,219 

2,557 2,169 4,545 2,416 4,034 2,932 4,098 2,932 3,024 

2,557 4,114 3,334 3,100 2,823 2,932 2,898 2,932 4,219 

2,557 2,926 4,545 4,324 4,034 2,932 4,098 2,932 4,219 

3,799 4,114 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

3,799 2,926 4,545 4,324 2,823 2,932 4,098 2,932 3,024 

3,799 4,114 4,545 3,100 2,823 2,932 4,098 2,932 3,024 

1,768 2,169 2,486 2,416 1,943 1,947 2,021 1,947 2,327 

2,557 2,926 4,545 3,100 2,823 2,932 2,898 2,932 2,327 

1,768 2,926 2,486 3,100 4,034 2,932 2,898 2,932 2,327 

3,799 4,114 2,486 3,100 2,823 2,932 4,098 2,932 4,219 

1,768 2,926 3,334 2,416 2,823 2,932 2,021 2,932 3,024 

2,557 2,169 3,334 2,416 4,034 2,932 2,898 2,932 1,750 

3,799 2,926 1,753 4,324 2,823 4,199 4,098 4,199 4,219 

2,557 2,926 3,334 3,100 2,823 2,932 2,021 2,932 2,327 

1,768 2,169 2,486 3,100 4,034 2,932 4,098 2,932 4,219 

3,799 4,114 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

3,799 4,114 4,545 4,324 2,823 1,947 4,098 1,947 4,219 

1,768 2,169 3,334 2,416 1,943 1,947 2,021 1,947 3,024 

3,799 2,926 4,545 4,324 4,034 4,199 2,898 4,199 4,219 

3,799 4,114 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

3,799 4,114 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

3,799 4,114 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

3,799 4,114 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

3,799 4,114 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

3,799 4,114 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

3,799 4,114 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

3,799 4,114 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

2,557 2,926 3,334 4,324 4,034 4,199 4,098 4,199 3,024 

3,799 4,114 4,545 4,324 2,823 4,199 4,098 4,199 4,219 

3,799 4,114 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

2,557 2,926 3,334 3,100 2,823 2,932 2,898 2,932 3,024 

3,799 4,114 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

3,799 4,114 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

3,799 4,114 4,545 4,324 4,034 4,199 4,098 4,199 4,219 

3,799 4,114 4,545 4,324 2,823 2,932 4,098 2,932 4,219 

3,799 4,114 3,334 4,324 4,034 4,199 4,098 4,199 4,219 
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2,557 4,114 3,334 4,324 4,034 4,199 4,098 4,199 4,219 

 

Data Interval Brand Image 

Succesive 

Interval                   

X2/1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 X2.10 

3,781 3,189 3,781 3,740 3,979 2,847 2,651 2,456 2,970 2,238 

3,781 4,386 1,656 1,750 2,278 3,959 2,651 3,573 4,158 1,000 

3,781 3,189 4,977 4,849 3,979 3,959 4,821 4,668 2,970 3,303 

3,781 4,386 3,781 3,740 5,220 2,847 2,651 2,456 4,158 2,238 

3,781 3,189 3,781 3,740 3,979 3,959 2,651 2,456 4,158 2,238 

3,781 4,386 3,781 3,740 5,220 2,847 2,651 2,456 4,158 3,303 

3,781 3,189 2,644 2,723 2,278 3,959 3,700 3,573 2,970 2,238 

3,781 3,189 3,781 4,849 3,979 5,093 4,821 4,668 2,970 3,303 

3,781 3,189 2,644 3,740 3,979 2,847 3,700 2,456 2,970 2,238 

3,781 3,189 4,977 3,740 3,979 2,847 3,700 3,573 4,158 2,238 

2,624 2,268 2,644 2,723 3,073 2,847 2,651 3,573 2,970 2,238 

2,624 1,612 2,644 2,723 3,979 2,847 2,651 3,573 4,158 3,303 

2,624 4,386 4,977 4,849 3,979 3,959 4,821 3,573 4,158 3,303 

2,624 3,189 2,644 2,723 2,278 2,847 1,653 3,573 2,970 1,000 

2,624 4,386 2,644 4,849 2,278 3,959 2,651 3,573 2,970 4,382 

2,624 1,612 2,644 2,723 2,278 2,847 2,651 2,456 2,970 2,238 

2,624 3,189 2,644 3,740 3,979 3,959 3,700 2,456 2,970 2,238 

4,977 4,386 4,977 2,723 5,220 2,847 2,651 2,456 2,970 2,238 

4,977 4,386 4,977 4,849 5,220 5,093 4,821 4,668 5,292 4,382 

2,624 4,386 4,977 2,723 5,220 2,847 2,651 2,456 2,970 2,238 

2,624 2,268 2,644 3,740 3,979 5,093 4,821 4,668 4,158 1,000 

4,977 3,189 3,781 2,723 3,073 5,093 4,821 4,668 4,158 2,238 

2,624 2,268 2,644 2,723 3,073 2,847 2,651 2,456 2,970 2,238 

1,612 1,000 1,656 1,750 2,278 1,000 1,000 1,000 1,000 1,000 

3,781 4,386 3,781 2,723 3,979 3,959 3,700 2,456 4,158 3,303 

3,781 3,189 3,781 4,849 3,073 3,959 4,821 4,668 4,158 3,303 

2,624 3,189 3,781 4,849 2,278 5,093 4,821 2,456 2,970 3,303 

2,624 2,268 2,644 2,723 3,073 3,959 4,821 4,668 4,158 3,303 

3,781 3,189 2,644 2,723 5,220 5,093 4,821 4,668 5,292 3,303 

2,624 3,189 3,781 3,740 3,073 3,959 3,700 3,573 2,970 3,303 

2,624 4,386 1,000 2,723 2,278 2,847 1,000 3,573 4,158 1,000 

3,781 3,189 3,781 4,849 5,220 3,959 3,700 3,573 2,970 2,238 

2,624 4,386 2,644 3,740 2,278 2,847 3,700 3,573 2,970 1,000 

2,624 3,189 2,644 3,740 3,073 2,847 2,651 3,573 2,970 3,303 

3,781 3,189 3,781 2,723 3,979 2,847 2,651 2,456 2,970 2,238 

4,977 4,386 3,781 2,723 3,979 5,093 2,651 3,573 5,292 4,382 

3,781 2,268 2,644 2,723 3,979 2,847 3,700 3,573 2,970 3,303 

3,781 3,189 3,781 3,740 3,979 5,093 3,700 4,668 4,158 4,382 
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4,977 4,386 4,977 4,849 3,979 5,093 3,700 3,573 5,292 4,382 

2,624 3,189 3,781 3,740 3,979 3,959 3,700 3,573 4,158 3,303 

1,612 2,268 2,644 2,723 3,073 2,847 2,651 2,456 2,970 2,238 

3,781 3,189 2,644 3,740 3,073 3,959 3,700 2,456 2,970 3,303 

2,624 2,268 2,644 2,723 3,073 2,847 2,651 2,456 2,970 2,238 

1,000 3,189 2,644 1,750 3,979 2,847 4,821 3,573 1,681 1,000 

2,624 2,268 2,644 2,723 3,073 1,681 2,651 2,456 2,970 2,238 

4,977 4,386 4,977 4,849 5,220 3,959 2,651 3,573 4,158 3,303 

1,612 4,386 2,644 3,740 5,220 3,959 4,821 4,668 5,292 2,238 

3,781 4,386 2,644 3,740 2,278 3,959 4,821 4,668 4,158 2,238 

2,624 4,386 3,781 2,723 3,979 3,959 3,700 3,573 4,158 4,382 

3,781 2,268 2,644 2,723 3,979 2,847 3,700 2,456 2,970 2,238 

4,977 4,386 3,781 4,849 5,220 5,093 4,821 3,573 4,158 3,303 

2,624 2,268 2,644 1,750 2,278 3,959 3,700 3,573 4,158 3,303 

2,624 1,612 2,644 2,723 3,073 2,847 2,651 2,456 2,970 2,238 

3,781 3,189 3,781 1,750 3,979 3,959 3,700 3,573 4,158 3,303 

3,781 3,189 3,781 2,723 3,979 3,959 3,700 3,573 4,158 3,303 

3,781 3,189 2,644 3,740 3,979 3,959 3,700 3,573 4,158 2,238 

2,624 3,189 2,644 3,740 3,979 2,847 2,651 2,456 2,970 2,238 

2,624 4,386 3,781 4,849 3,979 5,093 4,821 4,668 5,292 3,303 

2,624 3,189 3,781 3,740 3,979 3,959 2,651 2,456 4,158 2,238 

2,624 2,268 1,656 2,723 2,278 2,847 2,651 2,456 1,681 2,238 

3,781 3,189 3,781 4,849 3,979 3,959 3,700 3,573 2,970 4,382 

4,977 4,386 4,977 4,849 5,220 5,093 4,821 4,668 5,292 4,382 

2,624 2,268 1,656 2,723 3,073 2,847 2,651 3,573 2,970 2,238 

3,781 3,189 2,644 1,750 3,979 2,847 2,651 3,573 4,158 3,303 

1,612 2,268 1,656 2,723 2,278 1,681 2,651 4,668 4,158 2,238 

3,781 2,268 3,781 3,740 5,220 5,093 2,651 2,456 2,970 2,238 

3,781 3,189 3,781 2,723 3,073 3,959 3,700 2,456 4,158 2,238 

1,000 1,000 1,000 1,000 1,000 2,847 2,651 2,456 2,970 2,238 

3,781 3,189 3,781 3,740 3,979 2,847 3,700 2,456 2,970 1,000 

3,781 4,386 2,644 3,740 3,979 2,847 3,700 3,573 4,158 3,303 

2,624 4,386 3,781 3,740 3,979 5,093 3,700 4,668 2,970 3,303 

2,624 2,268 2,644 2,723 3,073 2,847 2,651 2,456 2,970 2,238 

3,781 3,189 3,781 3,740 3,979 3,959 3,700 3,573 4,158 3,303 

2,624 4,386 3,781 3,740 3,979 3,959 3,700 2,456 2,970 3,303 

2,624 4,386 2,644 2,723 2,278 2,847 2,651 2,456 2,970 2,238 

4,977 3,189 3,781 4,849 3,979 5,093 4,821 4,668 5,292 4,382 

3,781 3,189 3,781 2,723 2,278 3,959 3,700 2,456 4,158 2,238 

3,781 3,189 3,781 3,740 3,979 3,959 3,700 3,573 4,158 3,303 

2,624 3,189 2,644 2,723 3,073 2,847 2,651 2,456 2,970 2,238 

2,624 4,386 2,644 3,740 3,979 3,959 4,821 2,456 5,292 2,238 

2,624 3,189 3,781 3,740 3,979 3,959 3,700 2,456 2,970 3,303 

2,624 4,386 4,977 3,740 3,979 3,959 3,700 2,456 2,970 2,238 

4,977 4,386 3,781 2,723 5,220 3,959 3,700 4,668 5,292 4,382 
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2,624 1,000 1,000 2,723 2,278 2,847 2,651 2,456 2,970 2,238 

2,624 2,268 2,644 3,740 3,073 3,959 3,700 2,456 2,970 2,238 

3,781 3,189 3,781 3,740 3,979 5,093 3,700 3,573 4,158 3,303 

1,000 1,612 2,644 1,000 2,278 1,681 1,653 1,000 1,681 1,000 

2,624 2,268 2,644 3,740 3,979 2,847 2,651 2,456 2,970 2,238 

2,624 3,189 3,781 4,849 5,220 3,959 1,653 1,000 2,970 1,000 

3,781 4,386 2,644 4,849 3,979 2,847 1,653 2,456 2,970 2,238 

3,781 2,268 3,781 3,740 3,979 3,959 3,700 3,573 4,158 3,303 

3,781 3,189 3,781 3,740 3,979 3,959 3,700 2,456 4,158 3,303 

3,781 4,386 3,781 3,740 3,979 3,959 3,700 3,573 4,158 3,303 

2,624 2,268 2,644 2,723 3,073 2,847 2,651 2,456 2,970 2,238 

3,781 3,189 3,781 3,740 3,979 3,959 3,700 3,573 4,158 3,303 

3,781 4,386 3,781 4,849 5,220 5,093 3,700 4,668 5,292 4,382 

3,781 3,189 3,781 3,740 3,979 3,959 3,700 3,573 4,158 3,303 

2,624 4,386 2,644 3,740 3,073 5,093 4,821 4,668 5,292 4,382 

3,781 3,189 2,644 2,723 3,073 2,847 2,651 3,573 4,158 2,238 

4,977 4,386 4,977 4,849 3,979 5,093 4,821 4,668 5,292 4,382 

 

Data Interval Purchase Intetion 

Succesive 

Interval               

X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.9 

2,600 3,757 3,539 2,262 3,489 2,427 2,422 2,748 

2,600 3,757 3,539 4,516 3,489 2,427 3,555 3,838 

3,650 3,757 2,504 4,516 3,489 3,609 4,767 2,748 

4,653 3,757 4,668 3,321 4,767 3,609 4,767 3,838 

2,600 1,922 1,533 2,262 3,489 2,427 3,555 5,011 

3,650 3,757 4,668 2,262 3,489 3,609 3,555 3,838 

2,600 1,922 3,539 3,321 3,489 3,609 3,555 3,838 

2,600 4,890 4,668 2,262 4,767 2,427 4,767 5,011 

3,650 3,757 3,539 3,321 2,358 3,609 2,422 3,838 

2,600 1,922 1,533 1,455 2,358 3,609 3,555 3,838 

3,650 2,828 2,504 3,321 3,489 3,609 2,422 3,838 

2,600 3,757 3,539 3,321 3,489 3,609 2,422 2,748 

2,600 4,890 3,539 4,516 4,767 3,609 4,767 5,011 

3,650 2,828 2,504 2,262 2,358 2,427 2,422 2,748 

2,600 2,828 4,668 4,516 3,489 3,609 3,555 3,838 

2,600 2,828 2,504 2,262 2,358 2,427 2,422 2,748 

2,600 2,828 3,539 3,321 3,489 3,609 3,555 3,838 

2,600 2,828 2,504 2,262 2,358 2,427 2,422 2,748 

4,653 4,890 4,668 4,516 4,767 4,821 4,767 5,011 

4,653 4,890 4,668 4,516 2,358 4,821 2,422 5,011 

4,653 4,890 4,668 4,516 4,767 4,821 4,767 5,011 
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1,000 4,890 4,668 4,516 4,767 4,821 4,767 5,011 

2,600 2,828 2,504 2,262 2,358 2,427 2,422 2,748 

2,600 1,922 1,000 1,000 1,533 1,000 1,000 1,000 

2,600 3,757 3,539 4,516 3,489 3,609 3,555 3,838 

2,600 4,890 3,539 3,321 3,489 3,609 3,555 3,838 

3,650 3,757 4,668 3,321 3,489 3,609 3,555 3,838 

2,600 2,828 2,504 2,262 2,358 2,427 2,422 2,748 

1,615 4,890 4,668 3,321 4,767 4,821 4,767 5,011 

3,650 3,757 3,539 3,321 3,489 3,609 3,555 2,748 

4,653 4,890 2,504 3,321 3,489 2,427 3,555 1,681 

3,650 3,757 4,668 4,516 4,767 4,821 4,767 3,838 

1,000 2,828 2,504 1,000 1,000 2,427 2,422 3,838 

3,650 3,757 4,668 2,262 3,489 2,427 2,422 2,748 

2,600 4,890 3,539 3,321 3,489 3,609 3,555 2,748 

4,653 4,890 4,668 4,516 4,767 4,821 4,767 5,011 

3,650 2,828 3,539 2,262 3,489 2,427 2,422 2,748 

3,650 3,757 3,539 4,516 3,489 3,609 3,555 5,011 

4,653 4,890 4,668 4,516 4,767 4,821 4,767 5,011 

2,600 2,828 3,539 3,321 3,489 3,609 3,555 3,838 

2,600 2,828 2,504 2,262 2,358 2,427 2,422 2,748 

3,650 3,757 4,668 4,516 4,767 3,609 3,555 5,011 

2,600 2,828 2,504 2,262 2,358 2,427 2,422 2,748 

2,600 1,922 4,668 3,321 1,000 4,821 1,000 1,681 

2,600 2,828 2,504 4,516 4,767 3,609 3,555 3,838 

1,000 3,757 4,668 4,516 4,767 3,609 3,555 3,838 

3,650 3,757 3,539 3,321 3,489 3,609 4,767 3,838 

1,615 1,922 3,539 3,321 3,489 3,609 2,422 2,748 

2,600 2,828 2,504 3,321 3,489 2,427 4,767 3,838 

3,650 3,757 2,504 2,262 3,489 2,427 2,422 2,748 

2,600 4,890 4,668 4,516 4,767 4,821 4,767 5,011 

1,615 3,757 2,504 2,262 2,358 2,427 3,555 3,838 

2,600 2,828 2,504 2,262 2,358 2,427 2,422 2,748 

3,650 3,757 2,504 2,262 2,358 2,427 3,555 3,838 

2,600 4,890 2,504 2,262 2,358 2,427 2,422 3,838 

2,600 2,828 3,539 3,321 4,767 3,609 3,555 3,838 

3,650 3,757 3,539 3,321 3,489 3,609 3,555 3,838 

1,615 4,890 2,504 4,516 4,767 4,821 4,767 5,011 

2,600 3,757 3,539 3,321 3,489 3,609 3,555 3,838 

1,000 1,922 2,504 3,321 3,489 3,609 2,422 2,748 

2,600 3,757 2,504 3,321 3,489 2,427 2,422 2,748 

2,600 2,828 2,504 2,262 2,358 2,427 3,555 2,748 

3,650 2,828 3,539 3,321 3,489 3,609 4,767 3,838 

4,653 4,890 3,539 3,321 3,489 3,609 3,555 3,838 

3,650 3,757 3,539 3,321 3,489 3,609 3,555 3,838 

4,653 4,890 4,668 3,321 3,489 3,609 4,767 5,011 
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2,600 3,757 3,539 3,321 3,489 3,609 3,555 3,838 

2,600 2,828 2,504 2,262 2,358 2,427 2,422 2,748 

3,650 3,757 3,539 3,321 3,489 3,609 3,555 2,748 

2,600 3,757 3,539 4,516 3,489 4,821 3,555 2,748 

2,600 4,890 2,504 3,321 3,489 3,609 3,555 5,011 

2,600 2,828 2,504 2,262 2,358 2,427 2,422 2,748 

3,650 3,757 3,539 3,321 3,489 3,609 3,555 3,838 

2,600 3,757 3,539 3,321 3,489 4,821 3,555 3,838 

4,653 2,828 2,504 2,262 2,358 2,427 2,422 2,748 

2,600 3,757 4,668 3,321 3,489 3,609 3,555 5,011 

2,600 3,757 3,539 3,321 3,489 3,609 3,555 3,838 

3,650 3,757 3,539 3,321 3,489 3,609 3,555 3,838 

3,650 3,757 3,539 3,321 3,489 3,609 3,555 3,838 

1,615 3,757 2,504 3,321 3,489 3,609 3,555 3,838 

2,600 3,757 3,539 3,321 3,489 2,427 2,422 3,838 

3,650 4,890 2,504 3,321 2,358 4,821 3,555 2,748 

2,600 3,757 3,539 4,516 4,767 4,821 3,555 5,011 

2,600 2,828 2,504 2,262 2,358 2,427 2,422 2,748 

3,650 2,828 3,539 3,321 3,489 3,609 3,555 2,748 

4,653 4,890 4,668 4,516 4,767 4,821 4,767 3,838 

1,000 1,000 1,000 1,000 1,533 1,000 1,459 1,681 

2,600 2,828 2,504 2,262 3,489 2,427 2,422 2,748 

4,653 4,890 4,668 4,516 3,489 3,609 3,555 3,838 

3,650 4,890 4,668 4,516 4,767 4,821 4,767 5,011 

2,600 4,890 3,539 3,321 3,489 2,427 3,555 3,838 

2,600 3,757 3,539 3,321 2,358 2,427 3,555 3,838 

3,650 3,757 3,539 3,321 3,489 3,609 3,555 3,838 

2,600 2,828 2,504 2,262 2,358 2,427 2,422 2,748 

3,650 3,757 3,539 3,321 3,489 3,609 3,555 3,838 

3,650 4,890 4,668 4,516 4,767 4,821 4,767 5,011 

3,650 3,757 3,539 3,321 3,489 3,609 3,555 3,838 

4,653 4,890 4,668 4,516 4,767 4,821 4,767 5,011 

2,600 4,890 3,539 2,262 2,358 3,609 2,422 2,748 

4,653 4,890 4,668 4,516 4,767 4,821 4,767 5,011 

 

Data Interval Decision Purchase 

Succesive 

Interval                   

Y1.1 Y1.2 Y1.3 Y1.4 Y1,5 Y1,6 Y1,7 Y1,8 Y1.9 Y1.10 

4,447 2,635 2,206 2,487 1,704 2,911 2,531 2,904 2,243 2,057 

2,431 3,927 2,206 3,377 3,194 1,000 1,000 2,904 2,965 2,931 

3,240 2,635 4,334 3,377 4,441 4,114 4,164 4,019 4,164 4,219 

4,447 3,927 4,334 4,545 3,194 4,114 4,164 4,019 4,164 4,219 

3,240 2,635 3,159 3,377 3,194 2,911 3,141 2,904 2,965 2,931 
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4,447 3,927 3,159 3,377 3,194 2,911 3,141 2,904 2,965 2,931 

4,447 3,927 4,334 4,545 4,441 4,114 4,164 4,019 4,164 4,219 

4,447 3,927 2,206 4,545 4,441 1,000 2,531 2,273 1,000 2,057 

3,240 2,635 3,159 3,377 3,194 2,911 3,141 2,904 2,965 2,931 

3,240 2,635 4,334 2,487 3,194 4,114 4,164 4,019 2,965 2,931 

3,240 3,927 3,159 4,545 3,194 2,911 2,531 2,904 2,965 2,931 

4,447 3,927 4,334 4,545 4,441 4,114 4,164 4,019 4,164 4,219 

2,431 1,833 2,206 2,487 3,194 1,612 1,000 1,656 1,733 4,219 

3,240 2,635 2,206 3,377 3,194 4,114 4,164 4,019 2,965 2,931 

3,240 3,927 2,206 2,487 3,194 2,911 4,164 2,904 2,965 2,931 

2,431 1,833 2,206 2,487 1,704 2,911 2,531 2,904 2,965 2,931 

2,431 1,833 2,206 2,487 2,300 2,147 2,531 2,273 2,243 2,057 

4,447 3,927 2,206 4,545 2,300 4,114 2,531 4,019 4,164 4,219 

1,681 3,927 2,206 2,487 2,300 2,147 2,531 1,000 4,164 2,057 

4,447 3,927 3,159 2,487 2,300 4,114 4,164 4,019 2,965 2,931 

3,240 3,927 2,206 4,545 4,441 4,114 2,531 2,273 2,243 2,931 

2,431 1,833 3,159 3,377 3,194 4,114 2,531 2,273 2,965 4,219 

2,431 2,635 2,206 3,377 4,441 4,114 4,164 2,904 2,965 2,931 

2,431 1,833 3,159 3,377 3,194 2,911 2,531 2,273 2,965 2,931 

4,447 3,927 3,159 3,377 4,441 4,114 2,531 4,019 4,164 4,219 

3,240 2,635 3,159 3,377 3,194 2,911 2,531 2,904 2,965 2,931 

4,447 2,635 3,159 3,377 3,194 2,911 2,531 2,273 2,965 2,931 

2,431 2,635 2,206 2,487 3,194 2,147 3,141 4,019 4,164 2,057 

3,240 2,635 2,206 4,545 4,441 2,911 3,141 2,273 2,243 2,931 

4,447 3,927 3,159 3,377 1,704 4,114 2,531 2,273 2,965 2,931 

3,240 1,833 3,159 4,545 3,194 2,911 3,141 2,904 2,965 2,931 

3,240 2,635 3,159 3,377 3,194 2,911 3,141 2,904 2,965 2,931 

2,431 1,833 2,206 2,487 2,300 2,147 2,531 2,273 2,243 2,057 

4,447 3,927 4,334 4,545 4,441 4,114 3,141 4,019 1,733 4,219 

4,447 3,927 3,159 3,377 2,300 4,114 4,164 4,019 4,164 2,931 

3,240 1,833 4,334 1,000 1,000 1,000 4,164 2,904 1,733 4,219 

4,447 3,927 4,334 4,545 4,441 4,114 4,164 4,019 4,164 4,219 

3,240 3,927 4,334 2,487 2,300 4,114 2,531 2,273 2,243 4,219 

1,000 1,000 2,206 3,377 4,441 2,147 3,141 4,019 4,164 4,219 

4,447 2,635 2,206 1,596 1,000 4,114 4,164 4,019 4,164 4,219 

2,431 2,635 3,159 2,487 1,704 2,911 1,833 1,656 2,965 2,931 

4,447 3,927 4,334 4,545 4,441 2,147 3,141 4,019 4,164 4,219 

4,447 3,927 4,334 4,545 4,441 4,114 3,141 4,019 4,164 4,219 

4,447 3,927 4,334 4,545 4,441 4,114 4,164 4,019 4,164 4,219 

4,447 3,927 4,334 3,377 3,194 2,911 3,141 2,904 2,965 2,931 

4,447 3,927 4,334 3,377 4,441 4,114 4,164 4,019 2,965 2,931 

1,681 3,927 3,159 4,545 2,300 2,911 3,141 2,904 2,965 4,219 

4,447 3,927 3,159 3,377 3,194 2,911 2,531 2,904 2,965 2,931 

4,447 3,927 4,334 4,545 4,441 2,911 3,141 4,019 4,164 4,219 

4,447 3,927 4,334 4,545 4,441 4,114 1,833 4,019 2,965 2,931 
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4,447 3,927 4,334 3,377 3,194 4,114 4,164 4,019 4,164 4,219 

2,431 2,635 2,206 2,487 3,194 2,911 1,833 1,656 2,965 2,931 

1,681 1,000 1,000 1,596 1,704 1,612 1,833 1,656 1,733 1,533 

4,447 2,635 3,159 3,377 4,441 2,911 3,141 4,019 2,965 4,219 

4,447 3,927 3,159 2,487 3,194 1,612 1,000 1,000 1,000 1,000 

4,447 2,635 3,159 3,377 3,194 2,147 1,833 2,273 4,164 2,057 

3,240 2,635 3,159 3,377 3,194 2,911 2,531 2,273 1,733 2,057 

3,240 3,927 4,334 3,377 2,300 2,911 4,164 2,904 4,164 2,931 

2,431 1,000 2,206 2,487 3,194 2,147 2,531 2,273 2,243 1,533 

3,240 3,927 3,159 4,545 4,441 2,147 4,164 4,019 4,164 4,219 

4,447 3,927 4,334 4,545 4,441 4,114 4,164 4,019 4,164 4,219 

4,447 3,927 3,159 3,377 2,300 2,147 3,141 2,904 2,243 2,931 

3,240 3,927 3,159 4,545 3,194 4,114 3,141 4,019 2,965 4,219 

2,431 3,927 3,159 2,487 4,441 2,911 3,141 2,904 2,965 2,931 

4,447 3,927 4,334 3,377 2,300 4,114 4,164 2,904 2,965 4,219 

2,431 3,927 4,334 4,545 4,441 2,911 4,164 4,019 4,164 4,219 

4,447 3,927 4,334 4,545 4,441 2,147 1,833 4,019 4,164 4,219 

3,240 3,927 4,334 4,545 3,194 2,911 4,164 4,019 2,965 4,219 

3,240 1,833 3,159 4,545 3,194 2,911 4,164 4,019 4,164 2,931 

3,240 2,635 3,159 3,377 3,194 2,147 2,531 2,273 2,243 2,057 

3,240 3,927 3,159 4,545 4,441 2,911 4,164 4,019 2,243 2,931 

3,240 3,927 2,206 2,487 3,194 2,911 1,833 4,019 4,164 2,931 

4,447 2,635 4,334 4,545 4,441 4,114 3,141 2,904 2,965 4,219 

3,240 2,635 3,159 3,377 3,194 2,911 2,531 1,000 1,000 1,000 

3,240 3,927 3,159 2,487 3,194 2,911 1,833 2,273 2,965 2,931 

3,240 1,833 1,000 4,545 3,194 4,114 3,141 4,019 1,733 4,219 

4,447 3,927 3,159 3,377 3,194 2,147 1,833 1,656 2,243 2,057 

4,447 2,635 4,334 4,545 3,194 4,114 4,164 4,019 4,164 4,219 

3,240 3,927 4,334 3,377 3,194 4,114 4,164 4,019 4,164 4,219 

4,447 2,635 4,334 4,545 3,194 4,114 4,164 4,019 4,164 4,219 

2,431 2,635 2,206 2,487 2,300 1,612 1,833 2,273 1,733 2,931 

4,447 2,635 3,159 3,377 3,194 4,114 4,164 4,019 4,164 4,219 

4,447 3,927 4,334 4,545 3,194 4,114 4,164 4,019 4,164 4,219 

4,447 3,927 4,334 4,545 4,441 2,911 4,164 2,273 2,965 2,931 

4,447 3,927 4,334 4,545 4,441 4,114 4,164 4,019 4,164 4,219 

4,447 3,927 4,334 4,545 4,441 4,114 3,141 4,019 4,164 4,219 

4,447 3,927 4,334 4,545 4,441 4,114 4,164 4,019 4,164 4,219 

4,447 2,635 4,334 4,545 4,441 4,114 4,164 4,019 4,164 4,219 

4,447 3,927 4,334 4,545 3,194 4,114 4,164 4,019 4,164 4,219 

4,447 3,927 4,334 4,545 4,441 4,114 4,164 4,019 4,164 4,219 

4,447 3,927 4,334 4,545 3,194 2,911 4,164 4,019 2,965 4,219 

4,447 3,927 4,334 4,545 4,441 2,911 3,141 2,904 2,965 2,931 

3,240 2,635 3,159 3,377 3,194 4,114 4,164 4,019 4,164 4,219 

4,447 3,927 4,334 4,545 4,441 4,114 4,164 4,019 4,164 4,219 

4,447 3,927 3,159 2,487 2,300 4,114 4,164 4,019 4,164 4,219 
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4,447 2,635 4,334 4,545 3,194 4,114 4,164 4,019 4,164 4,219 

4,447 3,927 4,334 4,545 4,441 4,114 4,164 4,019 4,164 4,219 

4,447 3,927 4,334 4,545 4,441 4,114 4,164 4,019 4,164 4,219 

3,240 3,927 4,334 4,545 4,441 4,114 4,164 4,019 4,164 4,219 

3,240 3,927 4,334 4,545 4,441 4,114 4,164 4,019 4,164 4,219 

 

Lampiran 5 : Hasil Uji Validitas 

Hasil Uji Validitas Brand Ambasador 

 

 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 

Total_X

1 

X1.1 Pearson Correlation 1 .526
**
 .670

**
 .691

**
 .079 .546

**
 .772

**
 .546

**
 .604

**
 .748

**
 

Sig. (2-tailed)  .003 .000 .000 .677 .002 .000 .002 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 

X1.2 Pearson Correlation .526
**
 1 .753

**
 .609

**
 .396

*
 .841

**
 .771

**
 .841

**
 .318 .836

**
 

Sig. (2-tailed) .003  .000 .000 .030 .000 .000 .000 .087 .000 

N 30 30 30 30 30 30 30 30 30 30 

X1.3 Pearson Correlation .670
**
 .753

**
 1 .583

**
 .321 .765

**
 .873

**
 .765

**
 .641

**
 .877

**
 

Sig. (2-tailed) .000 .000  .001 .084 .000 .000 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 

X1.4 Pearson Correlation .691
**
 .609

**
 .583

**
 1 .459

*
 .704

**
 .719

**
 .704

**
 .439

*
 .810

**
 

Sig. (2-tailed) .000 .000 .001  .011 .000 .000 .000 .015 .000 

N 30 30 30 30 30 30 30 30 30 30 

X1.5 Pearson Correlation .079 .396
*
 .321 .459

*
 1 .446

*
 .428

*
 .446

*
 .335 .545

**
 

Sig. (2-tailed) .677 .030 .084 .011  .014 .018 .014 .070 .002 

N 30 30 30 30 30 30 30 30 30 30 

X1.6 Pearson Correlation .546
**
 .841

**
 .765

**
 .704

**
 .446

*
 1 .774

**
 1.000

**
 .524

**
 .909

**
 

Sig. (2-tailed) .002 .000 .000 .000 .014  .000 .000 .003 .000 

N 30 30 30 30 30 30 30 30 30 30 

X1.7 Pearson Correlation .772
**
 .771

**
 .873

**
 .719

**
 .428

*
 .774

**
 1 .774

**
 .576

**
 .920

**
 

Sig. (2-tailed) .000 .000 .000 .000 .018 .000  .000 .001 .000 

N 30 30 30 30 30 30 30 30 30 30 

X1.8 Pearson Correlation .546
**
 .841

**
 .765

**
 .704

**
 .446

*
 1.000

**
 .774

**
 1 .524

**
 .909

**
 

Sig. (2-tailed) .002 .000 .000 .000 .014 .000 .000  .003 .000 

N 30 30 30 30 30 30 30 30 30 30 



131 
 

X1.9 Pearson Correlation .604
**
 .318 .641

**
 .439

*
 .335 .524

**
 .576

**
 .524

**
 1 .693

**
 

Sig. (2-tailed) .000 .087 .000 .015 .070 .003 .001 .003  .000 

N 30 30 30 30 30 30 30 30 30 30 

Total_X

1 

Pearson Correlation .748
**
 .836

**
 .877

**
 .810

**
 .545

**
 .909

**
 .920

**
 .909

**
 .693

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .002 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

Hasil Uji Validitas Brand Image 

 

Correlations 

 X2.1 X2.2 

X2.

3 

X2.

4 

X

2.5 

X2.

6 

X2.

7 

X2.

8 

X2.

9 X2.10 

Total_

X2 

X2.1 Pearson Correlation 1 .730
**
 .799

**
 

-

.085 

.4

01
*
 

.50

3
**
 

.541

**
 

.58

7
**
 

.568

**
 

.372
*
 .791

**
 

Sig. (2-tailed) 
 

.000 .000 .65

3 

.0

28 

.00

5 

.002 .00

1 

.001 .043 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.2 Pearson Correlation .730
*

*
 

1 .865

**
 

.23

9 

.1

24 

.36

8
*
 

.437

*
 

.42

1
*
 

.568

**
 

.518
**
 .775

**
 

Sig. (2-tailed) .000 
 

.000 .20

2 

.5

12 

.04

6 

.016 .02

1 

.001 .003 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.3 Pearson Correlation .799
*

*
 

.865
**
 1 .15

9 

.1

42 

.41

7
*
 

.407

*
 

.47

9
**
 

.497

**
 

.400
*
 .759

**
 

Sig. (2-tailed) .000 .000 
 

.40

0 

.4

55 

.02

2 

.026 .00

7 

.005 .029 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.4 Pearson Correlation -.085 .239 .159 1 .1

08 

.44

6
*
 

.428

*
 

.44

6
*
 

.335 .446
*
 .557 

Sig. (2-tailed) .653 .202 .400 
 

.5

70 

.86

6 

.867 .48

4 

.595 .092 .004 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.5 Pearson Correlation .401
*
 .124 .142 .10

8 

1 .46

7
**
 

.382

*
 

.32

2 

.427

*
 

.035 .485
**
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Sig. (2-tailed) .028 .512 .455 .57

0 
 

.00

9 

.037 .08

3 

.019 .854 .007 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.6 Pearson Correlation .503
*

*
 

.368
*
 .417

*
 

-

.032 

.4

67
**
 

1 .839

**
 

.68

8
**
 

.592

**
 

.358 .775
**
 

Sig. (2-tailed) .005 .046 .022 .86

6 

.0

09 
 

.000 .00

0 

.001 .052 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.7 Pearson Correlation .541
*

*
 

.437
*
 .407

*
 

.03

2 

.3

82
*
 

.83

9
**
 

1 .71

1
**
 

.550

**
 

.495
**
 .811

**
 

Sig. (2-tailed) .002 .016 .026 .86

7 

.0

37 

.00

0 
 

.00

0 

.002 .005 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.8 Pearson Correlation .587
*

*
 

.421
*
 .479

**
 

-

.133 

.3

22 

.68

8
**
 

.711

**
 

1 .541

**
 

.374
*
 .741

**
 

Sig. (2-tailed) .001 .021 .007 .48

4 

.0

83 

.00

0 

.000 
 

.002 .042 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.9 Pearson Correlation .568
*

*
 

.568
**
 .497

**
 

.10

1 

.4

27
*
 

.59

2
**
 

.550

**
 

.54

1
**
 

1 .282 .745
**
 

Sig. (2-tailed) .001 .001 .005 .59

5 

.0

19 

.00

1 

.002 .00

2 
 

.132 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.10 Pearson Correlation .372
*
 .518

**
 .400

*
 

.31

4 

.0

35 

.35

8 

.495

**
 

.37

4
*
 

.282 1 .626
**
 

Sig. (2-tailed) .043 .003 .029 .09

2 

.8

54 

.05

2 

.005 .04

2 

.132 
 

.000 

N 30 30 30 30 30 30 30 30 30 30 30 

Total_X

2 

Pearson Correlation .791
*

*
 

.775
**
 .759

**
 

.25

7 

.4

85
**
 

.77

5
**
 

.811

**
 

.74

1
**
 

.745

**
 

.626
**
 1 

Sig. (2-tailed) .000 .000 .000 .17

1 

.0

07 

.00

0 

.000 .00

0 

.000 .000 
 

N 30 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

Hasil Uji Validitas Purchase Intention 
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Correlations 

 X3.1 X3..2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 

Total_

X3 

X3.1 Pearson Correlation 1 .160 .201 .189 .010 .223 .041 .066 .405” 

Sig. (2-tailed)  .400 .287 .317 .960 .236 .831 .730 .001 

N 30 30 30 30 30 30 30 30 30 

X3..2 Pearson Correlation .160 1 .757
**
 .622

**
 .643

**
 .598

**
 .560

**
 .541

**
 .808

**
 

Sig. (2-tailed) .400  .000 .000 .000 .000 .001 .002 .000 

N 30 30 30 30 30 30 30 30 30 

X3.3 Pearson Correlation .201 .757
**
 1 .671

**
 .704

**
 .683

**
 .620

**
 .633

**
 .870

**
 

Sig. (2-tailed) .287 .000  .000 .000 .000 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 

X3.4 Pearson Correlation .189 .622
**
 .671

**
 1 .610

**
 .711

**
 .611

**
 .589

**
 .823

**
 

Sig. (2-tailed) .317 .000 .000  .000 .000 .000 .001 .000 

N 30 30 30 30 30 30 30 30 30 

X3.5 Pearson Correlation .010 .643
**
 .704

**
 .610

**
 1 .587

**
 .882

**
 .715

**
 .839

**
 

Sig. (2-tailed) .960 .000 .000 .000  .001 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 

X3.6 Pearson Correlation .223 .598
**
 .683

**
 .711

**
 .587

**
 1 .620

**
 .687

**
 .828

**
 

Sig. (2-tailed) .236 .000 .000 .000 .001  .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 

X3.7 Pearson Correlation .041 .560
**
 .620

**
 .611

**
 .882

**
 .620

**
 1 .749

**
 .827

**
 

Sig. (2-tailed) .831 .001 .000 .000 .000 .000  .000 .000 

N 30 30 30 30 30 30 30 30 30 

X3.8 Pearson Correlation .066 .541
**
 .633

**
 .589

**
 .715

**
 .687

**
 .749

**
 1 .811

**
 

Sig. (2-tailed) .730 .002 .000 .001 .000 .000 .000  .000 

N 30 30 30 30 30 30 30 30 30 

Total_X

3 

Pearson Correlation .405” .808
**
 .870

**
 .823

**
 .839

**
 .828

**
 .827

**
 .811

**
 1 

Sig. (2-tailed) .001 .000 .000 .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Purchase decision 

 

Correlations 

 X3.1 X3..2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 

Total_

X3 
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X3.1 Pearson Correlation 1 .160 .201 .189 .010 .223 .041 .066 .405 

Sig. (2-tailed)  .400 .287 .317 .960 .236 .831 .730 .101 

N 30 30 30 30 30 30 30 30 30 

X3..2 Pearson Correlation .160 1 .757
**
 .622

**
 .643

**
 .598

**
 .560

**
 .541

**
 .808

**
 

Sig. (2-tailed) .400  .000 .000 .000 .000 .001 .002 .000 

N 30 30 30 30 30 30 30 30 30 

X3.3 Pearson Correlation .201 .757
**
 1 .671

**
 .704

**
 .683

**
 .620

**
 .633

**
 .870

**
 

Sig. (2-tailed) .287 .000  .000 .000 .000 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 

X3.4 Pearson Correlation .189 .622
**
 .671

**
 1 .610

**
 .711

**
 .611

**
 .589

**
 .823

**
 

Sig. (2-tailed) .317 .000 .000  .000 .000 .000 .001 .000 

N 30 30 30 30 30 30 30 30 30 

X3.5 Pearson Correlation .010 .643
**
 .704

**
 .610

**
 1 .587

**
 .882

**
 .715

**
 .839

**
 

Sig. (2-tailed) .960 .000 .000 .000  .001 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 

X3.6 Pearson Correlation .223 .598
**
 .683

**
 .711

**
 .587

**
 1 .620

**
 .687

**
 .828

**
 

Sig. (2-tailed) .236 .000 .000 .000 .001  .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 

X3.7 Pearson Correlation .041 .560
**
 .620

**
 .611

**
 .882

**
 .620

**
 1 .749

**
 .827

**
 

Sig. (2-tailed) .831 .001 .000 .000 .000 .000  .000 .000 

N 30 30 30 30 30 30 30 30 30 

X3.8 Pearson Correlation .066 .541
**
 .633

**
 .589

**
 .715

**
 .687

**
 .749

**
 1 .811

**
 

Sig. (2-tailed) .730 .002 .000 .001 .000 .000 .000  .000 

N 30 30 30 30 30 30 30 30 30 

Total_X

3 

Pearson Correlation .305 .808
**
 .870

**
 .823

**
 .839

**
 .828

**
 .827

**
 .811

**
 1 

Sig. (2-tailed) .101 .000 .000 .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Hasil uji Validitas Decision Purchase 

 

Correlations 

 Y1.1 Y1.2 Y1.3 Y1.4 Y1.5 Y1.6 Y1.7 Y1.8 Y1.9 Y1.10 Total_Y 

Y1.1 Pearson Correlation 1 .553
**
 .429

*
 .458

*
 .088 .371

*
 .321 .493

**
 .043 .287 .631

**
 

Sig. (2-tailed)  .002 .018 .011 .643 .044 .083 .006 .821 .124 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y1.2 Pearson Correlation .553
**
 1 .166 .439

*
 .183 .097 .216 .264 .263 .076 .491

**
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Sig. (2-tailed) .002  .382 .015 .334 .612 .252 .159 .161 .688 .006 

N 30 30 30 30 30 30 30 30 30 30 30 

Y1.3 Pearson Correlation .429
*
 .166 1 .283 .274 .507

**
 .477

**
 .452

*
 .481

**
 .549

**
 .725

**
 

Sig. (2-tailed) .018 .382  .130 .143 .004 .008 .012 .007 .002 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y1.4 Pearson Correlation .458
*
 .439

*
 .283 1 .543

**
 .200 .105 .171 .047 .416

*
 .537

**
 

Sig. (2-tailed) .011 .015 .130  .002 .290 .580 .367 .805 .022 .002 

N 30 30 30 30 30 30 30 30 30 30 30 

Y1.5 Pearson Correlation .088 .183 .274 .543
**
 1 .038 .278 .177 -.003 .356 .444

*
 

Sig. (2-tailed) .643 .334 .143 .002  .843 .136 .349 .989 .053 .014 

N 30 30 30 30 30 30 30 30 30 30 30 

Y1.6 Pearson Correlation .371
*
 .097 .507

**
 .200 .038 1 .634

**
 .475

**
 .555

**
 .492

**
 .733

**
 

Sig. (2-tailed) .044 .612 .004 .290 .843  .000 .008 .001 .006 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y1.7 Pearson Correlation .321 .216 .477
**
 .105 .278 .634

**
 1 .591

**
 .416

*
 .143 .719

**
 

Sig. (2-tailed) .083 .252 .008 .580 .136 .000  .001 .022 .451 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y1.8 Pearson Correlation .493
**
 .264 .452

*
 .171 .177 .475

**
 .591

**
 1 .502

**
 .370

*
 .743

**
 

Sig. (2-tailed) .006 .159 .012 .367 .349 .008 .001  .005 .044 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y1.9 Pearson Correlation .043 .263 .481
**
 .047 -.003 .555

**
 .416

*
 .502

**
 1 .399

*
 .607

**
 

Sig. (2-tailed) .821 .161 .007 .805 .989 .001 .022 .005  .029 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y1.10 Pearson Correlation .287 .076 .549
**
 .416

*
 .356 .492

**
 .143 .370

*
 .399

*
 1 .617

**
 

Sig. (2-tailed) .124 .688 .002 .022 .053 .006 .451 .044 .029  .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Total_Y Pearson Correlation .631
**
 .491

**
 .725

**
 .537

**
 .444

*
 .733

**
 .719

**
 .743

**
 .607

**
 .617

**
 1 

Sig. (2-tailed) .000 .006 .000 .002 .014 .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 30 30 30 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 6 : Uji Reliabilitas 

Uji Reliabilitas Brand Ambasador 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of 

Items 

.927 9 

 

Uji Reliabilitas  Brand Image 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of 

Items 

.867 10 

 

Uji Reliabilitas Purchase Intention 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of 

Items 

.897 8 

 

Uji Reliabilitas Purchase Decision 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of 

Items 

.810 8 
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Lampiran 7 : Uji Asumsi Klasik 

Uji Normalitas 

 

One-Sample Kolmogorov-Smirnov Test 

 

Standardized 

Residual 

N 100 

Normal 

Parameters
a,b

 

Mean .0000000 

Std. 

Deviation 

.98473193 

Most Extreme 

Differences 

Absolute .071 

Positive .056 

Negative -.071 

Test Statistic .071 

Asymp. Sig. (2-tailed) .200
c,d

 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

d. This is a lower bound of the true significance. 
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Uji Multikolinear 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 16.490 4.217  3.911 .000   

Brand_Ambasador .717 .081 .668 8.827 .000 .997 1.004 

Brand_Image .024 .108 .023 .223 .824 .548 1.824 

Purchase_Intention .742 .805 .694 8.923 .000 .550 1.819 

a. Dependent Variable: Decision_Purchase 

 

Uji Heterokedastisitas 

 



139 
 

Lampiran 8 : Analisis Regresi Linear Berganda 

Analisis Reresi Linear Berganda 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 16.490 4.217  3.911 .000 

Brand_Ambasador .717 .081 .668 8.827 .000 

Brand_Image .024 .108 .023 .223 .824 

Purchase_Intention .742 .805 .694 8.923 .000 

a. Dependent Variable: Decision_Purchase 

 

Lampiiran 9 : Uji Hipotesis 

 

Uji T (Parsial) 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 16.490 4.217  3.911 .000 

Brand_Ambasador .717 .081 .668 8.827 .000 

Brand_Image .024 .108 .023 .223 .824 

Purchase_Intention .742 .805 .694 8.923 .000 

a. Dependent Variable: Decision_Purchase 

 

 

Hasil UJI F (SIMULTAN) 

ANOVA
a
 

Model 

Sum of 

Squares df 

Mean 

Square F Sig. 

1 Regression 1997.949 3 665.983 26.454 .000
b
 

Residual 2416.811 96 25.175   

Total 4414.760 99    

a. Dependent Variable: Decision_Purchase 

b. Predictors: (Constant), Purchase_Intention, Brand_Ambasador, Brand_Image 
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Hasil Uji Koefisien Determinan 

 

Model Summary
b
 

Mod

el R R Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

Change Statistics 

R Square 

Change F Change df1 df2 Sig. F Change 

1 .673a .453 .435 5.017 .453 26.454 3 96 .000 

a. Predictors: (Constant), Purchase_Intention, Brand_Ambasador, Brand_Image 

b. Dependent Variable: Decision_Purchase 

 

 

 

 


