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DATA RESPONDEN

A. Identitas Responden

Nama


: ………………………..(boleh tidak di isi)

Alamat


: …………………………………..

Jenis Kelamin

: ( Laki-laki               ( Perempuan

Usia


:




( 17 th – 25 th

( 26 th -35 th





( 36 th – 40 th

( > 40 th

Pendidikan Terakhir
: ( SD ( SMP  (  SMA ( DIII ( S1 
( S2

Pendapatan 

: ……………………. (boleh tidak diisi)  



Pengahasilan Per Bulan

a. <Rp. 3.000.000 – Rp. 5.000.000

b. > Rp. 5.000.000

B. Petunjuk Pengisian

Jawablah pertanyaan ini dengan jujur dan benar.

Bacalah terlebih dahulu pertanyaan dengan cermat sebelum anda memulai untuk menjawabnya.

Pilihlah  salah  satu  jawaban  yang  tersedia  dengan  memberikan  tanda checlist (  (  ) pada salah satu jawaban yang anda anggap paling benar. 
Keterangan :
	Kode

	Kriteria Jawaban
	Skor

	SS
	Sangat Setuju
	5

	S
	Setuju
	4

	N
	Netral
	3

	TS
	Tidak Setuju
	2

	STS
	Sangat Tidak Setuju
	1


KUESIONER PENELITIAN

A. Variabel Minat Beli Konsumen
	No
	Pernyataan
	Jawaban

	
	
	STS
	TS
	N
	S
	SS

	1
	Saya minat ke Mikhowuling kota Tegal apabila membeli mobil Wuling yang sesuai keinginan
	
	
	
	
	

	2
	Saya bisa mendeferensiasikan Mikhowuling kota Tegal sebagai dealer mobil Wuling kepada orang lain
	
	
	
	
	

	3
	Saya memberikan referensi ke Mikhowuling untuk membeli mobil Wuling kepada orang lain
	
	
	
	
	

	4
	Saya memilih mobil Wuling di Mikhowuling karena saya suka mobil tersebut
	
	
	
	
	

	5
	Saya menunjukan kebanggaan pada saat menggunakan mobil Wuling yang dibeli dari Mikhowuling kota Tegal
	
	
	
	
	

	6
	Saya melengkapi fasilitas mobil Wuling yang saya beli dengan aksesoris lainnya
	
	
	
	
	


B. Variabel Word Of Mouth
	No
	Pernyataan
	Jawaban

	
	
	STS
	TS
	N
	S
	SS

	1
	Saya akan menceritakan kualitas produk mobil di  Mikhowuling kota Tegal kepada keluarga,kerabat, teman dan orang lain
	
	
	
	
	

	2
	Saya akan menceritakan kualitas pelayanan yang baik dari Mikhowuling kota Tegal kepada keluarga,kerabat, teman dan orang lain
	
	
	
	
	

	3
	Saya ikut mempromosikan Mikhowuling kota Tegal sebagai dealer mobil Wuling
	
	
	
	
	

	4
	Saya ikut menyebarkan informasi tentang Mikhowuling kota Tegal di media sosial
	
	
	
	
	

	5
	Saya menyebarkan informasi mobil Wuling di dealer Mikhowuling secara langsung maupun melalui media social
	
	
	
	
	

	6
	Saya merekomendasikan Mikhowuling Kota Tegal kepada keluarga, kerabat, teman maupun orang lain apabila mobil Wuling 
	
	
	
	
	


C. Variabel Brand Awareness
	No
	Pernyataan
	Jawaban

	
	
	STS
	TS
	N
	S
	SS

	1
	Saya selalu ingat membeli mobil Wuling di  Mikhowuling kota Tegal
	
	
	
	
	

	2
	Saya sangat terkesan dengan fasilitas mobil Wuling di Mikhowuling kota Tegal
	
	
	
	
	

	3
	Saya suka merek mobil Wuling di dealer Mikhowuling
	
	
	
	
	

	4
	Saya berkomitmen untuk ke Mikhowuling kota Tegal apabila membeli mobil Wuling kembali
	
	
	
	
	

	5
	Saya telah mempertimbangkan merek mobil Wuling yang saya beli di Mikhowuling kota Tegal 
	
	
	
	
	

	6
	Saya akan selalu mengingat mobil Wuling yang dibeli di Mikhowuling kota Tegal
	
	
	
	
	


D. Variabel Product Knowledge
	No
	Pernyataan
	Jawaban

	
	
	STS
	TS
	N
	S
	SS

	1
	Saya mengetahui Mikhowuling kota Tegal menyediakan  fasilitas yang sesuai dengan keinginan konsumen
	
	
	
	
	

	2
	Saya mengetahui Mikhowuling kota Tegal menyediakan mobil Wuling dengan feature lengkap
	
	
	
	
	

	3
	Saya merasakan manfaat besar dari mobil Wuling yang saya beli di Mikhowuling kota Tegal
	
	
	
	
	

	4
	Saya percaya terhadap reputasi yang baik Mikhowuling kota Tegal dalam melayani konsumen
	
	
	
	
	

	5
	Saya merasakan pengalaman menyenangkan  menggunakan mobil wuling dari Mikhowuling kota Tegal
	
	
	
	
	

	6
	Saya merasakan kenyamanan pada saat melakukan transaksi di Mikhowuling kota Tegal
	
	
	
	
	


Lampiran 3 : DATA KUESIONER UJI VALIDITAS DAN RELIABILITAS

	Kode 
	MINAT BELI

	
	Y.1
	Y.2
	Y.3
	Y.4
	Y.5
	Y.6
	JML

	R-01
	5
	5
	5
	5
	4
	5
	29

	R-02
	4
	4
	5
	3
	4
	4
	24

	R-03
	4
	5
	4
	3
	3
	3
	22

	R-04
	5
	5
	5
	5
	4
	5
	29

	R-05
	5
	5
	5
	5
	5
	5
	30

	R-06
	5
	5
	5
	5
	4
	4
	28

	R-07
	4
	4
	4
	5
	5
	4
	26

	R-08
	4
	4
	4
	3
	4
	4
	23

	R-09
	3
	3
	3
	3
	3
	3
	18

	R-10
	5
	5
	4
	5
	5
	5
	29

	R-11
	4
	4
	5
	4
	5
	4
	26

	R-12
	4
	4
	4
	3
	5
	5
	25

	R-13
	5
	3
	5
	2
	5
	4
	24

	R-14
	4
	4
	4
	4
	2
	4
	22

	R-15
	3
	3
	4
	4
	5
	5
	24

	R-16
	5
	5
	5
	4
	3
	3
	25

	R-17
	5
	4
	5
	4
	3
	4
	25

	R-18
	4
	4
	4
	3
	5
	5
	25

	R-19
	5
	4
	5
	4
	3
	5
	26

	R-20
	5
	5
	5
	5
	4
	3
	27

	R-21
	5
	5
	5
	3
	5
	3
	26

	R-22
	4
	4
	3
	3
	5
	5
	24

	R-23
	4
	4
	3
	4
	5
	5
	25

	R-24
	4
	3
	4
	4
	4
	4
	23

	R-25
	4
	4
	4
	4
	5
	5
	26

	R-26
	4
	4
	4
	2
	5
	4
	23

	R-27
	4
	4
	4
	3
	5
	5
	25

	R-28
	4
	4
	4
	4
	5
	4
	25

	R-29
	4
	4
	4
	4
	5
	5
	26

	R-30
	4
	4
	3
	4
	4
	3
	22


	Kode
	WORD OF MOUTH (X2)

	
	X2.1
	X2.2
	X2.3
	X2.4
	X2.5
	X2.6
	JML

	R-01
	5
	5
	5
	4
	3
	4
	26

	R-02
	4
	5
	4
	3
	3
	2
	21

	R-03
	4
	5
	4
	4
	3
	3
	23

	R-04
	5
	4
	5
	3
	4
	3
	24

	R-05
	4
	5
	4
	4
	4
	4
	25

	R-06
	5
	5
	5
	3
	3
	2
	23

	R-07
	3
	4
	5
	4
	3
	4
	23

	R-08
	4
	5
	4
	3
	3
	2
	21

	R-09
	4
	4
	4
	3
	3
	2
	20

	R-10
	5
	4
	5
	3
	3
	2
	22

	R-11
	3
	5
	5
	3
	5
	4
	25

	R-12
	4
	5
	3
	3
	4
	4
	23

	R-13
	4
	4
	4
	3
	3
	3
	21

	R-14
	5
	4
	4
	3
	4
	4
	24

	R-15
	4
	3
	3
	5
	3
	5
	23

	R-16
	5
	5
	5
	5
	5
	4
	29

	R-17
	4
	5
	4
	3
	3
	3
	22

	R-18
	3
	3
	3
	3
	4
	4
	20

	R-19
	4
	5
	5
	3
	3
	4
	24

	R-20
	5
	4
	4
	4
	4
	4
	25

	R-21
	3
	4
	4
	3
	4
	3
	21

	R-22
	4
	5
	5
	4
	4
	4
	26

	R-23
	4
	5
	5
	3
	4
	3
	24

	R-24
	3
	4
	4
	5
	4
	4
	24

	R-25
	4
	5
	4
	3
	3
	4
	23

	R-26
	4
	5
	5
	3
	4
	4
	25

	R-27
	3
	5
	5
	3
	4
	3
	23

	R-28
	4
	3
	3
	3
	4
	2
	19

	R-29
	4
	4
	4
	5
	3
	4
	24

	R-30
	4
	4
	3
	5
	3
	4
	23


	Kode 
	BRAND AWARENES

	
	X1.1
	X1.2
	X1.3
	X1.4
	X1.5
	X1.6
	JML

	R-01
	5
	4
	4
	4
	4
	4
	25

	R-02
	4
	4
	4
	4
	4
	4
	24

	R-03
	4
	5
	5
	5
	3
	3
	25

	R-04
	4
	4
	4
	4
	4
	4
	24

	R-05
	3
	5
	4
	4
	5
	5
	26

	R-06
	5
	5
	5
	5
	4
	4
	28

	R-07
	4
	5
	5
	4
	5
	5
	28

	R-08
	5
	4
	4
	4
	4
	4
	25

	R-09
	4
	5
	4
	5
	5
	4
	27

	R-10
	4
	4
	4
	4
	5
	5
	26

	R-11
	5
	5
	5
	5
	4
	4
	28

	R-12
	3
	4
	4
	4
	5
	5
	25

	R-13
	4
	4
	4
	4
	5
	4
	25

	R-14
	5
	5
	5
	5
	4
	4
	28

	R-15
	5
	4
	4
	4
	4
	3
	24

	R-16
	3
	4
	4
	5
	4
	4
	24

	R-17
	3
	4
	4
	4
	4
	4
	23

	R-18
	5
	5
	4
	5
	5
	5
	29

	R-19
	5
	5
	4
	5
	4
	4
	27

	R-20
	4
	5
	5
	5
	4
	5
	28

	R-21
	5
	5
	5
	5
	4
	4
	28

	R-22
	4
	4
	4
	4
	5
	5
	26

	R-23
	5
	4
	4
	4
	5
	5
	27

	R-24
	4
	5
	5
	5
	5
	5
	29

	R-25
	5
	5
	5
	5
	5
	5
	30

	R-26
	3
	4
	4
	4
	4
	4
	23

	R-27
	5
	4
	4
	4
	5
	5
	27

	R-28
	5
	5
	5
	5
	5
	5
	30

	R-29
	5
	4
	4
	4
	5
	5
	27

	R-30
	5
	4
	4
	5
	4
	5
	27


	Kode resp
	 PRODUCT KNOWLEDGE (X3)

	
	X3.1
	X3.2
	X3.3
	X3.4
	X3.5
	X3.6
	JML

	R-01
	5
	5
	5
	5
	4
	3
	27

	R-02
	3
	4
	4
	3
	4
	4
	22

	R-03
	4
	3
	4
	3
	4
	4
	22

	R-04
	5
	5
	5
	5
	3
	4
	27

	R-05
	5
	5
	5
	5
	4
	3
	27

	R-06
	5
	5
	5
	5
	4
	4
	28

	R-07
	5
	5
	5
	4
	5
	4
	28

	R-08
	5
	4
	5
	3
	4
	3
	24

	R-09
	3
	5
	3
	3
	4
	5
	23

	R-10
	5
	5
	5
	4
	5
	5
	29

	R-11
	5
	5
	5
	4
	4
	4
	27

	R-12
	4
	3
	5
	3
	4
	4
	23

	R-13
	5
	4
	5
	4
	5
	5
	28

	R-14
	4
	5
	4
	4
	4
	4
	25

	R-15
	4
	4
	4
	4
	5
	5
	26

	R-16
	5
	4
	5
	5
	4
	4
	27

	R-17
	5
	4
	4
	4
	4
	4
	25

	R-18
	4
	5
	4
	4
	5
	5
	27

	R-19
	4
	5
	4
	5
	4
	4
	26

	R-20
	5
	5
	5
	5
	5
	5
	30

	R-21
	5
	4
	5
	4
	4
	4
	26

	R-22
	4
	4
	4
	3
	5
	5
	25

	R-23
	4
	4
	4
	3
	5
	5
	25

	R-24
	4
	4
	4
	4
	5
	5
	26

	R-25
	3
	4
	5
	5
	5
	5
	27

	R-26
	4
	5
	5
	3
	4
	4
	25

	R-27
	4
	4
	4
	3
	4
	4
	23

	R-28
	4
	5
	4
	4
	5
	4
	26

	R-29
	4
	4
	4
	4
	5
	5
	26

	R-30
	4
	4
	4
	3
	4
	5
	24


Lampiran 4 : DATA ORDINAL 70 RESPONDEN

	Kode resp
	KEPUTUSAN PEMBELIAN  (Y)

	
	Y.1
	Y.2
	Y.3
	Y.4
	Y.5
	Y.6
	Y

	R-001
	5
	5
	5
	4
	4
	4
	27

	R-002
	4
	4
	4
	3
	3
	4
	22

	R-003
	4
	5
	4
	5
	4
	4
	26

	R-004
	5
	5
	4
	4
	4
	4
	26

	R-005
	5
	5
	4
	5
	5
	5
	29

	R-006
	5
	5
	5
	5
	5
	5
	30

	R-007
	4
	4
	4
	3
	3
	3
	21

	R-008
	4
	4
	3
	3
	3
	3
	20

	R-009
	4
	4
	3
	4
	3
	4
	22

	R-010
	5
	4
	4
	4
	4
	4
	25

	R-011
	4
	4
	4
	4
	5
	5
	26

	R-012
	4
	4
	4
	3
	3
	4
	22

	R-013
	5
	4
	4
	4
	4
	4
	25

	R-014
	4
	4
	5
	5
	5
	5
	28

	R-015
	4
	4
	4
	4
	4
	4
	24

	R-016
	5
	5
	4
	4
	5
	4
	27

	R-017
	5
	4
	5
	5
	5
	5
	29

	R-018
	4
	4
	5
	5
	5
	4
	27

	R-019
	5
	4
	5
	5
	5
	5
	29

	R-020
	5
	5
	4
	4
	4
	4
	26

	R-021
	5
	5
	4
	4
	4
	4
	26

	R-022
	4
	4
	3
	3
	3
	3
	20

	R-023
	4
	4
	5
	5
	5
	4
	27

	R-024
	4
	4
	5
	5
	4
	4
	26

	R-025
	4
	4
	4
	3
	3
	3
	21

	R-026
	4
	4
	4
	5
	5
	4
	26

	R-027
	4
	4
	5
	4
	4
	5
	26

	R-028
	4
	4
	4
	4
	4
	4
	24

	R-029
	4
	4
	5
	5
	5
	4
	27

	R-030
	4
	4
	5
	5
	5
	4
	27

	R-031
	5
	4
	4
	4
	3
	3
	23

	R-032
	5
	5
	4
	4
	4
	4
	26

	R-033
	5
	4
	4
	3
	3
	4
	23

	R-034
	4
	4
	3
	4
	3
	3
	21

	R-035
	5
	5
	5
	5
	5
	5
	30

	R-036
	4
	4
	4
	5
	4
	4
	25

	R-037
	4
	3
	4
	4
	4
	4
	23

	R-038
	4
	4
	4
	5
	4
	4
	25

	R-039
	4
	5
	5
	5
	5
	4
	28

	R-040
	4
	4
	5
	5
	4
	4
	26

	R-041
	4
	5
	3
	3
	4
	3
	22

	R-042
	5
	4
	3
	4
	3
	4
	23

	R-043
	4
	4
	4
	4
	3
	3
	22

	R-044
	4
	4
	3
	3
	5
	4
	23

	R-045
	4
	4
	4
	4
	4
	4
	24

	R-046
	4
	4
	4
	3
	3
	4
	22

	R-047
	5
	4
	4
	4
	4
	4
	25

	R-048
	4
	4
	4
	4
	3
	3
	22

	R-049
	5
	4
	4
	3
	3
	4
	23

	R-050
	4
	4
	4
	3
	3
	4
	22

	R-051
	4
	5
	4
	5
	4
	4
	26

	R-052
	5
	5
	4
	4
	4
	4
	26

	R-053
	5
	5
	4
	5
	5
	5
	29

	R-054
	5
	5
	5
	5
	5
	5
	30

	R-055
	4
	4
	4
	3
	3
	3
	21

	R-056
	4
	4
	3
	3
	3
	3
	20

	R-057
	4
	4
	3
	4
	3
	4
	22

	R-058
	5
	4
	4
	4
	4
	4
	25

	R-059
	4
	4
	4
	4
	5
	5
	26

	R-060
	4
	4
	4
	3
	3
	4
	22

	R-061
	5
	4
	4
	4
	4
	4
	25

	R-062
	4
	4
	5
	5
	5
	5
	28

	R-063
	4
	4
	4
	4
	4
	4
	24

	R-064
	5
	5
	4
	4
	5
	4
	27

	R-065
	5
	4
	5
	5
	5
	5
	29

	R-066
	4
	4
	5
	5
	5
	4
	27

	R-067
	5
	4
	5
	5
	5
	5
	29

	R-068
	5
	5
	4
	4
	4
	4
	26

	R-069
	5
	5
	4
	4
	4
	4
	26

	R-070
	4
	4
	3
	3
	3
	3
	20


	Kode 
	WORD OF MOUTH (X1)
	 

	
	X2.1
	X2.2
	X2.3
	X2.4
	X2.5
	X2.6
	JML

	R-001
	5
	5
	4
	4
	4
	4
	26

	R-002
	5
	4
	5
	4
	4
	4
	26

	R-003
	5
	4
	4
	4
	4
	4
	25

	R-004
	4
	5
	5
	5
	4
	5
	28

	R-005
	5
	4
	4
	4
	4
	4
	25

	R-006
	5
	5
	5
	4
	5
	4
	28

	R-007
	4
	5
	4
	3
	4
	4
	24

	R-008
	5
	4
	4
	4
	4
	3
	24

	R-009
	4
	4
	4
	4
	4
	4
	24

	R-010
	4
	5
	5
	5
	4
	4
	27

	R-011
	5
	5
	5
	5
	4
	4
	28

	R-012
	5
	3
	4
	5
	4
	3
	24

	R-013
	4
	4
	4
	5
	5
	5
	27

	R-014
	4
	4
	3
	4
	3
	4
	22

	R-015
	3
	3
	3
	3
	3
	3
	18

	R-016
	5
	5
	4
	4
	5
	5
	28

	R-017
	5
	4
	4
	4
	4
	5
	26

	R-018
	3
	3
	3
	4
	4
	5
	22

	R-019
	4
	4
	4
	5
	5
	5
	29

	R-020
	4
	4
	4
	4
	5
	5
	26

	R-021
	4
	4
	4
	3
	3
	3
	21

	R-022
	5
	5
	5
	4
	4
	4
	27

	R-023
	5
	5
	4
	3
	4
	4
	25

	R-024
	4
	4
	4
	4
	4
	4
	24

	R-025
	5
	4
	5
	4
	4
	3
	25

	R-026
	5
	5
	5
	5
	5
	5
	30

	R-027
	5
	5
	4
	5
	3
	3
	25

	R-028
	3
	3
	3
	4
	4
	4
	21

	R-029
	4
	4
	3
	4
	3
	3
	21

	R-030
	4
	3
	4
	4
	4
	4
	23

	R-031
	3
	5
	5
	3
	4
	3
	23

	R-032
	4
	4
	3
	3
	3
	3
	20

	R-033
	3
	3
	3
	4
	4
	4
	21

	R-034
	4
	4
	4
	4
	4
	4
	24

	R-035
	4
	3
	4
	4
	5
	4
	24

	R-036
	4
	4
	3
	4
	3
	3
	21

	R-037
	5
	5
	5
	5
	5
	5
	30

	R-038
	5
	5
	4
	5
	3
	3
	25

	R-039
	5
	5
	5
	3
	5
	5
	28

	R-040
	3
	3
	3
	4
	5
	5
	23

	R-041
	5
	5
	4
	5
	3
	3
	25

	R-042
	5
	5
	4
	5
	5
	5
	29

	R-043
	4
	4
	3
	3
	4
	5
	23

	R-044
	4
	3
	3
	3
	4
	5
	22

	R-045
	5
	3
	3
	3
	4
	4
	22

	R-046
	3
	3
	5
	5
	3
	5
	24

	R-047
	4
	3
	4
	3
	4
	3
	21

	R-048
	5
	4
	4
	4
	4
	4
	25

	R-049
	4
	5
	4
	4
	5
	5
	27

	R-050
	4
	4
	5
	5
	5
	4
	27

	R-051
	4
	5
	4
	4
	5
	4
	26

	R-052
	4
	4
	5
	5
	5
	4
	27

	R-053
	4
	3
	4
	4
	5
	4
	24

	R-054
	4
	5
	5
	5
	5
	4
	28

	R-055
	5
	4
	5
	4
	4
	4
	26

	R-056
	5
	4
	4
	5
	5
	5
	28

	R-057
	5
	5
	5
	4
	5
	4
	28

	R-058
	5
	4
	5
	5
	4
	4
	27

	R-059
	4
	4
	4
	5
	4
	4
	25

	R-060
	4
	3
	4
	4
	4
	5
	24

	R-061
	5
	4
	5
	5
	4
	4
	27

	R-062
	4
	3
	4
	5
	4
	4
	24

	R-063
	4
	4
	5
	4
	5
	4
	26

	R-064
	5
	5
	5
	4
	5
	5
	29

	R-065
	5
	5
	4
	4
	5
	4
	27

	R-066
	4
	5
	5
	5
	5
	4
	28

	R-067
	4
	4
	4
	5
	5
	4
	26

	R-068
	4
	5
	4
	5
	4
	4
	26

	R-069
	5
	4
	5
	4
	5
	4
	27

	R-070
	5
	4
	4
	5
	5
	5
	28


	Kode resp
	BRAND AWARENES (X2)

	
	X1.1
	X1.2
	X1.3
	X1.4
	X1.5
	X1.6
	JML

	R-001
	5
	5
	5
	4
	4
	3
	26

	R-002
	4
	3
	3
	3
	4
	3
	20

	R-003
	4
	5
	4
	4
	4
	5
	26

	R-004
	3
	4
	4
	4
	5
	5
	25

	R-005
	4
	5
	5
	5
	3
	4
	26

	R-006
	5
	5
	5
	5
	5
	5
	30

	R-007
	4
	3
	3
	3
	4
	4
	21

	R-008
	3
	3
	4
	3
	5
	5
	23

	R-009
	4
	4
	3
	3
	5
	4
	23

	R-010
	3
	4
	4
	4
	4
	4
	23

	R-011
	4
	4
	4
	5
	4
	4
	25

	R-012
	4
	3
	3
	4
	4
	4
	22

	R-013
	4
	4
	4
	3
	4
	4
	23

	R-014
	5
	5
	4
	5
	5
	5
	29

	R-015
	3
	4
	4
	3
	4
	4
	22

	R-016
	3
	4
	4
	3
	4
	4
	22

	R-017
	5
	5
	5
	5
	5
	5
	30

	R-018
	5
	5
	5
	5
	5
	5
	30

	R-019
	5
	5
	4
	5
	5
	5
	29

	R-020
	4
	4
	4
	4
	5
	5
	26

	R-021
	4
	4
	3
	3
	4
	4
	22

	R-022
	3
	4
	3
	4
	3
	3
	20

	R-023
	5
	5
	4
	4
	5
	5
	28

	R-024
	5
	5
	3
	4
	5
	5
	27

	R-025
	4
	3
	4
	3
	4
	4
	22

	R-026
	4
	5
	3
	4
	4
	5
	25

	R-027
	5
	4
	3
	4
	5
	4
	25

	R-028
	4
	4
	3
	4
	4
	4
	23

	R-029
	5
	5
	4
	4
	4
	4
	26

	R-030
	5
	5
	4
	5
	5
	5
	29

	R-031
	4
	4
	4
	4
	4
	4
	24

	R-032
	4
	4
	4
	3
	4
	4
	23

	R-033
	4
	3
	5
	3
	3
	4
	22

	R-034
	3
	4
	3
	3
	5
	5
	23

	R-035
	5
	5
	3
	5
	4
	5
	27

	R-036
	4
	5
	3
	4
	4
	4
	24

	R-037
	4
	4
	3
	4
	5
	4
	24

	R-038
	4
	5
	4
	5
	4
	4
	26

	R-039
	5
	5
	3
	5
	5
	5
	28

	R-040
	5
	5
	3
	4
	4
	5
	26

	R-041
	3
	3
	3
	3
	4
	4
	20

	R-042
	3
	4
	3
	3
	4
	4
	21

	R-043
	4
	4
	3
	4
	3
	3
	21

	R-044
	3
	3
	3
	5
	4
	5
	23

	R-045
	4
	4
	3
	3
	5
	4
	23

	R-046
	4
	3
	3
	3
	3
	4
	20

	R-047
	4
	4
	4
	4
	4
	4
	24

	R-048
	4
	4
	3
	4
	4
	4
	23

	R-049
	3
	4
	3
	3
	4
	4
	21

	R-050
	5
	5
	3
	5
	5
	5
	28

	R-051
	5
	5
	3
	4
	3
	3
	23

	R-052
	5
	5
	3
	5
	5
	5
	28

	R-053
	4
	3
	3
	3
	5
	5
	23

	R-054
	5
	5
	4
	4
	3
	3
	24

	R-055
	4
	5
	3
	4
	5
	5
	26

	R-056
	3
	4
	3
	3
	4
	5
	22

	R-057
	5
	4
	4
	3
	4
	4
	24

	R-058
	3
	5
	3
	3
	4
	4
	22

	R-059
	4
	3
	4
	5
	4
	5
	25

	R-060
	2
	4
	3
	4
	4
	3
	20

	R-061
	4
	3
	3
	3
	4
	4
	21

	R-062
	4
	4
	3
	4
	4
	5
	24

	R-063
	4
	3
	3
	4
	3
	3
	20

	R-064
	3
	5
	3
	4
	3
	4
	22

	R-065
	5
	5
	4
	3
	3
	4
	24

	R-066
	5
	4
	5
	4
	4
	4
	26

	R-067
	4
	5
	4
	4
	4
	3
	24

	R-068
	5
	4
	5
	5
	4
	3
	26

	R-069
	3
	3
	3
	3
	3
	3
	18

	R-070
	3
	5
	4
	4
	5
	5
	26


	Kode resp
	PRODUct knowledge (X3)

	
	X3.1
	X3.2
	X3.3
	X3.4
	X3.5
	X3.6
	JML

	R-001
	4
	4
	4
	4
	5
	5
	26

	R-002
	5
	4
	4
	4
	4
	5
	26

	R-003
	4
	4
	4
	4
	5
	4
	25

	R-004
	5
	5
	4
	5
	5
	3
	27

	R-005
	4
	4
	4
	4
	4
	4
	24

	R-006
	5
	4
	5
	4
	5
	5
	28

	R-007
	4
	5
	4
	3
	4
	5
	25

	R-008
	4
	4
	4
	4
	4
	4
	24

	R-009
	4
	4
	3
	4
	4
	3
	22

	R-010
	5
	5
	4
	3
	3
	5
	25

	R-011
	4
	4
	4
	5
	5
	5
	27

	R-012
	4
	4
	4
	3
	3
	4
	22

	R-013
	4
	4
	4
	3
	3
	3
	21

	R-014
	5
	5
	5
	5
	5
	5
	30

	R-015
	4
	4
	5
	3
	4
	5
	25

	R-016
	4
	5
	4
	3
	5
	4
	25

	R-017
	5
	5
	5
	5
	5
	5
	30

	R-018
	5
	5
	5
	5
	5
	5
	30

	R-019
	5
	5
	5
	5
	5
	5
	30

	R-020
	4
	4
	4
	5
	4
	4
	25

	R-021
	4
	4
	4
	3
	4
	4
	23

	R-022
	3
	3
	3
	3
	3
	3
	18

	R-023
	5
	5
	4
	5
	5
	5
	29

	R-024
	4
	4
	5
	4
	5
	4
	26

	R-025
	4
	4
	4
	3
	4
	4
	23

	R-026
	5
	3
	5
	2
	5
	4
	24

	R-027
	4
	4
	4
	4
	4
	4
	24

	R-028
	3
	3
	4
	4
	4
	4
	22

	R-029
	5
	5
	5
	5
	5
	5
	30

	R-030
	5
	5
	5
	5
	5
	4
	29

	R-031
	4
	4
	4
	4
	4
	3
	23

	R-032
	5
	5
	5
	4
	4
	5
	28

	R-033
	4
	4
	4
	3
	4
	4
	23

	R-034
	4
	4
	3
	5
	5
	5
	26

	R-035
	5
	5
	5
	4
	5
	5
	29

	R-036
	5
	4
	5
	4
	4
	4
	26

	R-037
	4
	4
	4
	3
	4
	4
	23

	R-038
	5
	4
	5
	4
	5
	5
	28

	R-039
	5
	5
	5
	5
	5
	5
	30

	R-040
	5
	5
	5
	3
	3
	3
	24

	R-041
	4
	4
	3
	3
	3
	4
	21

	R-042
	4
	4
	3
	4
	4
	3
	22

	R-043
	4
	3
	4
	4
	4
	4
	23

	R-044
	4
	4
	4
	4
	5
	5
	26

	R-045
	4
	4
	4
	2
	5
	4
	23

	R-046
	4
	4
	4
	3
	4
	4
	23

	R-047
	4
	4
	4
	4
	4
	4
	24

	R-048
	4
	4
	4
	4
	4
	3
	23

	R-049
	4
	3
	3
	3
	4
	4
	21

	R-050
	4
	3
	3
	3
	4
	4
	21

	R-051
	4
	5
	4
	4
	4
	4
	25

	R-052
	3
	4
	4
	4
	4
	5
	24

	R-053
	4
	5
	5
	5
	5
	5
	29

	R-054
	5
	5
	5
	5
	5
	5
	30

	R-055
	4
	3
	3
	3
	3
	5
	21

	R-056
	3
	3
	3
	3
	3
	4
	19

	R-057
	3
	4
	3
	3
	4
	4
	21

	R-058
	3
	4
	4
	4
	4
	4
	23

	R-059
	4
	4
	5
	5
	5
	5
	28

	R-060
	4
	3
	3
	3
	4
	4
	21

	R-061
	4
	4
	4
	3
	3
	4
	22

	R-062
	5
	5
	5
	5
	5
	5
	30

	R-063
	3
	4
	5
	3
	4
	4
	23

	R-064
	3
	4
	5
	3
	4
	4
	23

	R-065
	5
	5
	5
	5
	5
	5
	30

	R-066
	5
	5
	5
	5
	4
	4
	28

	R-067
	5
	5
	5
	5
	5
	5
	30

	R-068
	4
	4
	4
	4
	4
	5
	25

	R-069
	4
	4
	4
	3
	4
	4
	23

	R-070
	3
	3
	3
	3
	3
	3
	18


Lampiran 5 : DATA INTERVAL 70 RESPONDEN

MINAT BELI (Y)

	Succesive Interval
	 
	 
	 
	 
	 

	Y.1
	Y.2
	Y.3
	Y.4
	Y.5
	Y.6

	2,628
	4,741
	3,749
	2,160
	2,128
	2,444

	1,000
	3,081
	2,366
	1,000
	1,000
	2,444

	1,000
	4,741
	2,366
	3,393
	2,128
	2,444

	2,628
	4,741
	2,366
	2,160
	2,128
	2,444

	2,628
	4,741
	2,366
	3,393
	3,278
	3,886

	2,628
	4,741
	3,749
	3,393
	3,278
	3,886

	1,000
	3,081
	2,366
	1,000
	1,000
	1,000

	1,000
	3,081
	1,000
	1,000
	1,000
	1,000

	1,000
	3,081
	1,000
	2,160
	1,000
	2,444

	2,628
	3,081
	2,366
	2,160
	2,128
	2,444

	1,000
	3,081
	2,366
	2,160
	3,278
	3,886

	1,000
	3,081
	2,366
	1,000
	1,000
	2,444

	2,628
	3,081
	2,366
	2,160
	2,128
	2,444

	1,000
	3,081
	3,749
	3,393
	3,278
	3,886

	1,000
	3,081
	2,366
	2,160
	2,128
	2,444

	2,628
	4,741
	2,366
	2,160
	3,278
	2,444

	2,628
	3,081
	3,749
	3,393
	3,278
	3,886

	1,000
	3,081
	3,749
	3,393
	3,278
	2,444

	2,628
	3,081
	3,749
	3,393
	3,278
	3,886

	2,628
	4,741
	2,366
	2,160
	2,128
	2,444

	2,628
	4,741
	2,366
	2,160
	2,128
	2,444

	1,000
	3,081
	1,000
	1,000
	1,000
	1,000

	1,000
	3,081
	3,749
	3,393
	3,278
	2,444

	1,000
	3,081
	3,749
	3,393
	2,128
	2,444

	1,000
	3,081
	2,366
	1,000
	1,000
	1,000

	1,000
	3,081
	2,366
	3,393
	3,278
	2,444

	1,000
	3,081
	3,749
	2,160
	2,128
	3,886

	1,000
	3,081
	2,366
	2,160
	2,128
	2,444

	1,000
	3,081
	3,749
	3,393
	3,278
	2,444

	1,000
	3,081
	3,749
	3,393
	3,278
	2,444

	2,628
	3,081
	2,366
	2,160
	1,000
	1,000

	2,628
	4,741
	2,366
	2,160
	2,128
	2,444

	2,628
	3,081
	2,366
	1,000
	1,000
	2,444

	1,000
	3,081
	1,000
	2,160
	1,000
	1,000

	2,628
	4,741
	3,749
	3,393
	3,278
	3,886

	1,000
	3,081
	2,366
	3,393
	2,128
	2,444

	1,000
	1,000
	2,366
	2,160
	2,128
	2,444

	1,000
	3,081
	2,366
	3,393
	2,128
	2,444

	1,000
	4,741
	3,749
	3,393
	3,278
	2,444

	1,000
	3,081
	3,749
	3,393
	2,128
	2,444

	1,000
	4,741
	1,000
	1,000
	2,128
	1,000

	2,628
	3,081
	1,000
	2,160
	1,000
	2,444

	1,000
	3,081
	2,366
	2,160
	1,000
	1,000

	1,000
	3,081
	1,000
	1,000
	3,278
	2,444

	1,000
	3,081
	2,366
	2,160
	2,128
	2,444

	1,000
	3,081
	2,366
	1,000
	1,000
	2,444

	2,628
	3,081
	2,366
	2,160
	2,128
	2,444

	1,000
	3,081
	2,366
	2,160
	1,000
	1,000

	2,628
	3,081
	2,366
	1,000
	1,000
	2,444

	1,000
	3,081
	2,366
	1,000
	1,000
	2,444

	1,000
	4,741
	2,366
	3,393
	2,128
	2,444

	2,628
	4,741
	2,366
	2,160
	2,128
	2,444

	2,628
	4,741
	2,366
	3,393
	3,278
	3,886

	2,628
	4,741
	3,749
	3,393
	3,278
	3,886

	1,000
	3,081
	2,366
	1,000
	1,000
	1,000

	1,000
	3,081
	1,000
	1,000
	1,000
	1,000

	1,000
	3,081
	1,000
	2,160
	1,000
	2,444

	2,628
	3,081
	2,366
	2,160
	2,128
	2,444

	1,000
	3,081
	2,366
	2,160
	3,278
	3,886

	1,000
	3,081
	2,366
	1,000
	1,000
	2,444

	2,628
	3,081
	2,366
	2,160
	2,128
	2,444

	1,000
	3,081
	3,749
	3,393
	3,278
	3,886

	1,000
	3,081
	2,366
	2,160
	2,128
	2,444

	2,628
	4,741
	2,366
	2,160
	3,278
	2,444

	2,628
	3,081
	3,749
	3,393
	3,278
	3,886

	1,000
	3,081
	3,749
	3,393
	3,278
	2,444

	2,628
	3,081
	3,749
	3,393
	3,278
	3,886

	2,628
	4,741
	2,366
	2,160
	2,128
	2,444

	2,628
	4,741
	2,366
	2,160
	2,128
	2,444

	1,000
	3,081
	1,000
	1,000
	1,000
	1,000


WORD OF MOUTH (X1)

	Succesive Interval
	 
	 
	 
	 
	 

	X1.1
	X1.2
	X1.3
	X1.4
	X1.5
	X1.6

	3,669
	3,424
	2,310
	2,284
	2,326
	2,354

	3,669
	2,186
	3,648
	2,284
	2,326
	2,354

	3,669
	2,186
	2,310
	2,284
	2,326
	2,354

	2,306
	3,424
	3,648
	3,606
	2,326
	3,723

	3,669
	2,186
	2,310
	2,284
	2,326
	2,354

	3,669
	3,424
	3,648
	2,284
	3,687
	2,354

	2,306
	3,424
	2,310
	1,000
	2,326
	2,354

	3,669
	2,186
	2,310
	2,284
	2,326
	1,000

	2,306
	2,186
	2,310
	2,284
	2,326
	2,354

	2,306
	3,424
	3,648
	3,606
	2,326
	2,354

	3,669
	3,424
	3,648
	3,606
	2,326
	2,354

	3,669
	1,000
	2,310
	3,606
	2,326
	1,000

	2,306
	2,186
	2,310
	3,606
	3,687
	3,723

	2,306
	2,186
	1,000
	2,284
	1,000
	2,354

	1,000
	1,000
	1,000
	1,000
	1,000
	1,000

	3,669
	3,424
	2,310
	2,284
	3,687
	3,723

	3,669
	2,186
	2,310
	2,284
	2,326
	3,723

	1,000
	1,000
	1,000
	2,284
	2,326
	3,723

	2,306
	2,186
	2,310
	3,606
	3,687
	3,723

	2,306
	2,186
	2,310
	2,284
	3,687
	3,723

	2,306
	2,186
	2,310
	1,000
	1,000
	1,000

	3,669
	3,424
	3,648
	2,284
	2,326
	2,354

	3,669
	3,424
	2,310
	1,000
	2,326
	2,354

	2,306
	2,186
	2,310
	2,284
	2,326
	2,354

	3,669
	2,186
	3,648
	2,284
	2,326
	1,000

	3,669
	3,424
	3,648
	3,606
	3,687
	3,723

	3,669
	3,424
	2,310
	3,606
	1,000
	1,000

	1,000
	1,000
	1,000
	2,284
	2,326
	2,354

	2,306
	2,186
	1,000
	2,284
	1,000
	1,000

	2,306
	1,000
	2,310
	2,284
	2,326
	2,354

	1,000
	3,424
	3,648
	1,000
	2,326
	1,000

	2,306
	2,186
	1,000
	1,000
	1,000
	1,000

	1,000
	1,000
	1,000
	2,284
	2,326
	2,354

	2,306
	2,186
	2,310
	2,284
	2,326
	2,354

	2,306
	1,000
	2,310
	2,284
	3,687
	2,354

	2,306
	2,186
	1,000
	2,284
	1,000
	1,000

	3,669
	3,424
	3,648
	3,606
	3,687
	3,723

	3,669
	3,424
	2,310
	3,606
	1,000
	1,000

	3,669
	3,424
	3,648
	1,000
	3,687
	3,723

	1,000
	1,000
	1,000
	2,284
	3,687
	3,723

	3,669
	3,424
	2,310
	3,606
	1,000
	1,000

	3,669
	3,424
	2,310
	3,606
	3,687
	3,723

	2,306
	2,186
	1,000
	1,000
	2,326
	3,723

	2,306
	1,000
	1,000
	1,000
	2,326
	3,723

	3,669
	1,000
	1,000
	1,000
	2,326
	2,354

	1,000
	1,000
	3,648
	3,606
	1,000
	3,723

	2,306
	1,000
	2,310
	1,000
	2,326
	1,000

	3,669
	2,186
	2,310
	2,284
	2,326
	2,354

	2,306
	3,424
	2,310
	2,284
	3,687
	3,723

	2,306
	2,186
	3,648
	3,606
	3,687
	2,354

	2,306
	3,424
	2,310
	2,284
	3,687
	2,354

	2,306
	2,186
	3,648
	3,606
	3,687
	2,354

	2,306
	1,000
	2,310
	2,284
	3,687
	2,354

	2,306
	3,424
	3,648
	3,606
	3,687
	2,354

	3,669
	2,186
	3,648
	2,284
	2,326
	2,354

	3,669
	2,186
	2,310
	3,606
	3,687
	3,723

	3,669
	3,424
	3,648
	2,284
	3,687
	2,354

	3,669
	2,186
	3,648
	3,606
	2,326
	2,354

	2,306
	2,186
	2,310
	3,606
	2,326
	2,354

	2,306
	1,000
	2,310
	2,284
	2,326
	3,723

	3,669
	2,186
	3,648
	3,606
	2,326
	2,354

	2,306
	1,000
	2,310
	3,606
	2,326
	2,354

	2,306
	2,186
	3,648
	2,284
	3,687
	2,354

	3,669
	3,424
	3,648
	2,284
	3,687
	3,723

	3,669
	3,424
	2,310
	2,284
	3,687
	2,354

	2,306
	3,424
	3,648
	3,606
	3,687
	2,354

	2,306
	2,186
	2,310
	3,606
	3,687
	2,354

	2,306
	3,424
	2,310
	3,606
	2,326
	2,354

	3,669
	2,186
	3,648
	2,284
	3,687
	2,354

	3,669
	2,186
	2,310
	3,606
	3,687
	3,723


BRAND AWARENESS (X2)

	Succesive Interval
	 
	 
	 
	 
	 

	X2.1
	X2.2
	X2.3
	X2.4
	X2.5
	X2.6

	4,763
	3,402
	3,451
	2,194
	2,340
	1,000

	3,546
	1,000
	1,000
	1,000
	2,340
	1,000

	3,546
	3,402
	2,282
	2,194
	2,340
	3,613

	2,429
	2,160
	2,282
	2,194
	3,707
	3,613

	3,546
	3,402
	3,451
	3,383
	1,000
	2,280

	4,763
	3,402
	3,451
	3,383
	3,707
	3,613

	3,546
	1,000
	1,000
	1,000
	2,340
	2,280

	2,429
	1,000
	2,282
	1,000
	3,707
	3,613

	3,546
	2,160
	1,000
	1,000
	3,707
	2,280

	2,429
	2,160
	2,282
	2,194
	2,340
	2,280

	3,546
	2,160
	2,282
	3,383
	2,340
	2,280

	3,546
	1,000
	1,000
	2,194
	2,340
	2,280

	3,546
	2,160
	2,282
	1,000
	2,340
	2,280

	4,763
	3,402
	2,282
	3,383
	3,707
	3,613

	2,429
	2,160
	2,282
	1,000
	2,340
	2,280

	2,429
	2,160
	2,282
	1,000
	2,340
	2,280

	4,763
	3,402
	3,451
	3,383
	3,707
	3,613

	4,763
	3,402
	3,451
	3,383
	3,707
	3,613

	4,763
	3,402
	2,282
	3,383
	3,707
	3,613

	3,546
	2,160
	2,282
	2,194
	3,707
	3,613

	3,546
	2,160
	1,000
	1,000
	2,340
	2,280

	2,429
	2,160
	1,000
	2,194
	1,000
	1,000

	4,763
	3,402
	2,282
	2,194
	3,707
	3,613

	4,763
	3,402
	1,000
	2,194
	3,707
	3,613

	3,546
	1,000
	2,282
	1,000
	2,340
	2,280

	3,546
	3,402
	1,000
	2,194
	2,340
	3,613

	4,763
	2,160
	1,000
	2,194
	3,707
	2,280

	3,546
	2,160
	1,000
	2,194
	2,340
	2,280

	4,763
	3,402
	2,282
	2,194
	2,340
	2,280

	4,763
	3,402
	2,282
	3,383
	3,707
	3,613

	3,546
	2,160
	2,282
	2,194
	2,340
	2,280

	3,546
	2,160
	2,282
	1,000
	2,340
	2,280

	3,546
	1,000
	3,451
	1,000
	1,000
	2,280

	2,429
	2,160
	1,000
	1,000
	3,707
	3,613

	4,763
	3,402
	1,000
	3,383
	2,340
	3,613

	3,546
	3,402
	1,000
	2,194
	2,340
	2,280

	3,546
	2,160
	1,000
	2,194
	3,707
	2,280

	3,546
	3,402
	2,282
	3,383
	2,340
	2,280

	4,763
	3,402
	1,000
	3,383
	3,707
	3,613

	4,763
	3,402
	1,000
	2,194
	2,340
	3,613

	2,429
	1,000
	1,000
	1,000
	2,340
	2,280

	2,429
	2,160
	1,000
	1,000
	2,340
	2,280

	3,546
	2,160
	1,000
	2,194
	1,000
	1,000

	2,429
	1,000
	1,000
	3,383
	2,340
	3,613

	3,546
	2,160
	1,000
	1,000
	3,707
	2,280

	3,546
	1,000
	1,000
	1,000
	1,000
	2,280

	3,546
	2,160
	2,282
	2,194
	2,340
	2,280

	3,546
	2,160
	1,000
	2,194
	2,340
	2,280

	2,429
	2,160
	1,000
	1,000
	2,340
	2,280

	4,763
	3,402
	1,000
	3,383
	3,707
	3,613

	4,763
	3,402
	1,000
	2,194
	1,000
	1,000

	4,763
	3,402
	1,000
	3,383
	3,707
	3,613

	3,546
	1,000
	1,000
	1,000
	3,707
	3,613

	4,763
	3,402
	2,282
	2,194
	1,000
	1,000

	3,546
	3,402
	1,000
	2,194
	3,707
	3,613

	2,429
	2,160
	1,000
	1,000
	2,340
	3,613

	4,763
	2,160
	2,282
	1,000
	2,340
	2,280

	2,429
	3,402
	1,000
	1,000
	2,340
	2,280

	3,546
	1,000
	2,282
	3,383
	2,340
	3,613

	1,000
	2,160
	1,000
	2,194
	2,340
	1,000

	3,546
	1,000
	1,000
	1,000
	2,340
	2,280

	3,546
	2,160
	1,000
	2,194
	2,340
	3,613

	3,546
	1,000
	1,000
	2,194
	1,000
	1,000

	2,429
	3,402
	1,000
	2,194
	1,000
	2,280

	4,763
	3,402
	2,282
	1,000
	1,000
	2,280

	4,763
	2,160
	3,451
	2,194
	2,340
	2,280

	3,546
	3,402
	2,282
	2,194
	2,340
	1,000

	4,763
	2,160
	3,451
	3,383
	2,340
	1,000

	2,429
	1,000
	1,000
	1,000
	1,000
	1,000

	2,429
	3,402
	2,282
	2,194
	3,707
	3,613


PRODUCT KNOWLEDGE  (x3)
	Succesive Interval
	 
	 
	 
	 
	 

	X3.1
	X3.2
	X3.3
	X3.4
	X3.5
	X3.6

	2,313
	2,280
	2,187
	3,565
	4,559
	3,711

	3,668
	2,280
	2,187
	3,565
	3,244
	3,711

	2,313
	2,280
	2,187
	3,565
	4,559
	2,332

	3,668
	3,613
	2,187
	4,692
	4,559
	1,000

	2,313
	2,280
	2,187
	3,565
	3,244
	2,332

	3,668
	2,280
	3,449
	3,565
	4,559
	3,711

	2,313
	3,613
	2,187
	2,463
	3,244
	3,711

	2,313
	2,280
	2,187
	3,565
	3,244
	2,332

	2,313
	2,280
	1,000
	3,565
	3,244
	1,000

	3,668
	3,613
	2,187
	2,463
	2,084
	3,711

	2,313
	2,280
	2,187
	4,692
	4,559
	3,711

	2,313
	2,280
	2,187
	2,463
	2,084
	2,332

	2,313
	2,280
	2,187
	2,463
	2,084
	1,000

	3,668
	3,613
	3,449
	4,692
	4,559
	3,711

	2,313
	2,280
	3,449
	2,463
	3,244
	3,711

	2,313
	3,613
	2,187
	2,463
	4,559
	2,332

	3,668
	3,613
	3,449
	4,692
	4,559
	3,711

	3,668
	3,613
	3,449
	4,692
	4,559
	3,711

	3,668
	3,613
	3,449
	4,692
	4,559
	3,711

	2,313
	2,280
	2,187
	4,692
	3,244
	2,332

	2,313
	2,280
	2,187
	2,463
	3,244
	2,332

	1,000
	1,000
	1,000
	2,463
	2,084
	1,000

	3,668
	3,613
	2,187
	4,692
	4,559
	3,711

	2,313
	2,280
	3,449
	3,565
	4,559
	2,332

	2,313
	2,280
	2,187
	2,463
	3,244
	2,332

	3,668
	1,000
	3,449
	1,000
	4,559
	2,332

	2,313
	2,280
	2,187
	3,565
	3,244
	2,332

	1,000
	1,000
	2,187
	3,565
	3,244
	2,332

	3,668
	3,613
	3,449
	4,692
	4,559
	3,711

	3,668
	3,613
	3,449
	4,692
	4,559
	2,332

	2,313
	2,280
	2,187
	3,565
	3,244
	1,000

	3,668
	3,613
	3,449
	3,565
	3,244
	3,711

	2,313
	2,280
	2,187
	2,463
	3,244
	2,332

	2,313
	2,280
	1,000
	4,692
	4,559
	3,711

	3,668
	3,613
	3,449
	3,565
	4,559
	3,711

	3,668
	2,280
	3,449
	3,565
	3,244
	2,332

	2,313
	2,280
	2,187
	2,463
	3,244
	2,332

	3,668
	2,280
	3,449
	3,565
	4,559
	3,711

	3,668
	3,613
	3,449
	4,692
	4,559
	3,711

	3,668
	3,613
	3,449
	2,463
	2,084
	1,000

	2,313
	2,280
	1,000
	2,463
	2,084
	2,332

	2,313
	2,280
	1,000
	3,565
	3,244
	1,000

	2,313
	1,000
	2,187
	3,565
	3,244
	2,332

	2,313
	2,280
	2,187
	3,565
	4,559
	3,711

	2,313
	2,280
	2,187
	1,000
	4,559
	2,332

	2,313
	2,280
	2,187
	2,463
	3,244
	2,332

	2,313
	2,280
	2,187
	3,565
	3,244
	2,332

	2,313
	2,280
	2,187
	3,565
	3,244
	1,000

	2,313
	1,000
	1,000
	2,463
	3,244
	2,332

	2,313
	1,000
	1,000
	2,463
	3,244
	2,332

	2,313
	3,613
	2,187
	3,565
	3,244
	2,332

	1,000
	2,280
	2,187
	3,565
	3,244
	3,711

	2,313
	3,613
	3,449
	4,692
	4,559
	3,711

	3,668
	3,613
	3,449
	4,692
	4,559
	3,711

	2,313
	1,000
	1,000
	2,463
	2,084
	3,711

	1,000
	1,000
	1,000
	2,463
	2,084
	2,332

	1,000
	2,280
	1,000
	2,463
	3,244
	2,332

	1,000
	2,280
	2,187
	3,565
	3,244
	2,332

	2,313
	2,280
	3,449
	4,692
	4,559
	3,711

	2,313
	1,000
	1,000
	2,463
	3,244
	2,332

	2,313
	2,280
	2,187
	2,463
	2,084
	2,332

	3,668
	3,613
	3,449
	4,692
	4,559
	3,711

	1,000
	2,280
	3,449
	2,463
	3,244
	2,332

	1,000
	2,280
	3,449
	2,463
	3,244
	2,332

	3,668
	3,613
	3,449
	4,692
	4,559
	3,711

	3,668
	3,613
	3,449
	4,692
	3,244
	2,332

	3,668
	3,613
	3,449
	4,692
	4,559
	3,711

	2,313
	2,280
	2,187
	3,565
	3,244
	3,711

	2,313
	2,280
	2,187
	2,463
	3,244
	2,332

	1,000
	1,000
	1,000
	2,463
	2,084
	1,000


Lampiran 6 :  UJI VALIDITAS 
Uji Validitas Minat Beli

	Correlations

	
	Y1.1
	Y1.2
	Y1.3
	Y1.4
	Y1.5
	Y1.6
	Jmlh_Y

	Y1.1
	Pearson Correlation
	1
	.520**
	-.040
	-.135
	.000
	.164
	.781

	
	Sig. (2-tailed)
	
	.003
	.836
	.477
	1.000
	.385
	.132

	
	N
	30
	30
	30
	30
	30
	30
	30

	Y1.2
	Pearson Correlation
	.520**
	1
	.041
	.035
	.196
	.085
	.388*

	
	Sig. (2-tailed)
	.003
	
	.829
	.854
	.298
	.653
	.034

	
	N
	30
	30
	30
	30
	30
	30
	30

	Y1.3
	Pearson Correlation
	-.040
	.041
	1
	.693**
	.672**
	.617**
	.797**

	
	Sig. (2-tailed)
	.836
	.829
	
	.000
	.000
	.000
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30

	Y1.4
	Pearson Correlation
	-.135
	.035
	.693**
	1
	.764**
	.443*
	.778**

	
	Sig. (2-tailed)
	.477
	.854
	.000
	
	.000
	.014
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30

	Y1.5
	Pearson Correlation
	.000
	.196
	.672**
	.764**
	1
	.668**
	.887**

	
	Sig. (2-tailed)
	1.000
	.298
	.000
	.000
	
	.000
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30

	Y1.6
	Pearson Correlation
	.164
	.085
	.617**
	.443*
	.668**
	1
	.768**

	
	Sig. (2-tailed)
	.385
	.653
	.000
	.014
	.000
	
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30

	Jmlh_Y
	Pearson Correlation
	.281
	.388*
	.797**
	.778**
	.887**
	.768**
	1

	
	Sig. (2-tailed)
	.132
	.034
	.000
	.000
	.000
	.000
	

	
	N
	30
	30
	30
	30
	30
	30
	30

	**. Correlation is significant at the 0.01 level (2-tailed).

	*. Correlation is significant at the 0.05 level (2-tailed).


Uji Validitas Word Of Mouth

	Correlations

	
	X1.1
	X1.2
	X1.3
	X1.4
	X1.5
	X1.6
	Jmlh_X1

	X1.1
	Pearson Correlation
	1
	.683**
	.631**
	.421*
	.161
	.107
	.739**

	
	Sig. (2-tailed)
	
	.000
	.000
	.021
	.395
	.572
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30

	X1.2
	Pearson Correlation
	.683**
	1
	.650**
	.174
	.107
	.103
	.677**

	
	Sig. (2-tailed)
	.000
	
	.000
	.358
	.575
	.587
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30

	X1.3
	Pearson Correlation
	.631**
	.650**
	1
	.211
	.431*
	.168
	.763**

	
	Sig. (2-tailed)
	.000
	.000
	
	.262
	.018
	.374
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30

	X1.4
	Pearson Correlation
	.421*
	.174
	.211
	1
	.256
	.240
	.551**

	
	Sig. (2-tailed)
	.021
	.358
	.262
	
	.171
	.201
	.002

	
	N
	30
	30
	30
	30
	30
	30
	30

	X1.5
	Pearson Correlation
	.161
	.107
	.431*
	.256
	1
	.814**
	.692**

	
	Sig. (2-tailed)
	.395
	.575
	.018
	.171
	
	.000
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30

	X1.6
	Pearson Correlation
	.107
	.103
	.168
	.240
	.814**
	1
	.616**

	
	Sig. (2-tailed)
	.572
	.587
	.374
	.201
	.000
	
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30

	Jmlh_X1
	Pearson Correlation
	.739**
	.677**
	.763**
	.551**
	.692**
	.616**
	1

	
	Sig. (2-tailed)
	.000
	.000
	.000
	.002
	.000
	.000
	

	
	N
	30
	30
	30
	30
	30
	30
	30

	**. Correlation is significant at the 0.01 level (2-tailed).

	*. Correlation is significant at the 0.05 level (2-tailed).


Uji Validitas Brand Awareness

	Correlations

	
	X2.1
	X2.2
	X2.3
	X2.4
	X2.5
	X2.6
	Jmlh_X2

	X2.1
	Pearson Correlation
	1
	.602**
	.076
	.635**
	.521**
	.602**
	.834**

	
	Sig. (2-tailed)
	
	.000
	.691
	.000
	.003
	.000
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30

	X2.2
	Pearson Correlation
	.602**
	1
	-.081
	.649**
	.453*
	.604**
	.785**

	
	Sig. (2-tailed)
	.000
	
	.670
	.000
	.012
	.000
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30

	X2.3
	Pearson Correlation
	.076
	-.081
	1
	.027
	-.031
	.040
	.733

	
	Sig. (2-tailed)
	.691
	.670
	
	.888
	.872
	.835
	.215

	
	N
	30
	30
	30
	30
	30
	30
	30

	X2.4
	Pearson Correlation
	.635**
	.649**
	.027
	1
	.421*
	.448*
	.791**

	
	Sig. (2-tailed)
	.000
	.000
	.888
	
	.020
	.013
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30

	X2.5
	Pearson Correlation
	.521**
	.453*
	-.031
	.421*
	1
	.707**
	.721**

	
	Sig. (2-tailed)
	.003
	.012
	.872
	.020
	
	.000
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30

	X2.6
	Pearson Correlation
	.602**
	.604**
	.040
	.448*
	.707**
	1
	.797**

	
	Sig. (2-tailed)
	.000
	.000
	.835
	.013
	.000
	
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30

	Jmlh_X2
	Pearson Correlation
	.834**
	.785**
	.233
	.791**
	.721**
	.797**
	1

	
	Sig. (2-tailed)
	.000
	.000
	.215
	.000
	.000
	.000
	

	
	N
	30
	30
	30
	30
	30
	30
	30

	**. Correlation is significant at the 0.01 level (2-tailed).

	*. Correlation is significant at the 0.05 level (2-tailed).


Uji Validitas Product Knowledge

	Correlations

	
	X3.1
	X3.2
	X3.3
	X3.4
	X3.5
	X3.6
	Jmlh_X3

	X3.1
	Pearson Correlation
	1
	.716**
	.780**
	.383*
	.510**
	.506**
	.809**

	
	Sig. (2-tailed)
	
	.000
	.000
	.037
	.004
	.004
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30

	X3.2
	Pearson Correlation
	.716**
	1
	.516**
	.531**
	.420*
	.475**
	.777**

	
	Sig. (2-tailed)
	.000
	
	.004
	.003
	.021
	.008
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30

	X3.3
	Pearson Correlation
	.780**
	.516**
	1
	.204
	.401*
	.400*
	.673**

	
	Sig. (2-tailed)
	.000
	.004
	
	.280
	.028
	.029
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30

	X3.4
	Pearson Correlation
	.383*
	.531**
	.204
	1
	.588**
	.598**
	.757**

	
	Sig. (2-tailed)
	.037
	.003
	.280
	
	.001
	.000
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30

	X3.5
	Pearson Correlation
	.510**
	.420*
	.401*
	.588**
	1
	.731**
	.799**

	
	Sig. (2-tailed)
	.004
	.021
	.028
	.001
	
	.000
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30

	X3.6
	Pearson Correlation
	.506**
	.475**
	.400*
	.598**
	.731**
	1
	.811**

	
	Sig. (2-tailed)
	.004
	.008
	.029
	.000
	.000
	
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30

	Jmlh_X3
	Pearson Correlation
	.809**
	.777**
	.673**
	.757**
	.799**
	.811**
	1

	
	Sig. (2-tailed)
	.000
	.000
	.000
	.000
	.000
	.000
	

	
	N
	30
	30
	30
	30
	30
	30
	30

	**. Correlation is significant at the 0.01 level (2-tailed).

	*. Correlation is significant at the 0.05 level (2-tailed).


Lampiran 7 : UJI RELIABILITAS
Uji Reliabilitas Word Of Mouth
	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.758
	6


Uji Reliabilitas Brand Awareness

	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.787
	6


Uji Reliabilitas Product Knowledge

	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.857
	6


Uji Reliabilitas Minat Beli

	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.761
	6


Lampiran 8 : UJI ASUMSI KLASIK

a. Uji Normalitas

	One-Sample Kolmogorov-Smirnov Test

	
	Standardized Residual

	N
	100

	Normal Parametersa,b
	Mean
	.0000000

	
	Std. Deviation
	.98473193

	Most Extreme Differences
	Absolute
	.055

	
	Positive
	.055

	
	Negative
	-.047

	Test Statistic
	.055

	Asymp. Sig. (2-tailed)
	.200c,d

	a. Test distribution is Normal.

	b. Calculated from data.

	c. Lilliefors Significance Correction.

	d. This is a lower bound of the true significance.
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b. Uji Heterokedastisitas
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c. Uji Multikolinearitas

	Model
	Collinearity Statistics

	
	Tolerance
	VIF

	1
	(Constant)
	
	

	
	WordOfMouth
	.991
	1.009

	
	Brand_Awareness
	.824
	1.214

	
	Product_Knowledge
	.822
	1.217


Sumber : Data di olah SPSS 25, 2023
LAMPIRAN 9 : ANALISIS REGRESI LINEAR BERGANDA

	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	3.115
	2.382
	
	1.308
	.194

	
	WordOfMouth
	.151
	.066
	.144
	2.300
	.024

	
	Brand_Awareness
	.132
	.072
	.127
	1.550
	.067

	
	Product_Knowledge
	.597
	.057
	.724
	10.512
	.000

	a. Dependent Variable: Minat_Beli


Sumber : Data di olah SPSS 25, 2023

Lampiran 10 : UJI HIPOTESIS

a. Uji t (Uji Parsial)

	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	3.115
	2.382
	
	1.308
	.194

	
	WordOfMouth
	.151
	.066
	.144
	2.300
	.024

	
	Brand_Awareness
	.132
	.072
	.127
	1.550
	.067

	
	Product_Knowledge
	.597
	.057
	.724
	10.512
	.000

	a. Dependent Variable: Minat_Beli


Sumber : Data di olah SPSS 25, 2023

b. Uji F (Uji Simultan)

	ANOVAa

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	424.693
	3
	141.564
	53.543
	.000b

	
	Residual
	253.817
	66
	2.644
	
	

	
	Total
	678.510
	69
	
	
	

	a. Dependent Variable: Minat_Beli

	b. Predictors: (Constant), Product_Knowledge, WordOfMouth, Brand_Awareness


Sumber : Data di olah SPSS 25, 2023
c. Uji Koefisien Determinan

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	
	
	
	
	

	1
	.791a
	.626
	.614
	1.626

	a. Predictors: (Constant), Product_Knowledge, WordOfMouth, Brand_Awareness

	b. Dependent Variable: Minat_Beli


   Sumber : Data di olah SPSS 25, 2023
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