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LAMPIRAN 1

DAFTAR NAMA RESPONDEN
No Nama Umur Pekerjaan Alamat
1. | Lensi Nur Afita Sari 25 Karyawati Pesurungan
swasta Kidul
2 | Siska 20 Mahasiswa Slawi
3 | Yuni 15 Pelajar Jl.Tawes Tegal
4 | Pujiono 45 Karyawan Tegal
5 | Ponisah 30 Karyawati JI.Ayam Tegal
6 | Tri Mawali 27 Wiraswasta Randugunting
7 | Riski 29 Karyawan Muararejo
8 |Bima 28 Wiraswasta Kejambon Tegal
9 | Ujang 25 Honorer Tegal Barat
10 | Sartono 41 Serabutan Pesurungan
Kidul
11. | Fauziah 28 Karyawati Slawi
12 | lis Khoerunisa 31 PNS Jl.Tawes Tegal
13 | Fahmi 30 Pemda Kab Tegalsari
14 | Riyanto 51 Guru Tegal
15 | Hendra 47 - JI.Tawes Tegal
16 | Rumiyati 35 mahasiswa Tegal
17 | BasriP 36 Pegawai Swasta | Kejambon Tegal
18 | Uci 51 Sales Tegal Barat
19 | Bagio 48 Sales Pesurungan
Kidul
20 | Farah Utami 47 IRT Slawi
21. | Adi Wijaya 35 Kary. Rita Mall | Jl.Tawes Tegal
22 | Indah 41 Karyawati Tegal
Prasetyoningrum
23 | Rochman Agus 58 Pensiunan Pesurungan
24 | Sudarto 50 Nelayan Kalimati
25 | Zakiyah 33 IRT Tegalsari
26 | Setyowati 47 Karyawati Kejambon Tegal
27 | Toto Sumarjo 35 - Tegal Barat
28 | Tuti Aulia 41 Karyawati Pungkuran
29 | Farhan 35 - Kraton Tegal
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| 30 | Nadwa |32 | Karyawati | J.Rambutan

LAMPIRAN 2
KUESIONER :

ANALISIS PEMASARAN PRODUK NUGGET IKAN MERK BUKASARI
DI KOTA TEGAL
Petunjuk Pengisian Kuesioner :

Berilah tanda ceklis atau centang (v') pada alternatif pilihan jawaban :

SS : Sangat Setuju (5)
: Setuju (4)
N : Netral (3)
TS : Tidak Setuju (2)
STS : Sangat Tidak Setuju (1)
Alternatif Pilihan Jawaban
No. Pernyataan sS s | Nl Ts]|sTs
PRODUK

Rasa, produk nugget ikan Bukasari enak
dan disukai konsumen

Aroma, produk nugget ikan Bukasari

2 khas dan disukai konsumen

3 Tampilan visual atau bentuk fisik nugget
ikan Bukasari menarik

4 Saya mencoba produk nugget ikan lain,

selain nugget Bukasari, untuk
membandingkan rasanya

Al Aamms s WD v
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Produk nugget ikan Bukasari mudah

5 .
diperoleh
6 Nugget ikan Bukasari telah tersedia di
berbagai gerai nugget ikan di kota Tegal
7 Informasi tentang produk nugget ikan
Bukasari diperoleh dari iklan radio dan
media sosial
Alternatif Pilihan Jawaban
No. Pernyataan
SS | S | N | TS| STS
HARGA
8 Harga Nugget Ilkan Bukasari yang
dipasarkan sesuai harapan konsumen
(terjangkau)
9 Harga promo Nugget lkan Bukasari,
dapat menarik minat konsumen untuk
membeli
10 Harga diskon (potongan harga) Nugget
lkan
Bukasari, dapat bersaing dengan produk
lain
Harga Nugget lkan Bukasari, mampu
11 : ;
bersaing dengan produk lain
12 Konsumen yang menyukai Nugget lkan
Bukasari tidak terpengaruh dengan
mahal atau murahnya nugget ikan
Bukasari.
Alternatif Pilihan Jawaban
No. Pernyataan
SS | S | N | TS| STS
PROMOSI
13 Nugget lkan Bukasari dipasarkan melalui

media sosial face book sehingga mudah

diketahui konsumen
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14

Nugget lkan Bukasari dipasarkan melalui
media Iklan Radio sehingga mudah
diketahui konsumen

15

Handphone dapat dipergunakan untuk
memasarkan Nugget Ikan Bukasari

16

Pemasaran langsung Nugget Ikan
Bukasari melalui Banner yang dipasang di
depan Toko

17

Harga promo dan diskon (potongan
harga) Nugget lkan Bukasari, dapat
menarik minat konsumen  untuk
membeli

18

Kehadiran konsumen pada event
promosi atau pameran dagang Nugget
lkan Bukasari membantu produsen

meningkatkan layanan.

Alternatif Pilihan Jawaban

No. Pernyataan
SS S | N|TS | STS
LOKASI

Lokasi produsen Nugget lkan Bukasari

19 .
mudah dijangkau konsumen

20 Nugget Ikan Bukasari memiliki banyak
toko/gerai untuk memudahkan
konsumen

21 Area parkir di lingkungan produsen
Nugget lkan Bukasari aman bagi
konsumen

29 Area parkir konsumen di lingkungan
produsen itu luas dan tertib

23 Jalur lalu lintas menuju produsen, gerai

Nugget I|kan Bukasari lancar tidak

macet.
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LAMPIRAN 3 SKOR HASIL KUESIONER
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Skor Hasil Kuesioner Produk

10

No. Produk
Resp 1 2 3 4 5 6 7 Jml
1 4 3 4 5 4 5 4 29
2 3 5 5 5 4 5 4 31
3 4 4 4 4 3 4 4 27
4 3 4 3 5 3 3 2 23
5 3 3 3 3 5 3 2 22
6 5 5 5 5 3 5 3 31
7 3 4 4 4 4 5 4 28
8 4 4 4 4 4 4 3 27
9 3 5 5 5 5 4 3 30
10 3 3 3 3 3 3 3 21
T 5 4 4 4 3 4 3 27
12 4 4 4 4 4 4 3 27
13 5 4 4 4 4 3 4 28
14 3 3 3 3 3 3 2 20
15 3 3 3 3 3 2 3 20
16 3 3 3 3 3 3 3 21
17 2 2 2 2 4 4 2 18
18 3 3 3 3 2 3 3 20
19 3 3 3 3 3 4 3 22
20 4 4 4 4 5 4 3 28
21 3 3 3 3 3 4 3 22
22 3 3 3 3 4 3 3 22
23 4 4 4 4 2 4 2 24
24 3 3 3 3 3 3 3 21
25 4 4 4 4 2 2 3 23
26 3 3 3 3 2 3 3 20
27 4 4 4 4 2 4 4 26
28 4 4 4 4 4 4 4 28
29 4 4 4 4 4 4 5 29
30 4 4 4 4 4 5 4 29
Total 106 109 109 112 102 111 a5 744
g2 0.533 |0.516 |0.516 |0.676 |0.800 |0.700 |0.557 4.239
r hit 0.658| 0.849| 0.923| 0.852| 0.450| 0.712| 0.629]| 5.073
rtab 0.361| 0.361| 0.361| 0.361| 0.361| 0.3617| 0.361
Kep v \' Vv \' Vv \' \% 15.131
Keterangan :
vV Valid
TV Tidak V alid

Realibilitas

TV
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SkorHasilKuesioner Harga

No. HARGA
Resp 1 2 3 4 5 Jml
1 4 4 4 5 4 21
2 4 4 4 5 4 21
3 5 5 5 5 5 25
4 4 4 5 3 4 20
5 4 4 4 4 4 20
6 4 4 4 4 4 20
7 3 3 3 3 3 15
8 5 5 5 5 5 25
9 4 4 4 4 4 20
10 4 4 4 4 4 20
11 5 5 5 5 5 25
12 5 5 5 5 5 25
13 3 3 3 3 3 15
14 4 4 4 4 4 20
15 5 5 5 5 ] 25
16 = 4 4 4 4 20
17 5 5 5 5 5 25
18 5 5 5 5 5 25
19 5 5 5 5 5 25
20 4 4 4 5 4 21
21 5 5 5 3 5 23
22 5 5 5 3 5 23
23 & 4 4 3 4 19
24 5 5 5 5 5 25
25 4 4 4 3 4 19
26 3 3 3 3 3 15
27 = 3 4 3 3 17
28 5 3 5 3 3 19
29 5 5 5 5 3 23
30 4 4 4 3 4 19
Total 130 127 131 122 125 635
g°? 0.437 0.530 0.447 0.823 0.557 2.794
r hit 0.911 0.951 0.881 0.761 0.875 4.380
r tab 0.361 0.361 0.361 0.361 0.361
Kep \' \' \' \% Vv 10.42
Keterangan :
\' Valid
TV Tidak V alid

Realibilitas

TV

0.725
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SkorHasilKuesionerPromosi

No. PROMOSI
Resp 1 2 3 4 5 6 Jml
1 4 5 4 4 4 4 25
2 4 3 4 4 4 4 23
3 5 5 5 5 5 5 30
4 5 5 5 5 5 5 30
5 4 4 4 4 4 4 24
6 4 4 4 4 4 4 24
7 3 5 3 3 3 3 20
8 4 4 3 4 4 4 23
9 5 5 5 5 5 5 30
10 3 3 2 3 3 3 17
11 4 3 4 4 4 4 23
12 4 4 4 4 4 4 24
13 5 3 4 5 5 5 27
14 5 5 5 5 5 5 30
15 4 3 3 4 4 4 22
16 3 5 5 3 3 3 22
17 3 4 2 3 3 3 18
18 5 5] 5 5 5] 5 30
19 3 3 3 3 3 3 18
20 4 4 4 4 4 4 24
21 5 5 5 5 5 5 30
22 3 3 3 3 3 3 18
23 2 3 4 2 4 2 17
24 3 4 3 3 4 3 20
25 5 5 5 5 5 4 29
26 3 3 2 3 3 3 17
27 4 4 4 4 4 4 24
28 5 5 3 5 5 5 28
29 5 5 3 3 5 5 26
30 3 3 3 3 3 3 18
Total 119 122 113 117 122 118 711
32 0.792 0.754 0.944 0.783 0.676 0.754 4.643
r hit 0.950 0.720 0.778 0.976 0.912 0.927 5.203
rtab 0.361 0.361 0.361 0.361 0.361 0.361
Kep Vv Vv \ \' " \ 20.769
Keterangan :
" V alid
TV Tidak Valid
Realibilitas 0.899
TV 0
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SkorHasilKuesioner LOKAS|

No. LOKASI
Resp 1 2 3 4 5 Jml
1 4 4 5 4 4 21
2 5 5 4 5 4 5
3 4 4 5 4 4 21
4 4 3 4 3 2 16
5 3 3 3 3 2 14
6 5 5 5 5 3 ]
7 4 4 4 5 4 21
8 4 4 4 4 3 19
9 5 5 5 4 3 22
10 3 3 3 3 3 15
11 4 4 4 4 3 19
12 4 4 4 4 3 19
13 4 4 4 3 4 19
14 3 3 3 3 2 14
15 3 3 3 2 3 14
16 3 3 3 3 3 15
17 2 2 2 4 2 12
18 3 3 3 3 3 15
19 3 3 3 4 3 16
20 4 4 4 4 3 19
21 3 3 3 4 3 16
22 3 3 3 3 3 15
23 4 4 4 4 2 18
24 3 3 3 3 3 15
25 4 4 4 2 3 17
26 3 3 3 3 3 15
27 4 4 5 4 4 21
28 4 4 5 4 4 21
29 4 4 5 4 5 22
30 4 4 5 5 4 22
Total 110 109 115 110 95 539
5° 0.506 |0.576 |0.764 [ 0.644 | 0.557 | 2.987
r hit 0.907| 0.921( 0.919]| 0.718| 0.707| 4.167
rtab 0.367| 0.3671| 0.3671]| 0.361] 0.361
Kep v Vv v \ v 10.309
Keterangan :
' Valid
TV Tidak V alid

R ealibilitas

TV
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LAMPIRAN 3

DISTRIBUSI FREKUENSI VARIABEL PRODUK, HARGA, PROMOSI & LOKASI

Frequency Table

Prod1
Cumulative
Frequency | Percent [Valid Percent Percent
Valid 2 1 3.3 3.3 3.3
3 15 50.0 50.0 53.3
4 11 36.7 36.7 90.0
5 3 10.0 10.0 100.0
Total 30 100.0 100.0
Prod2
Cumulative
Frequency | Percent [Valid Percent Percent
Valid 2 1 3.3 3.3 3.3
3 12 40.0 40.0 43.3
4 14 46.7 46.7 90.0
5 3 10.0 10.0 100.0
T 30 100.0 100.0
Prod3
Cumulative
Frequency | Percent [Valid Percent Percent
Valid 2 1 3.3 3.3 3.3
3 12 40.0 40.0 43.3
4 14 46.7 46.7 90.0
5 3 10.0 10.0 100.0
T 30 100.0 100.0
Prod4
Cumulative
Frequency | Percent [Valid Percent Percent
Valid 2 1 3.3 3.3 3.3
3 11 36.7 36.7 40.0
4 13 43.3 43.3 83.3
5 5 16.7 16.7 100.0
T 30 100.0 100.0
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Prod5

Cumulative
Frequency | Percent [Valid Percent Percent
Valid 2 5 16.7 16.7 16.7
3 11 36.7 36.7 53.3
4 11 36.7 36.7 90.0
5 3 10.0 10.0 100.0
Total 30 100.0 100.0
Prod6
Cumulative
Frequency | Percent [Valid Percent Percent
Valid 2 2 6.7 6.7 6.7
3 10 33.3 33.3 40.0
4 13 43.3 43.3 83.3
5 5 16.7 16.7 100.0
Total 30 100.0 100.0
Prod7
Cumulative
Frequency | Percent [Valid Percent Percent
Valid 2 5 16.7 16.7 16.7
3 16 53.3 53.3 70.0
4 8 26.7 26.7 96.7
5 1 3.3 3.3 100.0
Total 30 100.0 100.0
Harga1l
) Cumulative
Frequency | Percent [Valid Percent Percent
Valid 3 3 10.0 10.0 10.0
4 14 46.7 46.7 56.7
5 13 43.3 43.3 100.0
Total 30 100.0 100.0
Harga2
Cumulative
Frequency | Percent [Valid Percent Percent
Valid 3 5 16.7 16.7 16.7
4 13 43.3 43.3 60.0
5 12 40.0 40.0 100.0
Total 30 100.0 100.0

Harga3

¥ . 1) v L
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Cumulative

Frequency | Percent [Valid Percent Percent
Valid 3 3 10.0 10.0 10.0
4 13 43.3 43.3 53.3
5 14 46.7 46.7 100.0
Total 30 100.0 100.0
Harga4
] Cumulative
Frequency | Percent [Valid Percent Percent
Valid 3 11 36.7 36.7 36.7
4 6 20.0 20.0 56.7
5 13 43.3 43.3 100.0
Total 30 100.0 100.0
Hargab
) Cumulative
Frequency | Percent [Valid Percent Percent
Valid 3 6 20.0 20.0 20.0
4 13 43.3 43.3 63.3
5 11 36.7 36.7 100.0
Total 30 100.0 100.0
Frequency Table
Promo1
Cumulative
Frequency | Percent [Valid Percent Percent
Valid 2 1 3.3 3.3 3.3
3 9 30.0 30.0 33.3
4 10 33.3 33.3 66.7
5 10 33.3 33.3 100.0
Total 30 100.0 100.0
Promo2
Cumulative
Frequency | Percent [Valid Percent Percent
Valid 3 10 33.3 33.3 33.3
4 8 26.7 26.7 60.0
5 12 40.0 40.0 100.0
Total 30 100.0 100.0
Promo3
Cumulative
Frequency | Percent [Valid Percent Percent

Edit dengan WFS Office




Valid 2 3 10.0 10.0 10.0
3 9 30.0 30.0 40.0
4 10 33.3 33.3 73.3
5 8 26.7 26.7 100.0
Total 30 100.0 100.0
Promo4
Cumulative
Frequency | Percent [Valid Percent Percent
Valid 2 1 3.3 3.3 3.3
3 10 33.3 33.3 36.7
4 10 33.3 33.3 70.0
5 9 30.0 30.0 100.0
Total 30 100.0 100.0
Promo5
Cumulative
Frequency | Percent [Valid Percent Percent
Valid 3 8 26.7 26.7 26.7
4 12 40.0 40.0 66.7
5 10 33.3 33.3 100.0
Total 30 100.0 100.0
Prom06
Cumulative
Frequency | Percent [Valid Percent Percent
Valid 2 1 3.3 3.3 3.3
3 9 30.0 30.0 333
4 10 33.3 33.3 66.7
5 10 33.3 33.3 100.0
Total 30 100.0 100.0

Frequency Table
Lokasi 1

Cumulative
Frequency | Percent [Valid Percent Percent

r ¥ £ - r . 1.1} - "F r -
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Lan

Valid 2 1 3.3 3.3 3.3
3 11 36.7 36.7 40.0
4 15 50.0 50.0 90.0
5 3 10.0 10.0 100.0
Total 30 100.0 100.0
Lokasi2
Cumulative
Frequency | Percent [Valid Percent Percent
Valid 2 1 3.3 3.3 3.3
3 12 40.0 40.0 43.3
4 14 46.7 46.7 90.0
5 3 10.0 10.0 100.0
Total 30 100.0 100.0
Lokasi3
Cumulative
Frequency | Percent | Valid Percent Percent
Valid 2 1 3.3 3.3 3.3
3 11 36.7 36.7 40.0
4 10 33.3 33.3 73.3
5 8 26.7 26.7 100.0
Total 30 100.0 100.0
Lokasi4
Cumulative
Frequency | Percent [Valid Percent Percent
Valid 2 2 6.7 6.7 6.7
3 10 33.3 33.3 40.0
4 14 46.7 46.7 86.7
5 4 13.3 13.3 100.0
Total 30 100.0 100.0
Lokasi5
Cumulative
Frequency | Percent [Valid Percent Percent
Valid 2 5 16.7 16.7 16.7
3 16 53.3 53.3 70.0
4 8 26.7 26.7 96.7
5 1 3.3 3.3 100.0
T 100.0 100.0 X
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