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Kepa|da| Yth,
Ba|pa|k/Ibu Pela|ku UMKM Ka|bupa|ten Brebes
Di Tempa|t

A|ssa|la|mu’a|la|ikum wr. wb 
Da|la|m ra|ngka| memenuhi tuga|s a|khir sa|ya| Fidiyah Rizqiana| seba|ga|i ma|ha|siswi| Progra|m Studi A|kunta|nsi, Fa|kulta|s Ekonomi da|n Bisnis, Universita|s Pa|nca|sa|kti Tega|l (UPS), kepa|da| Ba|pa|k, Ibu a|ta|u Sa|uda|ra|/i ya|ng terhorma|t, bersa|ma| ini sa|ya| mohon kesedia|a|n Ba|pa|k, Ibu a|ta|u Sa|uda|ra|/i untuk mengisi da|ta| kuesioner mengena|i “Penga|ruh Penera|pa|n E-Commerce, Kredit Usa|ha| Ra|kya|t (KUR), La|ma| Usa|ha| dan Loka|si Usa|ha| terha|da|p Penda|pa|ta|n UMKM (Studi Ka|sus pa|da| UMKM ya|ng Terda|fta|rPa|da| Dina|s Kopera|si Usa|ha| Mikro da|n Perda|ga|nga|n Ka|bupa|ten Brebes)”. 
Oleh ka|rena| itu kepa|da| Ba|pa|k, Ibu a|ta|u Sa|uda|ra|/i sa|ya| seba|ga|i peneliti mengha|ra|pka|n:
1. Ba|pa|k, Ibu a|ta|u Sa|uda|ra|/i menja|wa|b setia|p perta|nya|a|n denga|n sejujur-jujurnya|, da|n perlu diketa|hui ba|hwa| ja|wa|ba|n Ba|pa|k, Ibu a|ta|u Sa|uda|ra|/i tida|k berhubunga|n denga|n bena|r a|ta|u sa|la|h. 
2. Pilihla|h ja|wa|ba|n denga|n memberi ta|nda| checklis () pa|da| sa|la|h sa|tu ja|wa|ba|n ya|ng pa|ling sesua|i menurut Ba|pa|k, Ibu a|ta|u Sa|uda|ra|/i ya|itu: 
a. STS	: Sa|nga|t Tida|k Setuju 
b. TS	: Tida|k Setuju 
c. KS	: Kura|ng Setuju 
d. S	: Setuju
e. SS	: Sa|nga|t Setuju 
Setia|p ja|wa|ba|n ya|ng diberika|n merupa|ka|n ba|ntua|n ya|ng sa|nga|t bera|rti da|la|m menyelesa|ika|n penyusuna|n skripsi sa|ya|, a|ta|s perha|tia|n da|n ba|ntua|nnya| diuca|pka|n terima| ka|sih.
Wa|ssa|la|mu’a|la|ikum wr. Wb


Tega|l, 30 April 2024



Fidiyah Rizqiana
[bookmark: _Toc131807774][bookmark: _Toc137326073]KUESIONER
I. [bookmark: _Toc131807775][bookmark: _Toc137326074][bookmark: _Toc137758166]DA|TA| UMUM RESPONDEN
Sebelum menja|wa|b perta|nya|a|n da|la|m kuesioner ini, Sila|hka|n Ba|pa|k/Ibu/Sa|uda|ra|(i) mengisi identita|s diri terlebih da|hulu (Ja|wa|ba|n ya|ng Ba|pa|k/ Ibu/Sa|uda|ra|(i) berika|n a|ka|n sa|ya| ja|ga| kera|ha|sia|nnya|)
1. Na|ma|	: 
2. Na|ma| Toko/Usa|ha|	:	
3. Jenis Usa|ha|	: 
4. Jenis Kela|min	:   ⎕ La|ki-la|ki             ⎕ Perempua|n 
5. Usia|	: 
6. Tingka|t Pendidika|n Tera|khir : (Pilih sa|la|h sa|tu a|lterna|tif ja|wa|ba|n)
a. SD
b. SMP
c. SMA|
d. Pergurua|n Tinggi
7. Da|ri ma|na|ka|h sumber moda|l usa|ha| ya|ng digua|ka|n untuk membia|ya|i usa|ha|?
a. Moda|l sendiri
b. Pinja|ma|n da|ri ba|nk
c. La|in-la|in, sebutka|n: ............
8. Bera|pa|ka|h penda|pa|ta|n bersih Ba|pa|k/Ibu da|la|m sa|tu bula|n sela|ma| menja|di pengusa|ha|?
a. Diba|wa|h 10 Juta|
b.  Rp. 10 Juta| – 80 Juta|
c. Rp. 80 Juta| – Rp. 1,6 Milya|r
d. Di a|ta|s 1,6 Milya|r

9. Suda|h bera|pa| la|ma| usa|ha| ya|ng dija|la|nka|n? 
a. 1 – 5 Ta|hun 
b. 5 – 10 Ta|hun 
c. 10 – 15 Ta|hun 
d. Dia|ta|s 15 Ta|hun


[bookmark: _Toc131807776][bookmark: _Toc137326075][bookmark: _Toc137758167]

II. DA|FTA|R PERNYA|TA|A|N
Isila|h kolom ya|ng bera|da| di ba|gia|n ka|na|n da|ri pernya|ta|a|n denga|n ta|nda| checklist denga|n piliha|n ya|ng dia|ngga|p tepa|t.
Penda|pa|ta|n (Y)
	No
	Pernya|ta|a|n
	SS
	S
	KS
	TS
	STS

	Pengha|sila|n ya|ng diperoleh

	1.
	Penda|pa|ta|n ya|ng sa|ya| miliki sela|lu meningka|t setia|p ta|hunnya|
	
	
	
	
	

	2.
	Pengha|sil ya|ng sa|ya| terima| bisa| memperbesa|r usa|ha|
	
	
	
	
	

	3.
	Usa|ha| sa|ya| da|pa|t berkemba|ng sesua|i ya|ng diha|ra|pka|n
	
	
	
	
	

	Kecukupa|n ha|sil

	4.
	Pengha|sila|n ya|ng sa|ya| terima| ma|mpu mencukupi kebutuha|n seha|ri-ha|ri
	
	
	
	
	

	5.
	Pengha|sila|n ya|ng sa|ya| terima| ma|mpu menja|min keseja|htera|a|n kelua|rga|
	
	
	
	
	


Sumber : Lesta|ri (2020), da|n Sa|fria|nti (2020)

	Perta|nya|a|n Mengena|i Penera|pa|n E-Commerce (X1)

	No
	Pernya|ta|a|n
	SS
	S
	KS
	TS
	STS

	A|kses Internet

	6.
	Sa|ya| mengguna|ka|n ka|rtu perda|na|/ja|ringa|n internet ya|ng berkua|lita|s a|ga|r mendukung a|kses internet toko ka|mi
	
	
	
	
	

	7.
	Sa|ya|/Ka|rya|wa|n Sa|ya| menga|kses internet setia|p ha|rinya| untuk sekeda|r mengecek ma|upun memba|la|s komenta|r pela|ngga|n
	
	
	
	
	

	Kema|mpua|n SDM

	8.
	Sa|ya| mengrekrut da|n memperkerja|ka|n ka|rya|wa|n ya|ng ma|hir da|la|m mengguna|ka|n internet
	
	
	
	
	

	9.
	Sa|ya|/Ka|rya|wa|n Sa|ya| ma|mpu mengetik cepa|t da|la|m mereview ba|ra|ng ya|ng dijua|l serta| mengguna|ka|n internet seba|ga|i survey produk
	
	
	
	
	

	Pema|sa|ra|n

	10.
	Sa|ya| mengguna|ka|n website/ma|rketpla|ce/media| sosia|l la|innya| untuk mema|sa|rka|n produk/ja|sa| sa|ya| sehingga| da|pa|t meningka|tka|n penda|pa|ta|n
	
	
	
	
	

	11.
	Tra|nsa|ksi Online memba|ntu sa|ya| menja|ngka|u pa|sa|r ya|ng lebih lua|s
	
	
	
	
	

	12.
	Tra|nsa|ksi Online memba|ntu sa|ya| untuk mengura|ngi bia|ya| promosi
	
	
	
	
	


[bookmark: _Toc137342165]Sumber : Sa|fria|nti, (2020)

	Kredit Usa|ha| Ra|kya|t (KUR) (X1)

	No
	Pernya|ta|a|n
	SS
	S
	KS
	TS
	STS

	A|spek ketepa|ta|n

	13.
	Kredit usa|ha| ra|kya|t sa|nga|t memba|ntu sa|ya| da|la|m memperoleh ta|mba|ha|n moda|l usa|ha|, sehingga| sa|ya| da|pa|t mengemba|ngka|n usa|ha|
	
	
	
	
	

	14.
	Jumla|h pinja|ma|n moda|l ya|ng diberika|n  sesua|i denga|n ha|ra|pa|n
	
	
	
	
	

	15.
	Jumla|h pinja|ma|n KUR ya|ng diberika|n ma|mpu untuk mengemba|ngka|n usa|ha|
	
	
	
	
	

	Ma|nfa|a|t Progra|mKUR

	16.
	Usa|ha| sa|ya| membutuhka|n ta|mba|ha|n moda|l untuk menja|la|nka|n usa|ha| mela|lui Kredit Usa|ha| Ra|kya|t
	
	
	
	
	

	17.
	Setela|h mela|kuka|n pinja|ma|n kredit usa|ha| ra|kya|t jumla|h penjua|la|n meningka|t
	
	
	
	
	

	18.
	Setela|h mela|kuka|n pinja|ma|n kredit usa|ha| ra|kya|t jumla|h penda|pa|ta|n juga| ikut meningka|t
	
	
	
	
	

	Beba|n bunga|

	19.
	Denga|n a|da|nya| kredit usa|ha| ra|kya|t sa|ya| bisa| menda|pa|tka|n pinja|ma|n kredit denga|n bunga| ya|ng renda|h
	
	
	
	
	


Sumber : Lesta|ri, (2020).

	La|ma| Usa|ha| (X2)

	No
	Pernya|ta|a|n
	SS
	S
	KS
	TS
	STS

	La|ma| berdiri sua|tu usa|ha|

	20.
	Sema|kin la|ma| usa|ha| dija|la|nka|n ma|ka| pela|ngga|n ya|ng dimiliki sema|kin berta|mba|h 
	
	
	
	
	

	21.
	Memiliki umur usa|ha| ya|ng la|ma| a|ka|n menja|di kelebiha|n ba|gi usa|ha| ya|ng sa|ya| miliki ka|rena| suda|h dikena|l ba|nya|k ora|ng 
	
	
	
	
	

	22.
	Sema|kin la|ma| usa|ha| ya|ng sa|ya| ja|la|nka|n ma|ka| sema|kin ba|nya|k pelua|ng untuk memberika|n keperca|ya|a|n kepa|da| konsumen
	
	
	
	
	

	23.
	Sema|kin la|ma| usa|ha| ya|ng sa|ya| ja|la|nka|n ma|ka| sema|kin ba|nya|k pula| rela|si bisnis sehingga| ma|mpu memperlua|s pema|sa|ra|n produk/ja|sa| usa|ha| sa|ya|
	
	
	
	
	

	Penga|la|ma|n ya|ng diperoleh

	24.
	Sema|kin la|ma| usa|ha| ya|ng sa|ya| ja|la|nka|n ma|ka| sema|kin bisa| mema|ha|mi selera| konsumen
	
	
	
	
	

	25.
	Sema|kin la|ma| usa|ha| dija|la|nka|n ma|ka| ketra|mpila|n ya|ng sa|ya| miliki sema|kin ba|ik 
	
	
	
	
	

	26.
	Sema|kin la|ma| usa|ha| dija|la|nka|n ma|ka| pengeta|hua|n sa|ya| mengena|i penjua|la|n sema|kin ba|ik
	
	
	
	
	


Sumber : A|nggra|ini, (2019).


	
Loka|si Usa|ha| (X3)

	No
	Pernya|ta|a|n
	SS
	S
	KS
	TS
	STS

	Pemiliha|n loka|si usa|ha| ya|ng stra|tegis

	27.
	Loka|si usa|ha| sa|ya| muda|h dija|ngka|u oleh kenda|ra|a|n
	
	
	
	
	

	28.
	Tersedia|nya| a|ngkuta|n umum di deka|t tempa|t usa|ha| sa|ya|
	
	
	
	
	

	29.
	Loka|si usa|ha| sa|ya| bera|da| di pusa|t kera|ma|ia|n
	
	
	
	
	

	30.
	Loka|si usa|ha| sa|ya| bera|da| di pinggir ja|la|n, sehingga| muda|h terliha|t oleh pa|ra| konsumen
	
	
	
	
	

	Ma|na|jemen Perminta|a|n

	31.
	Tempa|t usa|ha| sa|ya| menyedia|ka|n la|ha|n pa|rkir ya|ng cukup lua|s
	
	
	
	
	

	32.
	Loka|si usa|ha| sa|a| terleta|k di lingkunga|n ya|ng tepa|t, sehingga| sa|nga|t mendukung untuk menjua|l ba|ra|ng/produk/ja|sa| tersebut
	
	
	
	
	

	33.
	Lingkunga|n di sekita|r toko sa|nga|t a|ma|n
	
	
	
	
	


Sumber : Kholifa|h, (2022).
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Lampiran 2
Data Uji Validitas Dan Reliabilitas Variabel Pendapatan UMKM (Y)
	Nomor Responden
	Instrumen Penelitian Variabel Pendapatan UMKM (Y)
	Skor Total

	
	Y.1
	Y.2
	Y.3
	Y.4
	Y.5
	

	1
	4
	4
	4
	4
	4
	20

	2
	3
	4
	3
	3
	3
	16

	3
	5
	5
	4
	4
	5
	23

	4
	4
	3
	4
	3
	4
	18

	5
	3
	4
	4
	3
	3
	17

	6
	5
	5
	4
	5
	3
	22

	7
	3
	3
	4
	5
	3
	18

	8
	4
	4
	4
	4
	3
	19

	9
	5
	4
	5
	5
	5
	24

	10
	4
	4
	5
	4
	4
	21

	11
	5
	4
	5
	4
	5
	23

	12
	4
	4
	5
	4
	3
	20

	13
	5
	5
	5
	5
	4
	24

	14
	5
	4
	4
	5
	4
	22

	15
	4
	4
	4
	5
	4
	21

	16
	4
	5
	5
	4
	5
	23

	17
	3
	4
	5
	3
	4
	19

	18
	4
	4
	4
	4
	3
	19

	19
	4
	4
	4
	5
	4
	21

	20
	4
	4
	4
	4
	4
	20

	21
	3
	4
	3
	4
	3
	17

	22
	4
	4
	3
	3
	3
	17

	23
	4
	5
	4
	5
	4
	22

	24
	4
	5
	4
	4
	5
	22

	25
	4
	4
	4
	4
	4
	20

	26
	4
	3
	4
	4
	4
	19

	27
	5
	5
	5
	5
	4
	24

	28
	4
	4
	4
	4
	4
	20

	29
	4
	4
	4
	4
	4
	20

	30
	4
	5
	4
	4
	5
	22




Lampiran 3
Data Uji Validitas Dan Reliabilitas Variabel E-Commerce (X1)
	Nomor Responden
	Instrumen Penelitian Variabel E-Commerce (X1)
	Skor Total

	
	X1.1
	X1.2
	X1.3
	X1.4
	X1.5
	X1.6
	X1.7
	

	1
	3
	4
	5
	5
	5
	4
	4
	30

	2
	4
	3
	3
	3
	3
	3
	3
	22

	3
	4
	5
	5
	5
	4
	4
	5
	32

	4
	3
	4
	5
	3
	4
	4
	3
	26

	5
	4
	3
	4
	4
	4
	4
	3
	26

	6
	4
	5
	5
	5
	4
	4
	5
	32

	7
	4
	3
	4
	3
	5
	4
	4
	27

	8
	4
	4
	4
	4
	4
	4
	3
	27

	9
	5
	5
	4
	4
	5
	5
	5
	33

	10
	4
	4
	4
	5
	4
	5
	4
	30

	11
	5
	5
	5
	5
	4
	5
	5
	34

	12
	3
	4
	4
	5
	4
	3
	3
	26

	13
	4
	5
	4
	5
	5
	5
	4
	32

	14
	4
	5
	4
	3
	4
	4
	3
	27

	15
	5
	4
	5
	4
	5
	4
	4
	31

	16
	5
	4
	5
	5
	5
	5
	5
	34

	17
	4
	3
	5
	5
	4
	4
	3
	28

	18
	4
	4
	5
	4
	4
	5
	4
	30

	19
	5
	4
	5
	5
	4
	5
	4
	32

	20
	4
	4
	4
	4
	4
	4
	4
	28

	21
	5
	3
	3
	4
	3
	4
	4
	26

	22
	4
	4
	4
	4
	4
	3
	4
	27

	23
	5
	4
	5
	4
	5
	5
	4
	32

	24
	5
	4
	5
	5
	4
	5
	4
	32

	25
	4
	4
	5
	3
	5
	3
	4
	28

	26
	5
	4
	4
	4
	4
	4
	4
	29

	27
	4
	5
	5
	5
	5
	4
	5
	33

	28
	4
	4
	4
	4
	5
	4
	5
	30

	29
	4
	4
	4
	4
	4
	4
	4
	28

	30
	5
	4
	5
	5
	5
	5
	4
	33




Lampiran 4
Data Uji Validitas Dan Reliabilitas Variabel Kredit Usaha Rakyat (X2)
	Nomor Responden
	Instrumen Penelitian Variabel Kredit Usaha Rakyat  (X2)
	Skor Total

	
	X2.1
	X2.2
	X2.3
	X2.4
	X2.5
	X2.6
	X2.7
	

	1
	4
	4
	4
	4
	4
	5
	5
	30

	2
	3
	3
	3
	4
	4
	3
	3
	23

	3
	5
	4
	4
	3
	5
	5
	4
	30

	4
	4
	4
	3
	3
	3
	4
	3
	24

	5
	4
	4
	4
	4
	4
	3
	4
	27

	6
	5
	4
	3
	5
	5
	5
	3
	30

	7
	3
	4
	3
	3
	4
	4
	4
	25

	8
	4
	4
	4
	4
	3
	4
	4
	27

	9
	4
	5
	3
	5
	5
	5
	5
	32

	10
	4
	5
	4
	5
	4
	5
	4
	31

	11
	5
	5
	5
	5
	5
	5
	3
	33

	12
	5
	3
	3
	4
	3
	4
	4
	26

	13
	5
	5
	5
	5
	4
	5
	5
	34

	14
	3
	4
	3
	3
	4
	4
	4
	25

	15
	4
	4
	4
	4
	4
	5
	3
	28

	16
	5
	5
	5
	5
	5
	4
	5
	34

	17
	4
	4
	4
	4
	3
	5
	4
	28

	18
	5
	5
	5
	5
	4
	4
	5
	33

	19
	5
	5
	3
	5
	5
	5
	5
	33

	20
	4
	4
	4
	4
	4
	4
	4
	28

	21
	4
	4
	4
	5
	4
	4
	4
	29

	22
	4
	3
	4
	3
	3
	3
	3
	23

	23
	5
	5
	5
	5
	4
	4
	5
	33

	24
	4
	5
	4
	5
	3
	4
	4
	29

	25
	5
	3
	5
	5
	4
	4
	5
	31

	26
	3
	4
	3
	5
	4
	4
	4
	27

	27
	5
	4
	5
	5
	5
	5
	4
	33

	28
	4
	4
	4
	5
	5
	4
	5
	31

	29
	4
	4
	4
	4
	4
	4
	4
	28

	30
	5
	5
	5
	5
	4
	4
	4
	32




Lampiran 5
Data Uji Validitas Dan Reliabilitas Variabel Lama Usaha (X3)
	Nomor Responden
	Instrumen Penelitian Variabel Lama Usaha (X3)
	Skor total

	
	X3.1
	X3.2
	X3.3
	X3.4
	X3.5
	X3.6
	X3.7
	

	1
	4
	4
	4
	3
	4
	4
	3
	26

	2
	3
	4
	3
	4
	3
	3
	4
	24

	3
	4
	4
	5
	4
	5
	5
	3
	30

	4
	4
	5
	3
	3
	4
	4
	3
	26

	5
	5
	4
	4
	3
	3
	4
	4
	27

	6
	4
	5
	5
	5
	5
	5
	5
	34

	7
	5
	4
	3
	3
	4
	3
	3
	25

	8
	4
	4
	4
	3
	4
	4
	4
	27

	9
	5
	5
	4
	5
	5
	4
	5
	33

	10
	5
	4
	5
	3
	5
	4
	5
	31

	11
	5
	5
	4
	5
	5
	5
	5
	34

	12
	5
	4
	5
	4
	4
	5
	4
	31

	13
	5
	4
	5
	5
	5
	5
	5
	34

	14
	5
	4
	5
	3
	4
	3
	3
	27

	15
	4
	4
	5
	4
	5
	4
	4
	30

	16
	4
	5
	5
	5
	4
	5
	5
	33

	17
	4
	4
	4
	3
	5
	4
	4
	28

	18
	5
	4
	4
	4
	4
	5
	5
	31

	19
	4
	5
	4
	4
	5
	5
	5
	32

	20
	4
	4
	4
	4
	4
	4
	4
	28

	21
	4
	3
	4
	2
	4
	4
	5
	26

	22
	4
	4
	4
	4
	3
	4
	3
	26

	23
	5
	5
	4
	4
	4
	5
	5
	32

	24
	5
	4
	5
	5
	4
	4
	5
	32

	25
	5
	5
	4
	4
	4
	5
	5
	32

	26
	5
	4
	4
	4
	4
	3
	5
	29

	27
	5
	5
	5
	4
	5
	5
	5
	34

	28
	4
	4
	5
	4
	4
	4
	5
	30

	29
	4
	4
	4
	4
	4
	4
	4
	28

	30
	5
	4
	5
	5
	4
	5
	5
	33




Lampiran 6
Data Uji Validitas Dan Reliabilitas Variabel Lokasi Usaha (X4)
	Nomor Responden
	Instrumen Penelitian Variabel Lokasi Usaha (X4)
	Skor Total

	
	X4.1
	X4.2
	X4.3
	X4.4
	X4.5
	X4.6
	X4.7
	

	1
	5
	4
	5
	5
	5
	4
	4
	32

	2
	4
	3
	3
	3
	3
	3
	3
	22

	3
	4
	5
	5
	5
	4
	4
	4
	31

	4
	5
	4
	5
	3
	4
	4
	4
	29

	5
	5
	3
	4
	4
	4
	4
	3
	27

	6
	4
	5
	5
	5
	4
	4
	5
	32

	7
	5
	3
	4
	3
	5
	4
	3
	27

	8
	4
	4
	4
	4
	4
	4
	4
	28

	9
	5
	5
	4
	4
	5
	5
	4
	32

	10
	4
	4
	4
	5
	4
	5
	4
	30

	11
	3
	5
	5
	5
	4
	5
	4
	31

	12
	5
	4
	4
	5
	4
	3
	5
	30

	13
	4
	5
	4
	5
	5
	5
	4
	32

	14
	4
	5
	4
	3
	4
	4
	3
	27

	15
	3
	4
	5
	4
	5
	4
	4
	29

	16
	5
	4
	5
	5
	5
	5
	5
	34

	17
	4
	3
	5
	5
	4
	4
	4
	29

	18
	3
	4
	5
	4
	4
	5
	5
	30

	19
	5
	4
	5
	5
	4
	5
	5
	33

	20
	4
	4
	4
	4
	4
	4
	4
	28

	21
	3
	3
	3
	4
	3
	4
	4
	24

	22
	4
	4
	4
	4
	4
	3
	4
	27

	23
	5
	4
	5
	4
	5
	5
	5
	33

	24
	5
	4
	5
	5
	4
	5
	4
	32

	25
	4
	4
	5
	3
	5
	3
	5
	29

	26
	3
	4
	4
	4
	4
	4
	3
	26

	27
	5
	5
	5
	5
	5
	4
	5
	34

	28
	4
	4
	4
	4
	5
	4
	4
	29

	29
	5
	4
	4
	4
	4
	4
	4
	29

	30
	5
	4
	5
	5
	5
	5
	5
	34




Lampiran 7
Uji Validitas Variabel Pendapatan UMKM (Y)
	Correlations

	
	Y.1
	Y.2
	Y.3
	Y.4
	Y.5
	Total.Y

	Y.1
	Pearson Correlation
	1
	.425*
	.425*
	.533**
	.469**
	.816**

	
	Sig. (2-tailed)
	
	.019
	.019
	.002
	.009
	.000

	
	N
	30
	30
	30
	30
	30
	30

	Y.2
	Pearson Correlation
	.425*
	1
	.213
	.285
	.368*
	.642**

	
	Sig. (2-tailed)
	.019
	
	.258
	.127
	.045
	.000

	
	N
	30
	30
	30
	30
	30
	30

	Y.3
	Pearson Correlation
	.425*
	.213
	1
	.285
	.450*
	.667**

	
	Sig. (2-tailed)
	.019
	.258
	
	.127
	.013
	.000

	
	N
	30
	30
	30
	30
	30
	30

	Y.4
	Pearson Correlation
	.533**
	.285
	.285
	1
	.171
	.657**

	
	Sig. (2-tailed)
	.002
	.127
	.127
	
	.367
	.000

	
	N
	30
	30
	30
	30
	30
	30

	Y.5
	Pearson Correlation
	.469**
	.368*
	.450*
	.171
	1
	.715**

	
	Sig. (2-tailed)
	.009
	.045
	.013
	.367
	
	.000

	
	N
	30
	30
	30
	30
	30
	30

	Total.Y
	Pearson Correlation
	.816**
	.642**
	.667**
	.657**
	.715**
	1

	
	Sig. (2-tailed)
	.000
	.000
	.000
	.000
	.000
	

	
	N
	30
	30
	30
	30
	30
	30

	*. Correlation is significant at the 0.05 level (2-tailed).

	**. Correlation is significant at the 0.01 level (2-tailed).







Lampiran 8
Uji Validitas Variabel Penerapan E-Commerce (X1)
	Correlations

	
	X1.1
	X1.2
	X1.3
	X1.4
	X1.5
	X1.6
	X1.7
	Total.X1

	X1.1
	Pearson Correlation
	1
	.046
	.085
	.159
	.083
	.547**
	.396*
	.508**

	
	Sig. (2-tailed)
	
	.810
	.655
	.402
	.662
	.002
	.030
	.004

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X1.2
	Pearson Correlation
	.046
	1
	.356
	.326
	.308
	.292
	.543**
	.633**

	
	Sig. (2-tailed)
	.810
	
	.054
	.079
	.098
	.117
	.002
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X1.3
	Pearson Correlation
	.085
	.356
	1
	.412*
	.471**
	.365*
	.317
	.656**

	
	Sig. (2-tailed)
	.655
	.054
	
	.024
	.009
	.047
	.088
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X1.4
	Pearson Correlation
	.159
	.326
	.412*
	1
	.125
	.449*
	.403*
	.657**

	
	Sig. (2-tailed)
	.402
	.079
	.024
	
	.510
	.013
	.027
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X1.5
	Pearson Correlation
	.083
	.308
	.471**
	.125
	1
	.279
	.416*
	.573**

	
	Sig. (2-tailed)
	.662
	.098
	.009
	.510
	
	.136
	.022
	.001

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X1.6
	Pearson Correlation
	.547**
	.292
	.365*
	.449*
	.279
	1
	.374*
	.732**

	
	Sig. (2-tailed)
	.002
	.117
	.047
	.013
	.136
	
	.042
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X1.7
	Pearson Correlation
	.396*
	.543**
	.317
	.403*
	.416*
	.374*
	1
	.766**

	
	Sig. (2-tailed)
	.030
	.002
	.088
	.027
	.022
	.042
	
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	Total.X1
	Pearson Correlation
	.508**
	.633**
	.656**
	.657**
	.573**
	.732**
	.766**
	1

	
	Sig. (2-tailed)
	.004
	.000
	.000
	.000
	.001
	.000
	.000
	

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	**. Correlation is significant at the 0.01 level (2-tailed).

	*. Correlation is significant at the 0.05 level (2-tailed).







Lampiran 9
Uji Validitas Variabel Kompetensi Kredit Usaha Rakyat (X2)
	Correlations

	
	X2.1
	X2.2
	X2.3
	X2.4
	X2.5
	X2.6
	X2.7
	Total.X2

	X2.1
	Pearson Correlation
	1
	.330
	.604**
	.461*
	.322
	.379*
	.294
	.728**

	
	Sig. (2-tailed)
	
	.075
	.000
	.010
	.083
	.039
	.115
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X2.2
	Pearson Correlation
	.330
	1
	.353
	.529**
	.345
	.438*
	.394*
	.718**

	
	Sig. (2-tailed)
	.075
	
	.056
	.003
	.062
	.015
	.031
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X2.3
	Pearson Correlation
	.604**
	.353
	1
	.434*
	.135
	.089
	.323
	.646**

	
	Sig. (2-tailed)
	.000
	.056
	
	.017
	.478
	.639
	.082
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X2.4
	Pearson Correlation
	.461*
	.529**
	.434*
	1
	.409*
	.287
	.437*
	.771**

	
	Sig. (2-tailed)
	.010
	.003
	.017
	
	.025
	.125
	.016
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X2.5
	Pearson Correlation
	.322
	.345
	.135
	.409*
	1
	.426*
	.266
	.613**

	
	Sig. (2-tailed)
	.083
	.062
	.478
	.025
	
	.019
	.155
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X2.6
	Pearson Correlation
	.379*
	.438*
	.089
	.287
	.426*
	1
	.167
	.574**

	
	Sig. (2-tailed)
	.039
	.015
	.639
	.125
	.019
	
	.379
	.001

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X2.7
	Pearson Correlation
	.294
	.394*
	.323
	.437*
	.266
	.167
	1
	.621**

	
	Sig. (2-tailed)
	.115
	.031
	.082
	.016
	.155
	.379
	
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	Total.X2
	Pearson Correlation
	.728**
	.718**
	.646**
	.771**
	.613**
	.574**
	.621**
	1

	
	Sig. (2-tailed)
	.000
	.000
	.000
	.000
	.000
	.001
	.000
	

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	**. Correlation is significant at the 0.01 level (2-tailed).

	*. Correlation is significant at the 0.05 level (2-tailed).







Lampiran 10
Uji Validitas Variabel Lama Usaha (X3)
	Correlations

	
	X3.1
	X3.2
	X3.3
	X3.4
	X3.5
	X3.6
	X3.7
	Total.X3

	X3.1
	Pearson Correlation
	1
	.147
	.259
	.180
	.167
	.198
	.326
	.477**

	
	Sig. (2-tailed)
	
	.439
	.166
	.340
	.377
	.295
	.079
	.008

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X3.2
	Pearson Correlation
	.147
	1
	-.041
	.478**
	.331
	.466**
	.275
	.558**

	
	Sig. (2-tailed)
	.439
	
	.831
	.008
	.074
	.009
	.141
	.001

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X3.3
	Pearson Correlation
	.259
	-.041
	1
	.389*
	.414*
	.429*
	.330
	.623**

	
	Sig. (2-tailed)
	.166
	.831
	
	.034
	.023
	.018
	.075
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X3.4
	Pearson Correlation
	.180
	.478**
	.389*
	1
	.254
	.484**
	.482**
	.745**

	
	Sig. (2-tailed)
	.340
	.008
	.034
	
	.176
	.007
	.007
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X3.5
	Pearson Correlation
	.167
	.331
	.414*
	.254
	1
	.409*
	.320
	.621**

	
	Sig. (2-tailed)
	.377
	.074
	.023
	.176
	
	.025
	.084
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X3.6
	Pearson Correlation
	.198
	.466**
	.429*
	.484**
	.409*
	1
	.456*
	.761**

	
	Sig. (2-tailed)
	.295
	.009
	.018
	.007
	.025
	
	.011
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X3.7
	Pearson Correlation
	.326
	.275
	.330
	.482**
	.320
	.456*
	1
	.733**

	
	Sig. (2-tailed)
	.079
	.141
	.075
	.007
	.084
	.011
	
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	Total.X3
	Pearson Correlation
	.477**
	.558**
	.623**
	.745**
	.621**
	.761**
	.733**
	1

	
	Sig. (2-tailed)
	.008
	.001
	.000
	.000
	.000
	.000
	.000
	

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	**. Correlation is significant at the 0.01 level (2-tailed).

	*. Correlation is significant at the 0.05 level (2-tailed).





Lampiran 11
Uji Validitas Variabel Lokasi Usaha (X4)
	Correlations

	
	X4.1
	X4.2
	X4.3
	X4.4
	X4.5
	X4.6
	X4.7
	Total.X4

	X4.1
	Pearson Correlation
	1
	-.039
	.189
	.118
	.360
	.098
	.201
	.455*

	
	Sig. (2-tailed)
	
	.838
	.318
	.536
	.051
	.606
	.288
	.012

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X4.2
	Pearson Correlation
	-.039
	1
	.356
	.326
	.308
	.292
	.295
	.562**

	
	Sig. (2-tailed)
	.838
	
	.054
	.079
	.098
	.117
	.113
	.001

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X4.3
	Pearson Correlation
	.189
	.356
	1
	.412*
	.471**
	.365*
	.587**
	.756**

	
	Sig. (2-tailed)
	.318
	.054
	
	.024
	.009
	.047
	.001
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X4.4
	Pearson Correlation
	.118
	.326
	.412*
	1
	.125
	.449*
	.474**
	.677**

	
	Sig. (2-tailed)
	.536
	.079
	.024
	
	.510
	.013
	.008
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X4.5
	Pearson Correlation
	.360
	.308
	.471**
	.125
	1
	.279
	.323
	.630**

	
	Sig. (2-tailed)
	.051
	.098
	.009
	.510
	
	.136
	.082
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X4.6
	Pearson Correlation
	.098
	.292
	.365*
	.449*
	.279
	1
	.244
	.618**

	
	Sig. (2-tailed)
	.606
	.117
	.047
	.013
	.136
	
	.194
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	X4.7
	Pearson Correlation
	.201
	.295
	.587**
	.474**
	.323
	.244
	1
	.711**

	
	Sig. (2-tailed)
	.288
	.113
	.001
	.008
	.082
	.194
	
	.000

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	Total.X4
	Pearson Correlation
	.455*
	.562**
	.756**
	.677**
	.630**
	.618**
	.711**
	1

	
	Sig. (2-tailed)
	.012
	.001
	.000
	.000
	.000
	.000
	.000
	

	
	N
	30
	30
	30
	30
	30
	30
	30
	30

	*. Correlation is significant at the 0.05 level (2-tailed).

	**. Correlation is significant at the 0.01 level (2-tailed).






Lampiran 12
Uji Reliabilitas Variabel Pendapatan UMKM (Y)

	Case Processing Summary

	
	N
	%

	Cases
	Valid
	30
	100.0

	
	Excludeda
	0
	.0

	
	Total
	30
	100.0

	a. Listwise deletion based on all variables in the procedure.




	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.738
	5




	Item-Total Statistics

	
	Scale Mean if Item Deleted
	Scale Variance if Item Deleted
	Corrected Item-Total Correlation
	Cronbach's Alpha if Item Deleted

	Y.1
	16.3667
	3.137
	.678
	.622

	Y.2
	16.2667
	3.720
	.443
	.713

	Y.3
	16.2667
	3.651
	.478
	.701

	Y.4
	16.3000
	3.528
	.426
	.722

	Y.5
	16.5333
	3.292
	.497
	.696







Lampiran 13
Uji Reliabilitas Variabel E-Commerce (X1)

	Case Processing Summary

	
	N
	%

	Cases
	Valid
	30
	100.0

	
	Excludeda
	0
	.0

	
	Total
	30
	100.0

	a. Listwise deletion based on all variables in the procedure.




	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.770
	7




	Item-Total Statistics

	
	Scale Mean if Item Deleted
	Scale Variance if Item Deleted
	Corrected Item-Total Correlation
	Cronbach's Alpha if Item Deleted

	X1.1
	25.2667
	7.375
	.327
	.772

	X1.2
	25.4333
	6.875
	.476
	.744

	X1.3
	25.0667
	6.823
	.509
	.738

	X1.4
	25.2333
	6.530
	.477
	.746

	X1.5
	25.2000
	7.200
	.414
	.756

	X1.6
	25.3000
	6.424
	.598
	.718

	X1.7
	25.5000
	6.190
	.638
	.708







Lampiran 14
Uji Reliabilitas Variabel Kredit Usaha Rakyat (X2)

	Case Processing Summary

	
	N
	%

	Cases
	Valid
	30
	100.0

	
	Excludeda
	0
	.0

	
	Total
	30
	100.0

	a. Listwise deletion based on all variables in the procedure.




	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.793
	7




	Item-Total Statistics

	
	Scale Mean if Item Deleted
	Scale Variance if Item Deleted
	Corrected Item-Total Correlation
	Cronbach's Alpha if Item Deleted

	X2.1
	24.9667
	8.033
	.603
	.751

	X2.2
	25.0333
	8.171
	.596
	.753

	X2.3
	25.2667
	8.202
	.476
	.776

	X2.4
	24.8667
	7.568
	.647
	.740

	X2.5
	25.1667
	8.557
	.455
	.779

	X2.6
	24.9667
	8.861
	.421
	.784

	X2.7
	25.1333
	8.464
	.459
	.778







Lampiran 15
Uji Reliabilitas Variabel Lama Usaha (X3)

	Case Processing Summary

	
	N
	%

	Cases
	Valid
	30
	100.0

	
	Excludeda
	0
	.0

	
	Total
	30
	100.0

	a. Listwise deletion based on all variables in the procedure.




	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.773
	7




	Item-Total Statistics

	
	Scale Mean if Item Deleted
	Scale Variance if Item Deleted
	Corrected Item-Total Correlation
	Cronbach's Alpha if Item Deleted

	X3.1
	25.3000
	8.079
	.314
	.776

	X3.2
	25.5000
	7.914
	.424
	.759

	X3.3
	25.4667
	7.361
	.464
	.751

	X3.4
	25.8667
	6.395
	.588
	.724

	X3.5
	25.5333
	7.430
	.470
	.750

	X3.6
	25.5000
	6.672
	.637
	.714

	X3.7
	25.4333
	6.461
	.569
	.729







Lampiran 16
Uji Reliabilitas Variabel Lokasi Usaha (X4)

	Case Processing Summary

	
	N
	%

	Cases
	Valid
	30
	100.0

	
	Excludeda
	0
	.0

	
	Total
	30
	100.0

	a. Listwise deletion based on all variables in the procedure.




	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.741
	7




	Item-Total Statistics

	
	Scale Mean if Item Deleted
	Scale Variance if Item Deleted
	Corrected Item-Total Correlation
	Cronbach's Alpha if Item Deleted

	X4.1
	25.4000
	7.214
	.222
	.766

	X4.2
	25.6000
	6.938
	.385
	.725

	X4.3
	25.2333
	6.254
	.638
	.670

	X4.4
	25.4000
	6.248
	.500
	.699

	X4.5
	25.3667
	6.792
	.482
	.705

	X4.6
	25.4667
	6.671
	.446
	.712

	X4.7
	25.5333
	6.257
	.564
	.684







Lampiran 17
Data Penelitian Variabel Pendapatan UMKM (Y)
	Nomor Responden
	Instrumen Penelitian Variabel Pendapatan UMKM (Y)
	Skor Total

	
	Y.1
	Y.2
	Y.3
	Y.4
	Y.5
	

	1
	5
	4
	5
	5
	4
	23

	2
	4
	4
	4
	5
	5
	22

	3
	5
	4
	4
	5
	5
	23

	4
	4
	4
	5
	5
	4
	22

	5
	5
	5
	4
	5
	4
	23

	6
	4
	4
	5
	4
	4
	21

	7
	5
	5
	5
	4
	5
	24

	8
	3
	3
	4
	3
	3
	16

	9
	4
	4
	5
	4
	4
	21

	10
	3
	4
	3
	3
	4
	17

	11
	5
	5
	4
	4
	4
	22

	12
	4
	3
	4
	3
	4
	18

	13
	3
	4
	4
	3
	5
	19

	14
	5
	4
	4
	5
	4
	22

	15
	3
	3
	4
	4
	4
	18

	16
	4
	4
	4
	4
	4
	20

	17
	5
	4
	4
	5
	5
	23

	18
	4
	4
	5
	4
	5
	22

	19
	5
	4
	5
	4
	5
	23

	20
	4
	4
	5
	4
	5
	22

	21
	5
	5
	4
	5
	5
	24

	22
	5
	4
	4
	5
	5
	23

	23
	4
	4
	4
	5
	5
	22

	24
	4
	5
	5
	4
	5
	23

	25
	4
	4
	5
	5
	4
	22

	26
	4
	4
	4
	5
	5
	22

	27
	4
	4
	5
	5
	5
	23

	28
	4
	4
	4
	4
	4
	20

	29
	3
	4
	4
	4
	4
	19

	30
	4
	4
	4
	3
	4
	19

	31
	4
	5
	4
	5
	5
	23

	32
	4
	5
	4
	4
	5
	22

	33
	4
	4
	4
	5
	4
	21

	34
	4
	3
	4
	4
	5
	20

	35
	5
	4
	5
	5
	4
	23

	36
	4
	4
	4
	5
	4
	21

	37
	4
	4
	5
	4
	5
	22

	38
	4
	5
	5
	4
	5
	23

	39
	4
	4
	5
	5
	5
	23

	40
	4
	5
	4
	4
	5
	22

	41
	5
	5
	4
	4
	4
	22

	42
	4
	3
	4
	3
	4
	18

	43
	3
	4
	4
	3
	5
	19

	44
	5
	4
	4
	5
	4
	22

	45
	3
	3
	4
	4
	4
	18

	46
	4
	4
	4
	4
	4
	20

	47
	5
	4
	4
	5
	5
	23

	48
	4
	4
	5
	4
	5
	22

	49
	5
	4
	5
	4
	5
	23

	50
	4
	4
	5
	4
	5
	22

	51
	5
	5
	4
	5
	5
	24

	52
	5
	4
	4
	5
	5
	23

	53
	4
	4
	4
	5
	5
	22

	54
	4
	5
	5
	4
	5
	23

	55
	4
	4
	5
	5
	4
	22

	56
	4
	4
	4
	5
	5
	22

	57
	4
	4
	5
	5
	5
	23

	58
	4
	4
	4
	4
	4
	20

	59
	3
	4
	4
	4
	4
	19

	60
	4
	4
	4
	3
	4
	19

	61
	3
	4
	3
	3
	4
	17

	62
	5
	5
	4
	4
	4
	22

	63
	4
	3
	4
	3
	4
	18

	64
	3
	4
	4
	3
	5
	19

	65
	5
	4
	4
	5
	4
	22

	66
	3
	3
	4
	4
	4
	18

	67
	4
	4
	4
	4
	4
	20

	68
	5
	4
	4
	5
	5
	23

	69
	4
	4
	5
	4
	5
	22

	70
	5
	4
	5
	4
	5
	23

	71
	4
	4
	5
	4
	5
	22

	72
	5
	5
	4
	5
	5
	24

	73
	5
	4
	4
	5
	5
	23

	74
	4
	4
	4
	5
	5
	22

	75
	4
	5
	5
	4
	5
	23

	76
	4
	4
	5
	5
	4
	22

	77
	4
	4
	4
	5
	5
	22

	78
	4
	4
	5
	5
	5
	23

	79
	4
	4
	4
	4
	4
	20

	80
	3
	4
	4
	4
	4
	19

	81
	4
	4
	4
	3
	4
	19

	82
	4
	5
	4
	5
	5
	23

	83
	4
	5
	4
	4
	5
	22

	84
	4
	4
	4
	5
	4
	21

	85
	4
	3
	4
	4
	5
	20

	86
	5
	4
	5
	5
	4
	23

	87
	4
	4
	4
	5
	4
	21

	88
	4
	4
	5
	4
	5
	22

	89
	4
	5
	5
	4
	5
	23

	90
	4
	4
	5
	5
	5
	23

	91
	4
	5
	4
	4
	5
	22

	92
	5
	5
	4
	4
	4
	22

	93
	4
	3
	4
	3
	4
	18

	94
	3
	4
	4
	3
	5
	19

	95
	5
	4
	4
	5
	4
	22

	96
	3
	3
	4
	4
	4
	18

	97
	4
	4
	4
	4
	4
	20

	98
	5
	4
	4
	5
	5
	23

	99
	4
	4
	5
	4
	5
	22

	100
	4
	4
	4
	5
	4
	21




Lampiran 18
Data Penelitian Variabel E-Commerce (X1)
	Nomor Responden
	Instrumen Penelitian Variabel E-Commerce (X1)
	Skor Total

	
	X1.1
	X1.2
	X1.3
	X1.4
	X1.5
	X1.6
	X1.7
	

	1
	4
	5
	3
	5
	5
	4
	5
	31

	2
	5
	4
	5
	4
	3
	5
	4
	30

	3
	5
	5
	5
	4
	5
	3
	4
	31

	4
	4
	5
	4
	4
	5
	5
	4
	31

	5
	4
	4
	5
	5
	4
	5
	5
	32

	6
	4
	5
	4
	4
	5
	4
	4
	30

	7
	4
	5
	5
	5
	5
	5
	5
	34

	8
	3
	3
	3
	3
	3
	4
	3
	22

	9
	4
	5
	5
	5
	5
	4
	5
	33

	10
	4
	4
	3
	3
	3
	3
	3
	23

	11
	4
	4
	5
	5
	4
	4
	5
	31

	12
	4
	3
	4
	3
	4
	4
	3
	25

	13
	5
	4
	4
	4
	4
	4
	4
	29

	14
	4
	5
	5
	5
	4
	4
	5
	32

	15
	4
	5
	4
	4
	5
	4
	4
	30

	16
	4
	4
	4
	4
	4
	4
	4
	28

	17
	5
	5
	4
	4
	5
	5
	4
	32

	18
	4
	4
	4
	5
	4
	5
	5
	31

	19
	5
	5
	5
	5
	4
	5
	5
	34

	20
	5
	4
	4
	5
	4
	4
	5
	31

	21
	4
	5
	4
	5
	5
	5
	5
	33

	22
	4
	5
	4
	5
	4
	4
	5
	31

	23
	5
	4
	5
	4
	5
	4
	4
	31

	24
	5
	4
	5
	5
	5
	5
	5
	34

	25
	4
	5
	5
	5
	4
	4
	5
	32

	26
	5
	5
	5
	4
	4
	5
	4
	32

	27
	5
	4
	5
	5
	4
	5
	5
	33

	28
	4
	4
	4
	5
	4
	4
	5
	30

	29
	4
	4
	3
	4
	3
	4
	4
	26

	30
	4
	3
	4
	3
	4
	3
	4
	25

	31
	5
	4
	5
	4
	5
	5
	4
	32

	32
	5
	5
	5
	5
	4
	5
	5
	34

	33
	4
	5
	5
	4
	5
	4
	4
	31

	34
	5
	4
	4
	4
	4
	4
	4
	29

	35
	4
	4
	5
	5
	5
	4
	5
	32

	36
	4
	4
	4
	4
	5
	4
	4
	29

	37
	5
	4
	4
	5
	4
	4
	5
	31

	38
	5
	4
	5
	5
	4
	5
	5
	33

	39
	5
	4
	5
	4
	5
	4
	4
	31

	40
	5
	4
	5
	5
	5
	5
	5
	34

	41
	4
	4
	5
	5
	4
	4
	5
	31

	42
	4
	3
	4
	3
	4
	4
	3
	25

	43
	5
	4
	4
	4
	4
	4
	4
	29

	44
	4
	5
	5
	5
	4
	4
	5
	32

	45
	4
	5
	4
	4
	5
	4
	4
	30

	46
	4
	4
	4
	4
	4
	4
	4
	28

	47
	5
	5
	4
	4
	5
	5
	4
	32

	48
	4
	4
	4
	5
	4
	5
	5
	31

	49
	5
	5
	5
	5
	4
	5
	5
	34

	50
	5
	4
	4
	5
	4
	4
	5
	31

	51
	4
	5
	4
	5
	5
	5
	5
	33

	52
	4
	5
	4
	5
	4
	4
	5
	31

	53
	5
	4
	5
	4
	5
	4
	4
	31

	54
	5
	4
	5
	5
	5
	5
	5
	34

	55
	4
	5
	5
	5
	4
	4
	5
	32

	56
	5
	5
	5
	4
	4
	5
	4
	32

	57
	5
	4
	5
	5
	4
	5
	5
	33

	58
	4
	4
	4
	5
	4
	4
	5
	30

	59
	4
	4
	3
	4
	3
	4
	4
	26

	60
	4
	3
	4
	3
	4
	3
	4
	25

	61
	4
	4
	3
	3
	3
	3
	3
	23

	62
	4
	4
	5
	5
	4
	4
	5
	31

	63
	4
	3
	4
	3
	4
	4
	3
	25

	64
	5
	4
	4
	4
	4
	4
	4
	29

	65
	4
	5
	5
	5
	4
	4
	5
	32

	66
	4
	5
	4
	4
	5
	4
	4
	30

	67
	4
	4
	4
	4
	4
	4
	4
	28

	68
	5
	5
	4
	4
	5
	5
	4
	32

	69
	4
	4
	4
	5
	4
	5
	5
	31

	70
	5
	5
	5
	5
	4
	5
	5
	34

	71
	5
	4
	4
	5
	4
	4
	5
	31

	72
	4
	5
	4
	5
	5
	5
	5
	33

	73
	4
	5
	4
	5
	4
	4
	5
	31

	74
	5
	4
	5
	4
	5
	4
	4
	31

	75
	5
	4
	5
	5
	5
	5
	5
	34

	76
	4
	5
	5
	5
	4
	4
	5
	32

	77
	5
	5
	5
	4
	4
	5
	4
	32

	78
	5
	4
	5
	5
	4
	5
	5
	33

	79
	4
	4
	4
	5
	4
	4
	5
	30

	80
	4
	4
	3
	4
	3
	4
	4
	26

	81
	4
	3
	4
	3
	4
	3
	4
	25

	82
	5
	4
	5
	4
	5
	5
	4
	32

	83
	5
	5
	5
	5
	4
	5
	5
	34

	84
	4
	5
	5
	4
	5
	4
	4
	31

	85
	5
	4
	4
	4
	4
	4
	4
	29

	86
	4
	4
	5
	5
	5
	4
	5
	32

	87
	4
	4
	4
	4
	5
	4
	4
	29

	88
	5
	4
	4
	5
	4
	4
	5
	31

	89
	5
	4
	5
	5
	4
	5
	5
	33

	90
	5
	4
	5
	4
	5
	4
	4
	31

	91
	5
	4
	5
	5
	5
	5
	5
	34

	92
	4
	4
	5
	5
	4
	4
	5
	31

	93
	4
	3
	4
	3
	4
	4
	3
	25

	94
	5
	4
	4
	4
	4
	4
	4
	29

	95
	4
	5
	5
	5
	4
	4
	5
	32

	96
	4
	5
	4
	4
	5
	4
	4
	30

	97
	4
	4
	4
	4
	4
	4
	4
	28

	98
	5
	5
	4
	4
	5
	5
	4
	32

	99
	4
	4
	4
	5
	4
	5
	5
	31

	100
	4
	5
	5
	4
	5
	4
	4
	31




Lampiran 19
Data Penelitian Variabel Kredit Usaha Rakyat (X2)
	Nomor Responden
	Instrumen Penelitian Variabel Kredit Usaha Rakyat (X2)
	Skor Total

	
	X2.1
	X2.2
	X2.3
	X2.4
	X2.5
	X2.6
	X2.7
	

	1
	5
	5
	5
	4
	5
	4
	5
	33

	2
	4
	5
	5
	5
	5
	5
	5
	34

	3
	5
	4
	5
	5
	5
	5
	5
	34

	4
	4
	5
	4
	5
	5
	5
	4
	32

	5
	5
	4
	5
	5
	5
	5
	4
	33

	6
	5
	4
	5
	5
	4
	5
	5
	33

	7
	5
	4
	5
	5
	5
	5
	5
	34

	8
	3
	4
	4
	4
	5
	4
	4
	28

	9
	4
	4
	5
	5
	4
	5
	5
	32

	10
	4
	4
	5
	4
	4
	4
	3
	28

	11
	5
	5
	5
	4
	4
	5
	4
	32

	12
	5
	4
	4
	3
	4
	4
	4
	28

	13
	4
	5
	4
	4
	4
	4
	4
	29

	14
	5
	5
	5
	5
	5
	5
	4
	34

	15
	5
	4
	5
	5
	5
	4
	4
	32

	16
	4
	5
	4
	5
	5
	4
	4
	31

	17
	4
	4
	5
	5
	5
	5
	5
	33

	18
	4
	5
	5
	5
	5
	5
	5
	34

	19
	5
	5
	5
	5
	5
	5
	4
	34

	20
	5
	4
	4
	5
	5
	4
	5
	32

	21
	5
	4
	5
	5
	5
	5
	5
	34

	22
	4
	5
	5
	4
	5
	5
	4
	32

	23
	4
	5
	5
	4
	5
	5
	4
	32

	24
	5
	5
	5
	4
	5
	5
	5
	34

	25
	5
	5
	5
	4
	5
	5
	4
	33

	26
	5
	5
	5
	5
	4
	4
	5
	33

	27
	5
	5
	5
	5
	5
	5
	4
	34

	28
	4
	5
	5
	4
	5
	4
	4
	31

	29
	5
	4
	5
	4
	5
	5
	4
	32

	30
	4
	4
	4
	4
	4
	4
	5
	29

	31
	5
	5
	4
	5
	5
	5
	5
	34

	32
	4
	4
	4
	5
	5
	4
	4
	30

	33
	5
	5
	5
	5
	4
	5
	4
	33

	34
	4
	5
	5
	4
	4
	5
	4
	31

	35
	5
	5
	5
	5
	4
	5
	4
	33

	36
	5
	5
	4
	5
	5
	5
	4
	33

	37
	4
	5
	5
	5
	4
	5
	4
	32

	38
	5
	5
	5
	5
	4
	5
	5
	34

	39
	4
	4
	5
	5
	5
	5
	4
	32

	40
	5
	5
	4
	5
	5
	4
	4
	32

	41
	5
	4
	5
	4
	4
	5
	5
	32

	42
	4
	4
	4
	3
	4
	4
	5
	28

	43
	4
	4
	4
	4
	4
	5
	4
	29

	44
	5
	5
	5
	5
	5
	5
	4
	34

	45
	4
	4
	5
	5
	5
	4
	4
	31

	46
	4
	4
	5
	4
	5
	4
	4
	30

	47
	4
	5
	5
	5
	5
	5
	5
	34

	48
	5
	4
	5
	5
	5
	5
	4
	33

	49
	5
	5
	5
	5
	5
	5
	4
	34

	50
	5
	4
	5
	4
	5
	4
	4
	31

	51
	5
	4
	5
	5
	5
	5
	5
	34

	52
	4
	5
	4
	4
	5
	5
	4
	31

	53
	4
	4
	5
	4
	5
	5
	4
	31

	54
	5
	5
	4
	5
	5
	5
	5
	34

	55
	5
	5
	5
	4
	4
	5
	4
	32

	56
	5
	5
	4
	5
	5
	4
	5
	33

	57
	5
	5
	5
	5
	5
	5
	4
	34

	58
	4
	5
	5
	5
	5
	4
	4
	32

	59
	4
	5
	5
	4
	4
	5
	4
	31

	60
	5
	4
	4
	4
	4
	4
	4
	29

	61
	4
	5
	4
	4
	4
	3
	4
	28

	62
	5
	4
	5
	4
	5
	5
	4
	32

	63
	4
	3
	4
	5
	4
	4
	3
	27

	64
	4
	4
	4
	4
	5
	4
	4
	29

	65
	5
	5
	5
	5
	4
	5
	4
	33

	66
	4
	4
	5
	5
	5
	4
	5
	32

	67
	5
	4
	4
	5
	4
	5
	4
	31

	68
	4
	4
	5
	5
	5
	5
	5
	33

	69
	4
	4
	5
	5
	5
	5
	4
	32

	70
	5
	5
	5
	5
	5
	5
	4
	34

	71
	5
	5
	5
	4
	5
	4
	4
	32

	72
	5
	4
	5
	5
	5
	5
	5
	34

	73
	4
	5
	4
	5
	5
	4
	4
	31

	74
	4
	4
	5
	4
	5
	5
	4
	31

	75
	5
	5
	4
	5
	5
	5
	5
	34

	76
	5
	4
	5
	4
	5
	5
	4
	32

	77
	5
	5
	4
	5
	5
	5
	5
	34

	78
	5
	5
	5
	5
	5
	5
	5
	35

	79
	4
	5
	4
	4
	5
	5
	5
	32

	80
	4
	4
	4
	4
	5
	4
	4
	29

	81
	4
	4
	4
	5
	4
	4
	5
	30

	82
	5
	5
	5
	5
	5
	5
	5
	35

	83
	5
	5
	4
	5
	5
	4
	5
	33

	84
	5
	5
	4
	4
	4
	5
	4
	31

	85
	4
	5
	4
	5
	4
	5
	4
	31

	86
	5
	4
	5
	5
	4
	5
	4
	32

	87
	4
	5
	4
	5
	5
	5
	5
	33

	88
	4
	4
	5
	5
	5
	4
	5
	32

	89
	5
	5
	5
	5
	4
	5
	5
	34

	90
	4
	4
	5
	5
	4
	5
	5
	32

	91
	5
	5
	4
	5
	4
	5
	4
	32

	92
	5
	4
	5
	4
	5
	5
	4
	32

	93
	4
	4
	4
	5
	4
	4
	4
	29

	94
	4
	4
	5
	4
	4
	4
	4
	29

	95
	5
	5
	4
	5
	4
	5
	4
	32

	96
	5
	4
	5
	4
	5
	4
	4
	31

	97
	4
	5
	4
	4
	4
	4
	4
	29

	98
	4
	4
	5
	5
	5
	5
	4
	32

	99
	4
	4
	5
	5
	4
	5
	4
	31

	100
	5
	5
	4
	4
	4
	5
	4
	31




Lampiran 20
Data Penelitian Variabel Lama Usaha (X3)
	Nomor Responden
	Instrumen Penelitian Variabel Lama Usaha (X3)
	Skor total

	
	X3.1
	X3.2
	X3.3
	X3.4
	X3.5
	X3.6
	X3.7
	

	1
	4
	4
	5
	4
	4
	4
	5
	30

	2
	4
	4
	4
	4
	5
	4
	5
	30

	3
	4
	5
	4
	4
	4
	4
	4
	29

	4
	5
	4
	5
	4
	4
	4
	5
	31

	5
	4
	5
	5
	4
	4
	4
	5
	31

	6
	5
	4
	4
	4
	4
	4
	4
	29

	7
	5
	5
	4
	5
	4
	5
	5
	33

	8
	4
	4
	4
	3
	3
	3
	3
	24

	9
	4
	4
	4
	4
	5
	5
	4
	30

	10
	4
	4
	3
	4
	4
	4
	4
	27

	11
	4
	4
	5
	4
	4
	5
	5
	31

	12
	3
	4
	4
	3
	4
	3
	4
	25

	13
	5
	4
	4
	4
	3
	4
	4
	28

	14
	4
	4
	5
	5
	4
	4
	5
	31

	15
	4
	4
	4
	4
	4
	4
	4
	28

	16
	4
	4
	4
	4
	4
	4
	4
	28

	17
	5
	5
	4
	5
	4
	5
	5
	33

	18
	5
	4
	5
	4
	5
	5
	4
	32

	19
	4
	4
	5
	5
	4
	5
	5
	32

	20
	4
	4
	4
	4
	5
	5
	4
	30

	21
	5
	4
	4
	5
	5
	5
	4
	32

	22
	5
	4
	4
	5
	5
	4
	4
	31

	23
	4
	4
	5
	4
	5
	4
	4
	30

	24
	4
	5
	5
	5
	4
	5
	5
	33

	25
	4
	4
	4
	4
	4
	4
	5
	29

	26
	5
	5
	4
	4
	4
	5
	4
	31

	27
	4
	4
	5
	4
	4
	5
	4
	30

	28
	4
	4
	5
	4
	4
	4
	4
	29

	29
	4
	4
	4
	4
	4
	4
	3
	27

	30
	4
	3
	4
	4
	4
	4
	4
	27

	31
	5
	5
	5
	4
	4
	5
	5
	33

	32
	5
	5
	4
	4
	4
	5
	4
	31

	33
	5
	5
	5
	4
	5
	4
	4
	32

	34
	4
	5
	4
	4
	4
	4
	4
	29

	35
	5
	4
	4
	4
	5
	4
	5
	31

	36
	4
	5
	4
	4
	5
	4
	4
	30

	37
	4
	4
	5
	4
	4
	4
	5
	30

	38
	4
	4
	5
	5
	5
	4
	5
	32

	39
	4
	4
	5
	5
	5
	4
	4
	31

	40
	4
	5
	4
	4
	4
	5
	4
	30

	41
	4
	4
	5
	4
	4
	5
	5
	31

	42
	3
	4
	4
	3
	4
	3
	4
	25

	43
	5
	4
	4
	4
	3
	4
	4
	28

	44
	4
	4
	5
	5
	4
	4
	5
	31

	45
	4
	4
	4
	4
	4
	4
	4
	28

	46
	4
	4
	4
	4
	4
	4
	4
	28

	47
	5
	5
	4
	5
	4
	5
	5
	33

	48
	5
	4
	5
	4
	5
	5
	4
	32

	49
	4
	4
	5
	5
	4
	5
	5
	32

	50
	4
	4
	4
	4
	5
	5
	4
	30

	51
	5
	4
	4
	5
	5
	5
	4
	32

	52
	5
	4
	4
	5
	5
	4
	4
	31

	53
	4
	4
	5
	4
	5
	4
	4
	30

	54
	4
	5
	5
	5
	4
	5
	5
	33

	55
	4
	4
	4
	4
	4
	4
	5
	29

	56
	5
	5
	4
	4
	4
	5
	4
	31

	57
	4
	4
	5
	4
	4
	5
	4
	30

	58
	4
	4
	5
	4
	4
	4
	4
	29

	59
	4
	4
	4
	4
	4
	4
	3
	27

	60
	4
	3
	4
	4
	4
	4
	4
	27

	61
	4
	4
	3
	4
	4
	4
	4
	27

	62
	4
	4
	5
	4
	4
	5
	5
	31

	63
	3
	4
	4
	3
	4
	3
	4
	25

	64
	5
	4
	4
	4
	3
	4
	4
	28

	65
	4
	4
	5
	5
	4
	4
	5
	31

	66
	4
	4
	4
	4
	4
	4
	4
	28

	67
	4
	4
	4
	4
	4
	4
	4
	28

	68
	5
	5
	4
	5
	4
	5
	5
	33

	69
	5
	4
	5
	4
	5
	5
	4
	32

	70
	4
	4
	5
	5
	4
	5
	5
	32

	71
	4
	4
	4
	4
	5
	5
	4
	30

	72
	5
	4
	4
	5
	5
	5
	4
	32

	73
	5
	4
	4
	5
	5
	4
	4
	31

	74
	4
	4
	5
	4
	5
	4
	4
	30

	75
	4
	5
	5
	5
	4
	5
	5
	33

	76
	4
	4
	4
	4
	4
	4
	5
	29

	77
	5
	5
	4
	4
	4
	5
	4
	31

	78
	4
	4
	5
	4
	4
	5
	4
	30

	79
	4
	4
	5
	4
	4
	4
	4
	29

	80
	4
	4
	4
	4
	4
	4
	3
	27

	81
	4
	3
	4
	4
	4
	4
	4
	27

	82
	5
	5
	5
	4
	4
	5
	5
	33

	83
	5
	5
	4
	4
	4
	5
	4
	31

	84
	5
	5
	5
	4
	5
	4
	4
	32

	85
	4
	5
	4
	4
	4
	4
	4
	29

	86
	5
	4
	4
	4
	5
	4
	5
	31

	87
	4
	5
	4
	4
	5
	4
	4
	30

	88
	4
	4
	5
	4
	4
	4
	5
	30

	89
	4
	4
	5
	5
	5
	4
	5
	32

	90
	4
	4
	5
	5
	5
	4
	4
	31

	91
	4
	5
	4
	4
	4
	5
	4
	30

	92
	4
	4
	5
	4
	4
	5
	5
	31

	93
	3
	4
	4
	3
	4
	3
	4
	25

	94
	5
	4
	4
	4
	3
	4
	4
	28

	95
	4
	4
	5
	5
	4
	4
	5
	31

	96
	4
	4
	4
	4
	4
	4
	4
	28

	97
	4
	4
	4
	4
	4
	4
	4
	28

	98
	5
	5
	4
	5
	4
	5
	5
	33

	99
	5
	4
	5
	4
	5
	5
	4
	32

	100
	5
	5
	5
	4
	5
	4
	4
	32



Lampiran 21
Data Penelitian Variabel Lokasi Usaha (X4)
	Nomor Responden
	Instrumen Penelitian Variabel Lokasi Usaha (X4)
	Skor Total

	
	X4.1
	X4.2
	X4.3
	X4.4
	X4.5
	X4.6
	X4.7
	

	1
	4
	3
	3
	4
	4
	4
	4
	26

	2
	3
	4
	3
	4
	4
	3
	5
	26

	3
	4
	4
	4
	3
	4
	4
	4
	27

	4
	3
	4
	3
	3
	4
	4
	4
	25

	5
	4
	4
	3
	2
	4
	4
	5
	26

	6
	4
	4
	4
	4
	3
	4
	4
	27

	7
	4
	3
	4
	5
	4
	4
	4
	28

	8
	3
	2
	4
	3
	3
	4
	4
	23

	9
	4
	2
	5
	5
	3
	4
	4
	27

	10
	4
	4
	3
	3
	4
	3
	3
	24

	11
	2
	4
	5
	2
	4
	4
	4
	25

	12
	2
	2
	4
	3
	4
	4
	3
	22

	13
	2
	4
	3
	4
	4
	2
	4
	23

	14
	3
	4
	3
	3
	4
	4
	5
	26

	15
	4
	4
	4
	4
	4
	4
	3
	27

	16
	3
	3
	4
	3
	3
	3
	4
	23

	17
	5
	2
	3
	4
	5
	4
	4
	27

	18
	4
	4
	4
	2
	3
	4
	4
	25

	19
	4
	4
	5
	2
	4
	4
	4
	27

	20
	4
	4
	4
	5
	4
	2
	5
	28

	21
	4
	2
	4
	3
	4
	3
	5
	25

	22
	3
	4
	3
	5
	4
	4
	5
	28

	23
	4
	4
	4
	4
	2
	4
	5
	27

	24
	2
	4
	4
	5
	4
	4
	5
	28

	25
	4
	4
	3
	4
	4
	4
	4
	27

	26
	4
	3
	4
	4
	4
	4
	4
	27

	27
	3
	4
	4
	4
	4
	5
	4
	28

	28
	3
	4
	4
	3
	4
	2
	4
	24

	29
	3
	3
	3
	4
	3
	4
	4
	24

	30
	3
	4
	4
	3
	3
	4
	4
	25

	31
	5
	4
	2
	4
	3
	3
	4
	25

	32
	3
	5
	3
	2
	4
	5
	5
	27

	33
	4
	3
	3
	4
	3
	4
	4
	25

	34
	4
	2
	4
	3
	4
	3
	4
	24

	35
	4
	4
	5
	3
	3
	4
	5
	28

	36
	3
	3
	3
	4
	5
	3
	5
	26

	37
	5
	4
	3
	3
	5
	4
	4
	28

	38
	5
	4
	4
	3
	5
	3
	4
	28

	39
	4
	4
	2
	4
	5
	2
	5
	26

	40
	5
	4
	4
	3
	2
	4
	4
	26

	41
	4
	3
	4
	4
	3
	4
	4
	26

	42
	2
	3
	2
	3
	4
	4
	3
	21

	43
	4
	4
	2
	2
	2
	4
	4
	22

	44
	4
	3
	4
	4
	4
	4
	5
	28

	45
	4
	2
	4
	4
	2
	3
	3
	22

	46
	4
	2
	4
	2
	3
	4
	4
	23

	47
	5
	3
	4
	4
	3
	4
	4
	27

	48
	4
	3
	4
	4
	4
	4
	4
	27

	49
	4
	2
	5
	4
	4
	5
	4
	28

	50
	4
	4
	4
	2
	2
	4
	5
	25

	51
	4
	4
	4
	3
	3
	5
	5
	28

	52
	4
	3
	4
	4
	4
	4
	5
	28

	53
	4
	4
	3
	2
	5
	4
	5
	27

	54
	5
	4
	3
	4
	5
	4
	5
	30

	55
	4
	2
	4
	2
	4
	4
	4
	24

	56
	5
	3
	3
	4
	4
	3
	4
	26

	57
	3
	4
	3
	3
	5
	3
	4
	25

	58
	4
	2
	4
	3
	4
	4
	4
	25

	59
	4
	4
	3
	4
	3
	4
	4
	26

	60
	4
	4
	3
	2
	3
	4
	4
	24

	61
	4
	4
	2
	3
	3
	3
	3
	22

	62
	4
	4
	5
	2
	3
	3
	4
	25

	63
	4
	3
	3
	3
	4
	2
	3
	22

	64
	4
	3
	3
	3
	3
	4
	4
	24

	65
	4
	3
	3
	3
	4
	4
	5
	26

	66
	4
	4
	3
	3
	3
	3
	3
	23

	67
	4
	2
	4
	3
	3
	3
	4
	23

	68
	4
	5
	2
	3
	4
	4
	4
	26

	69
	4
	4
	4
	4
	2
	4
	4
	26

	70
	4
	4
	4
	4
	4
	5
	4
	29

	71
	5
	4
	4
	3
	4
	4
	5
	29

	72
	3
	4
	4
	5
	2
	4
	5
	27

	73
	4
	2
	4
	3
	4
	4
	5
	26

	74
	4
	4
	3
	5
	3
	4
	5
	28

	75
	2
	4
	3
	4
	5
	4
	5
	27

	76
	4
	3
	5
	3
	4
	4
	4
	27

	77
	5
	4
	3
	4
	4
	2
	4
	26

	78
	4
	4
	4
	2
	3
	4
	4
	25

	79
	4
	2
	4
	3
	2
	4
	4
	23

	80
	4
	2
	3
	4
	3
	2
	4
	22

	81
	4
	2
	4
	4
	3
	4
	4
	25

	82
	3
	4
	5
	4
	3
	2
	5
	26

	83
	5
	4
	2
	3
	4
	4
	4
	26

	84
	3
	4
	5
	4
	3
	4
	4
	27

	85
	3
	4
	2
	4
	3
	4
	5
	25

	86
	4
	4
	3
	2
	5
	4
	4
	26

	87
	4
	5
	3
	2
	3
	4
	4
	25

	88
	2
	4
	3
	5
	4
	4
	4
	26

	89
	5
	3
	4
	5
	4
	3
	4
	28

	90
	3
	4
	5
	4
	3
	3
	3
	25

	91
	3
	4
	5
	4
	4
	4
	4
	28

	92
	3
	3
	5
	4
	4
	4
	3
	26

	93
	3
	3
	4
	3
	4
	2
	4
	23

	94
	4
	4
	4
	4
	4
	3
	5
	28

	95
	4
	4
	5
	3
	4
	3
	3
	26

	96
	4
	4
	3
	2
	3
	4
	4
	24

	97
	4
	4
	4
	3
	3
	4
	4
	26

	98
	2
	4
	4
	4
	4
	3
	4
	25

	99
	3
	4
	3
	2
	4
	5
	4
	25

	100
	3
	4
	5
	4
	3
	4
	4
	27






Lampiran 22
Statistik Deskriptif

	Descriptive Statistics

	
	N
	Minimum
	Maximum
	Mean
	Std. Deviation

	Pendapatan UMKM
	100
	16.00
	24.00
	21.3200
	1.86342

	E-Commerce
	100
	22.00
	34.00
	30.5100
	2.73952

	Kredit Usaha Rakyat
	100
	27.00
	35.00
	31.9100
	1.83730

	Lama Usaha
	100
	24.00
	33.00
	29.9800
	2.10329

	Lokasi Usaha
	100
	21.00
	30.00
	25.7300
	1.88484

	Valid N (listwise)
	100
	
	
	
	






Lampiran 23
Uji Asumsi Klasik (Uji Normalitas)
[image: ]


	One-Sample Kolmogorov-Smirnov Test

	
	Unstandardized Residual

	N
	100

	Normal Parametersa,b
	Mean
	.0000000

	
	Std. Deviation
	.77375459

	Most Extreme Differences
	Absolute
	.072

	
	Positive
	.048

	
	Negative
	-.072

	Test Statistic
	.072

	Asymp. Sig. (2-tailed)
	.200c,d

	a. Test distribution is Normal.

	b. Calculated from data.

	c. Lilliefors Significance Correction.

	d. This is a lower bound of the true significance.




Lampiran 24
Uji Asumsi Klasik (Uji Multikolonieritas)
	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.
	Collinearity Statistics

	
	B
	Std. Error
	Beta
	
	
	Tolerance
	VIF

	1
	(Constant)
	-4.445
	1.541
	
	-2.885
	.005
	
	

	
	E-Commerce
	.186
	.062
	.273
	3.020
	.003
	.222
	4.505

	
	Kredit Usaha Rakyat
	.181
	.076
	.178
	2.366
	.020
	.320
	3.122

	
	Lama Usaha
	.370
	.075
	.418
	4.912
	.000
	.251
	3.985

	
	Lokasi Usaha
	.126
	.059
	.127
	2.137
	.035
	.512
	1.955

	a. Dependent Variable: Pendapatan UMKM






Lampiran 25
Uji Asumsi Klasik (Uji Heteroskedastisitas)
[image: ]





Lampiran 26
Analisis Regresi Linier Berganda
	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.
	Collinearity Statistics

	
	B
	Std. Error
	Beta
	
	
	Tolerance
	VIF

	1
	(Constant)
	-4.445
	1.541
	
	-2.885
	.005
	
	

	
	E-Commerce
	.186
	.062
	.273
	3.020
	.003
	.222
	4.505

	
	Kredit Usaha Rakyat
	.181
	.076
	.178
	2.366
	.020
	.320
	3.122

	
	Lama Usaha
	.370
	.075
	.418
	4.912
	.000
	.251
	3.985

	
	Lokasi Usaha
	.126
	.059
	.127
	2.137
	.035
	.512
	1.955

	a. Dependent Variable: Pendapatan UMKM



Lampiran 27
Uji Signifikansi Parsial (Uji t)
	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.
	Collinearity Statistics

	
	B
	Std. Error
	Beta
	
	
	Tolerance
	VIF

	1
	(Constant)
	-4.445
	1.541
	
	-2.885
	.005
	
	

	
	E-Commerce
	.186
	.062
	.273
	3.020
	.003
	.222
	4.505

	
	Kredit Usaha Rakyat
	.181
	.076
	.178
	2.366
	.020
	.320
	3.122

	
	Lama Usaha
	.370
	.075
	.418
	4.912
	.000
	.251
	3.985

	
	Lokasi Usaha
	.126
	.059
	.127
	2.137
	.035
	.512
	1.955

	a. Dependent Variable: Pendapatan UMKM




Lampiran 28
Uji Kelayakan Model (Uji F)

	ANOVAa

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	284.489
	4
	71.122
	113.995
	.000b

	
	Residual
	59.271
	95
	.624
	
	

	
	Total
	343.760
	99
	
	
	

	a. Dependent Variable: Pendapatan UMKM

	b. Predictors: (Constant), Lokasi Usaha, Kredit Usaha Rakyat, Lama Usaha, E-Commerce





	

Lampiran 29
Analisis Koefisien Determinasi

	Model Summaryb

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.910a
	.828
	.820
	.78988

	a. Predictors: (Constant), Lokasi Usaha, Kredit Usaha Rakyat, Lama Usaha, E-Commerce

	b. Dependent Variable: Pendapatan UMKM
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