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Lampiran 1 

 

HASIL OBSERVASI 

 

 

Nama : Khumairoh Khalimatus Sadiyah 

NPM : 1320600004 

Prodi : Pendidikan Ekonomi 

           Berdasarkan hasil observasi yang dilakukan pada mahasiswa di Fakultas 

Keguruan dan Ilmu Pendidikan Universitas Pancasakti Tegal, terungkap bahwa 

perilaku konsumtif mahasiswa pada e-commerce dipengaruhi oleh beberapa 

faktor utama, yaitu : 

1) Mahasiswa yang setiap hari menggunakan internet mudah terpapar konten 

dari influencer marketing. Mahasiswa cenderung mempercayai ulasan dan 

rekomendasi dari influencer, hal tersebut menyebabkan mahasiswa sering 

membeli produk secara spontan tanpa direncanakan. 

2) Keputusan pembelian mahasiswa juga dipengaruhi oleh faktor-faktor seperti 

diskon, promosi, dan rekomendasi teman sebaya. Mahasiswa sering 

melakukan pembelian tidak rasional ketika melihat penawaran menarik. 

3) Kondisi keuangan mahasiswa sangat mempengaruhi pola konsumtif mereka. 

Mahasiswa kurang memperhatikan bagaimana kondisi keuangan mereka 

dimasa mendatang, karena pada saat mempunyai uang berlebih mahasiswa 

lebih memilihnya untuk membeli barang yang mereka sukai daripada 

memilihnya untuk menabung 
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4) Mahasiswa dengan kondisi keuangan yang lebih baik cenderung melakukan 

lebih banyak pembelian dan menghabiskan lebih banyak uang di e-

commerce dibandingkan dengan mahasiswa yang memiliki keterbatasan 

finansial. 
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Lampiran 2 

PEDOMAN WAWANCARA 

 

   

1. Peneliti  : Apakah saudara mengikuti influencer dimedia 

sosial? 

2. Peneliti  
: Seberapa sering saudara melihat konten 

influencer marketing ? 

3. Peneliti : Ketika Influencer Marketing meriew atau 

memasarkan suatu produk apakah saudara 

langsung memutuskan untuk membeli ? 

4. Peneliti  : Apa yang memotivasi saudara sering melakukan 

pembelian di e-commerce ? 

5. Peneliti  : Berasal dari mana keuangan yang sauadara 

terima? 

6. Peneliti  : Ketika saudara sedang mempunyai uang berlebih 

apakah saudara memilih menyimpannya untuk 

menabung atau untuk membeli barang yang 

saudara inginkan ? 

7. Peneliti  : Apakah saudara sering membeli suatu produk di 

E-Commerce berdasarkan keinginan semata 

bukan didasarkan pada kebutuhan? Jika iya 

jelaskan alasannya? 
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Lampiran 3 

 

RANGKUMAN HASIL WAWANCARA 

 

Judul Skripsi “Pengaruh Influencer Marketing, Kepetusan Pembelian, dan Kondisi 

Keuangan Terhadap Perilaku Konsumtif Mahasiswa Pada E-Commerce” 

Berdasarkan hasil wawancara awal pada mahasiswa di Fakultas Keguruan dan Ilmu 

Pendidikan Universitas Pancasakti Tegal diperoleh jawaban responden sebagai 

berikut: 

Pertanyaan  Apakah saudara mengikuti influencer dimedia sosial? 

Jawaban  18 responden mengatakan bahwa mereka mengikuti 

influencer marketing dan 2 responden mengatakan tidak 

mengikuti influencer marketing 

Pertanyaan Seberapa sering saudara melihat konten influencer 

marketing ? 

Jawaban Responden mengatakan sangat sering, cukup sering, dan 

jarang 

➢ 14 responden mengatakan sangat sering melihat konten 

dari influencer marketing 

➢ 4 responden mengatakan cukup sering melihat konten 

dari influencer marketing 

➢ 2 responden mengatakan jarang melihat konten dari 

influencer marketing 

Pertanyaan  Ketika Influencer Marketing meriew atau memasarkan 

suatu produk apakah saudara langsung memutuskan untuk 

membeli ? 

Jawaban  Responden mudah terpengaruh oleh review dari influencer 

melalui live streaming dan video yang dibagikan. 

➢ 10 responden mengatakan sering memutuskan langsung 

membeli produk karena terpengaruh oleh live streaming 

dan video yang dibagikan influencer, 

➢ 7 responden mengatakan beberapa kali pernah tetapi 

tidak sering karena terpengaruh oleh review atau 

rekomendasi, 



111 
 

 
 

➢ 2 reponden mengatakan kadang-kadang memutuskan 

langsung untuk membeli produk karena terpengaruh 

review dari influencer, dan merk tersebut disukai 

➢ 1 responden mengatakan tidak muda tergoda oleh 

influencer marketing.  

Pertanyaan  Apa yang memotivasi saudara sering melakukan pembelian 

di e-commerce ? 

Jawaban  Berdasarkan 20 jawaban responden dapat disimpulkan 

bahwa yang memotivasi mereka sering melakukan 

pembelian di e-commerce yaitu karena harganya lebih 

murah, banyaknya diskon, variasi pilihan produk yang 

lebih lengkap, adanya rating atau rivew yang jujur, 

pengaruh dari iklan atau influencer, kepraktisan dan 

kemudahan dalam berbelanja, tersedianya barang-barang 

yang lucu dan menarik 

Pertanyaan  Berasal dari mana keuangan yang saudara terima? 

Jawaban  Sumber keuangan responden berasal dari orang tua dan 

pekerjaan paruh waktu yang dilakukan 

➢ 14 responden mengatakan sumber keuangan mereka 

dari orang tua 

➢ 7 responden mengatakan sumber keuangan mereka 

dari orang tua dan pekerjaan paruh waktu yang 

dilakukan 

Pertanyaan  Ketika saudara sedang mempunyai uang berlebih apakah 

saudara memilih menyimpannya untuk menabung atau 

untuk membeli barang yang saudara inginkan ? 

Jawaban  Responden lebih sering menggunakan uangnya untuk 

membeli barang-barang yang disukai 

➢ 17 responden mememilih menggunakan uangnya 

untuk membeli barang yang disukai 

➢ 3 respon mengatakan lebih memilih untuk 

menyimpannya 

Pertanyaan  Apakah saudara sering membeli suatu produk di E-

Commerce berdasarkan keinginan semata bukan 

didasarkan pada kebutuhan? 

Jawaban  Responden membeli produk yang sebenarnya tidak terlalu 

dibutuhkan karena produk tersebut masih ada dan bisa 

digunakan. Pembelian produk tersebut meliputi pembelian 

produk fashion dan skincare. Keinginan mengikuti tren, 

rekomendasi teman sebaya, dan potongan harga juga 
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mendorong mereka untuk melakukan pembelian yang tidak 

didasarkan pada kebutuhan.  

➢ 12 responden mengatakan sering membeli suatu 

produk di E-Commerce berdasarkan keinginan semata 

bukan didasarkan pada kebutuhan karena terpengaruh 

oleh diskon atau potongan harga 

➢ 2 responden mengatakan sering membeli suatu produk 

di E-Commerce berdasarkan keinginan semata bukan 

didasarkan pada kebutuhan karena terpengaruh oleh 

teman sebaya. 

➢ 2 responden mengatakan sering membeli suatu produk 

di E-Commerce berdasarkan keinginan semata bukan 

didasarkan pada kebutuhan karena terpengaruh oleh 

produk yang sedang tren 

➢ 1 responden sering membeli produk yang sebenarnya 

tidak terlalu dibutuhkan karena produk tersebut masih 

ada dan bisa digunakan seperti produk fashion dan 

skincare 

➢ 2 responden mengatakan sering dan pernah membeli 

produk berdasarkan keinginan semata bukan 

didasarkan pada kebutuhan tetapi kembali lagi 

menyesuaikan kondisi keuangan 

➢ 1 responden lebih memprioritas apa yang menjadi 

kebutuhan  
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Lampiran 4 

 

DAFTAR MAHASISWA PADA SAAT WAWANCARA AWAL 

 

No Nama Mahasiswa Program Studi Angkatan 

Tahun 

1 Farah Salwa Raihanah PMat 2020 

2 Leli Amaliyati PMat 2020 

3 Armela Rizky Nurhidayah PMat 2020 

4 Widya Pri Wahyuningsih  PMat 2020 

5 Retno Setianingrum  PBI 2020 

6 Nurma Salsabilaa PBI 2021 

7 Royin Tanjalin Nasfar PBI 2020 

8 Siti Nur Azizah PBI 2020 

9 Parasdita Ajeng Maharani PBI 2020 

10 Ilham Amaliyah PE 2022 

11 Nanda Widiyaningsih PE 2022 

12 Alvina Haryani PE 2022 

13 Zurotun Nisa  PE 2022 

14 Nurul Ismaeni PE 2021 

15 Syakila Rahma Fitriani  PE 2021 

16 Rizka Laeli Atiqoh PBSI 2020 

17 Melissa Nathania Simanjuntak PE 2020 

18 Zidan Pramugar Riyanto IPA 2020 

19 Widya Nariska PMat 2020 

20 Salsabila Citra Utami BK 2020 
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Lampiran 5 

 

DAFTAR MAHASISWA AKTIF ANGKATAN 2020-2023 

FKIP UPS TEGAL 

 

No Program Studi Jumlah 

1 Pendidikan Ekonomi 72 

2 Pendidikan IPA 95 

3 Bimbingan dan Konseling 179 

4 Pendidikan Pancasila dan 

Kewarganegaraan 
47 

5 Pendidikan Matematika 101 

6 Pendidikan Bahasa dan Sastra 

Indonesia 
162 

7 Pendidikan Bahasa Inggris 147 

Total 803 
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Lampiran 6 

DOKUMENTASI WAWANCARA AWAL 
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Lampiran 7 

DOKUMENTASI PENELITIAN  
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Lampiran 8 

ANGKET PENELITIAN 

“PENGARUH INFLUENCER MARKETING, KEPUTUSAN PEMBELIAN, 

DAN KONDISI KEUANGAN TERHADAP PERILAKU KONSUMTIF                    

MAHASISWA PADA E-COMMERCE” 

A. Pengantar 

Nama : Khumairoh Khalimatus Sadiyah 

NPM : 1320600004 

Prodi : Pendidikan Ekonomi 

 

Angket penelitian ini dibuat sebagai alat pengumpulan data untuk 

menyelesaikan penelitian dengan judul “Pengaruh Influencer Marketing, 

Keputusan Pembelian, dan Kondisi Keuangan Terhadap Perilaku Konsumtif 

Mahasiswa Pada E-Commerce” dalam angket ini besar harapan peneliti 

mahasiswa angkatan 2020-2023 di Fakultas Keguruan dan Ilmu Pendidikan 

Universitas Pancasakti Tegal dapat memberikan jawaban secara jujur dan 

sesuai dengan apa yang dialami. Kesediaan saudara dalam mengisi angket 

penelitian ini merupakan jasa yang sangat berharga untuk peneliti, atas 

kesediaanya peneliti mengucapkan terima kasih. 

 

B. Petunjuk Pengisian 

1. Tulislah identitas saudara secara lengkap 

2. Bacalah semua pernyataan dan berikan tanda (√) pada kolom jawaban 

yang saudara pilih 

3. Kolom dalam angket terdiri dari 5 pilihan yaitu : 

Sangat setuju (SS) 

Setuju (S) 

Cukup Setuju (CS) 

Tidak setuju (TS) 

Sangat tidak setuju (STS)  
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C. Identitas Responden 

Nama  :  

NPM  : 

Prodi  : 

Angkatan : 

 

Variabel Influencer Marketing 

No Pernyataan 
Alternatif Jawaban 

SS S CS TS STS 

Keahlian  

1 Influencer yang sering saya lihat 

terampil dalam menyampaikan 

informasi yang mudah dipahami 

     

2 Influencer yang sering saya lihat 

memiliki keahlian dalam pembuatan 

konten atau video untuk menarik 

perhatian konsumen  

     

Daya tarik 

3 Daya tarik influencer dalam 

merekomendasikan produk 

membuat saya terarik untuk 

melakukan pembelian secara 

langsung 

     

4 Saya tertarik untuk melihat video 

yang influencer kontenkan  

     

Keinginan konsumen untuk mengikuti 

5 Saya akan mengikuti influencer 

yang saya sukai di media sosial  

     

6 Saya senang meniru gaya 

berpakaian influncer karena 

outfitnya lebih anggun, rapi, dan 

fashionable 

     

Kepercayaan 

7 Saya percaya bahwa influencer 

memberikan informasi dan 

testimoni yang jujur dan terpercaya 

tentang produk yang mereka 

promosikan. 

     

8 Saya percaya bahwa influencer yang 

saya ikuti mempertimbangkan 

kepentingan pengikutnya sebelum 

merekomendasikan suatu produk  
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Variabel Keputusan Pembelian  

No Pernyataan  
Alternatif Jawaban 

SS S CS TS STS 

Kebutuhan atau keinginan 

1 Saya akan membeli produk sesuai 

kebutuhan saya 

     

2 Saya sering membeli produk sesuai 

dengan keinginan karena saya 

tertarik dan ingin mencobanya 

     

Harga 

3 Saya sering membeli produk di e-

commerce karena harganya lebih 

terjangkau dibandingkan toko 

offline. 

     

4 Saya sering melakukan pembelian 

produk di e-commerce jika terdapat 

diskon atau potongan harga yang 

ditawarkan. 

     

Promosi 

5 Promosi menarik seperti gratis 

ongkir atau cashback membuat saya 

tertarik untuk berbelanja di e-

commerce sesuai dengan keinginan 

saya 

     

6 Endorsement produk oleh influencer 

yang jujur membuat saya ingin 

membeli produk tersebut di e-

commerce. 

     

Kemudahan 

7 Saya sering berbelanja di e-

commerce karena proses 

pembayaran yang mudah dan banyak 

pilihan metode pembayaran 

     

8 Saya sering berbelanja di e-

commerce karena lebih mudah 

dalam mencari dan membandingkan 

berbagai macam pilihan produk  

     

Kualitas produk 

9 Saya memutuskan untuk membeli 

produk di e-commerce setelah 

membaca ulasan dan testimoni 

positif dari pembeli sebelumnya. 
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10 Saya sering memutuskan membeli 

produk di e-commerce yang 

merknya sudah terkenal karena 

kualitasnya terjamin. 

     

 

Variabel Kondisi Keuangan 

No Pernyataan  
Alternatif Jawaban 

SS S CS TS STS 

Pendapatan 

1 Pendapatan saya berasal dari orang 

tua atau pekerjaan paruh waktu yang 

saya lakukan 

     

2 Saya dapat dengan leluasa 

berbelanja di e-commerce karena 

memiliki pendapatan yang cukup 

     

Pengeluaran 

3 Saya selalu menyisihkan sebagian 

uang saku saya untuk berbelanja di 

e-commerce 

     

4 Saya tidak keberatan mengeluarkan 

uang saya untuk membeli barang-

barang di e-commerce yang saya 

inginkan 

     

Tabungan 

5 Saya menyisihkan sebagian uang 

saya untuk ditabung setiap bulan  

     

6 Saya merasa lebih leluasa untuk 

membeli produk yang diinginkan 

ketika jumlah uang yang saya 

simpan cukup besar. 

     

Literasi keuangan 

7 Saya percaya literasi keuangan 

penting untuk diterapkan sebelum 

memutuskan untuk berbelanja 

     

8 Saya dapat membuat dan mengelola 

anggaran bulanan untuk mengatur 

pengeluaran saya setiap bulan 

     

Sikap keuangan 

9 Saya akan menunda pembelian 

barang yang saya inginkan ketika 

jumlah uang saya tidak mencukupi 

     

10  Ketika uang saya meningkat 

keinginan saya dalam berbelanja 

juga meningkat, ketika kondisi 
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keuangan saya menurun keinginan 

saya dalam berbelanja juga menurun 

 

 

Variabel Perilaku Konsumtif 

No Pernyataan  
Alternatif Jawaban 

SS S CS TS STS 

Membeli produk untuk mengikuti penampilan orang lain 

1 Saya tertarik mengikuti penampilan 

dari idola yang saya sukai contohnya 

seperti mengikuti outfit atau fashion 

yang digunakan 

     

2 Saya tertarik mengikuti penampilan 

dan membeli barang-barang yang 

direkomendasikan oleh teman saya 

     

Membeli produk berdasarkan hasrat atau keinginan  

3 Saya sering membeli produk 

berdasarkan hasrat atau keinginan 

saya karena produk tersebut 

harganya sesuai dengan kemampuan 

saya.  

     

4 Promo bulanan di e-commerce 

membuat saya tertarik berbelanja 

diluar kebutuhan saya 

     

Membeli produk untuk memenuhi gaya hidup 

5 Saya sering membeli produk di e-

commerce seperti skincare, baju, tas, 

sepatu, dan aksesoris untuk 

menunjang gaya hidup saya 

dilingkungan mahasiswa. 

     

6 Saya akan membeli produk untuk 

menunjang penampilan saya agar 

selalu uptode  

     

Membeli produk karena terpengaruh oleh iklan  

7 Iklan dengan penawaran terbatas 

waktu sering mendorong saya untuk 

segera melakukan pembelian. 

     

8 Saya sering membeli barang-barang 

di e-commerce setelah melihat iklan 

yang menarik dan menggambarkan 

manfaat produk secara 

menggiurkan. 
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Lampiran 9 

 

DAFTAR NAMA 20 RESPONDEN UJI COBA 

No Nama Responden Prodi Angkatan NPM 

1 Susanti Lestari Ningsih PE 2023 1323600008 

2 Adelia Anggun PE 2023 1323600003 

3 Devi Wulandari PE 2023 1323600001 

4 Fajar Salsabila PE 2023 1323600005 

5 Hilmi Setia Ardhi PE 2023 1323600014 

6 Embun Karin Azzahra PE 2023 1323600016 

7 Viona Resti Aulia PE 2023 1323600017 

8 Khansa Naifah PE 2023 1323600010 

9 Githa Nurbaeti PE 2023 1323600012 

10 Callysta Alodia PE 2023 1323600015 

11 Kevin Rimadani Sulfiah PE 2022 1322600015 

12 Elza Fatul Manfiroh PE 2022 1322600013 

13 Nurazizah  PE 2022 1322600019 

14 Dwi Agustin Firmansyah.P PE 2022 1322600016 

15 Sisca Nur Halizah PE 2022 1322600001 

16 Indah Safitri PE 2022 1322600012 

17 Nadia Khoirotun Nisa PE 2022 1322600007 

18 Karinina Anyalir Putri PE 2022 1322600002 

19 Wulan Kirana  PE 2022 1322600008 

20 Azahra Laura Salsabilla PE 2020 1320600011 
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Lampiran 10 

 

DAFTAR NAMA 89 RESPONDEN PENELITIAN 

No Nama Responden Prodi Angkatan NPM 

1 Annisa Sukmaeni Fitjri PE 2022 1322600009 

2 Etik Yuniarsi PE 2023 1323600007 

3 Rizki Kusuma Dewi PE 2022 1322600011 

4 Dewi Kumala Ratih PE 2022 1322600010 

5 Kireina Tria Yuniar  PE 2023 1323600013 

6 Nur Azizah Oktafiana PE 2022 1322600020 

7 Nia Maria Ulfa PE 2023 1323600009 

8 Twuwisty Hemalia Putri PE 2023 1323600002 

9 Kiki Dian Novita PIPA 2022 1822600025 

10 Farah Nur Haryati PIPA 2022 1822600030 

11 Haifa Thufail Afianti PIPA 2022 1822600016 

12 Dini Ariani PIPA 2020 1820600003 

13 Taftazani Nurul PIPA 2022 1822600014 

14 Tia Juniarti PIPA 2022 1822600012 

15 Bintang Dewi Pramudita PIPA 2020 1820600018 

16 Zakaria Dafa. N PIPA 2020 1820600010 

17 Aulia Rosanti PIPA 2020 1820600009 

18 Nur Fatmaningsih PIPA 2020 1820600030 

19 M. Hanif Firdaus PIPA 2020 1820600028 

20 Nur Mala Indah BK 2023 1123600029 

21 Rizqe Ayu Fauziah BK 2022 1122600061 

22 Renata Dike Aulia BK 2023 1123600026 

23 Alfiya Wardah BK 2023 1123600012 

24 Ajeng Regita Cahyani BK 2023 1123600009 

25 Nok Wulan Tipa.F BK 2023 1123600025 

26 Zahrotul Jannah BK 2023 1123600031 

27 Navilla Febrillianda BK 2022 1122600016 

28 Diah Puspitasari BK 2022 1122600062 

29 Adiba Nisa Salsabila BK 2022 1122600002 

30 Mei Vitra Sari BK 2022 1122600031 

31 M. Dzikri Hidayatulloh BK 2022 1122600009 

32 Diar Qustika Hardiani BK 2022 1122600027 

33 Rafida Falasyifa Chasan.S BK 2022 1122600026 

34 Khansa Aulia Nisa BK 2022 1122600058 

35 Azizah Sulistiana BK 2023 1123600023 

36 Novi Arini Hidayati BK 2023 1123600027 
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37 Pristi Aidy Sundari BK 2020 1120600002 

38 Novi Susilowati BK 2020 1120600031 

39 Vikyh Putera Amanda BK 2020 1120600054 

40 Maulida Amalia.P PPKN 2023 1223600006 

41 Jihan Salsabilla PPKN 2023 1223600005 

42 Anggar Rinfan PPKN 2023 1223600008 

43 M. H Salman. D PPKN 2023 1223600004 

44 Deni Prasetya PPKN 2021 1221600004 

45 A. Helmi Bahrul Alam PMAT 2021 1721600010 

46 Adnin Tantilil Aufa PMAT 2021 1721600009 

47 Nur Afifah PMAT 2021 1721600030 

48 M.Azam Hikam PMAT 2021 1721600003 

49 Yeni Mukhlishoh PMAT 2021 1721600001 

50 Ajeng Ayuning Sekar PMAT 2021 1721600004 

51 Nurkholifah Windy Astuti PMAT 2021 1721600014 

52 Mega Sepia Armis PMAT 2021 1721600016 

53 Rifani Fitri PMAT 2020 1720600020 

54 Sabiyya Faiza Ramadhani PMAT 2020 1720600004 

55 Fanny Oktavi Yuliana PMAT 2020 1720600001 

56 Laelatul Fatkhuroh  PBSI 2020 1520600039 

57 Dinda Ayuningtyas PBSI 2020 1520600060 

58 Zelin Rosiana PBSI 2020 1520600034 

59 Risna Dewi Anin PBSI 2022 1522600009 

60 Arietta Bintaniano . P PBSI 2022 1522600008 

61 Fara Afrida PBSI 2022 1522600038 

62 Nisa Shafa.S  PBSI 2022 1522600018 

63 Naylatul M.Z PBSI 2022 1522600040 

64 Laelin Nurcita .R PBSI 2020 1520600032 

65 Maulidatul Khusna PBSI 2020 1520600038 

66 Sri Utami  PBSI 2020 1520600012 

67 Gina Amalia Fitriana  PBSI 2021 1521600013 

68 M.Ilham Yugopranoto  PBSI 2020 1520600057 

69 Alif Danuarartha.F PBSI 2020 1520600021 

70 Berliana Dwi Febrianti PBSI 2020 1520600019 

71 Aldi Riyanto  PBSI 2020 1520600004 

72 Nurul Fadilah  PBSI 2022 1522600028 

73 Adlah Nurfadilah PBSI 2022 1522600024 

74 Kharisma Maharani PBI 2023 1623600031 

75 Hilwa Azzahro Salsabillah PBI 2020 1620600014 

76 Isnani Liza Afifah PBI 2020 1620600009 

77 Putri Amalia Amanda PBI 2020 1620600042 
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78 Nurmala Indhi Lestari PBI 2023 1620600005 

79 Afifah Laela.R PBI 2023 1623600014 

80 Desi Pangestu PBI 2023 1623600013 

81 Aisyah Najwa Noviana PBI 2023 1623600026 

82 Priyanika Pramudita PBI 2023 1623600003 

83 Verina Widyadhana PBI 2023 1623600023 

84 Putri Mondhay Dheyanti PBI 2023 1623600030 

85 Raihan Nandini PBI 2023 1623600017 

86 Nurdina Erinne Maharani PBI 2020 1620600019 

87 Tarisna Dwi Rahmasari PBI 2020 1620600041 

88 Reygita Putriditia PBI 2023 1623600025 

89 Ayyasy Shihabbudin PBI 2020 1620600045 
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Lampiran 11 

 

TABULASI DATA UJI COBA 20 RESPONDEN 

VARIABEL INFLUENCER MARKETING 

 

Responden  
Butir Pernyataan  

Total  
X1_1 X1_2 X1_3 X1_4 X1_5 X1_6 X1_7 X1_8 

Responden 01 5 5 3 4 3 3 4 4 31 

Responden 02 4 5 5 3 4 4 3 2 30 

Responden 03 5 5 5 5 5 5 4 4 38 

Responden 04 5 4 2 2 1 3 2 3 22 

Responden 05 3 5 3 5 5 3 2 1 27 

Responden 06 5 5 4 5 4 3 5 5 36 

Responden 07 3 3 3 4 2 3 4 3 25 

Responden 08 5 5 4 5 5 4 5 4 37 

Responden 09 4 4 2 3 5 3 3 1 25 

Responden 10 5 5 5 5 5 5 4 4 38 

Responden 11 4 4 4 4 3 3 2 3 27 

Responden 12 4 5 5 5 5 4 5 5 38 

Responden 13 5 5 4 5 4 5 5 5 38 

Responden 14 5 4 5 4 5 4 4 5 36 

Responden 15 5 5 5 4 4 4 5 5 37 

Responden 16 5 5 5 5 5 5 4 4 38 
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Responden 17 5 5 5 5 5 5 3 4 37 

Responden 18 5 5 4 3 5 4 5 4 35 

Responden 19 3 3 3 4 2 3 4 3 25 

Responden 20 3 4 4 3 4 4 3 2 27 
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Lampiran 12 

 

TABULASI DATA UJI COBA 20 RESPONDEN 

VARIABEL KEPUTUSAN PEMBELIAN 

Responden  
Butir Pernyataan  

Total   
X2_1 X2_2 X2_3 X2_4 X2_5 X2_6 X2_7 X2_8 X2_9 X2_10 

Responden 01 5 4 4 4 5 3 4 4 3 3 39 

Responden 02 3 3 5 3 3 4 3 4 5 5 38 

Responden 03 4 3 5 5 4 4 4 4 5 4 42 

Responden 04 3 2 4 3 4 1 3 4 3 4 31 

Responden 05 5 2 5 3 3 3 5 5 5 5 41 

Responden 06 3 3 1 4 4 3 3 3 1 2 27 

Responden 07 4 3 5 5 5 3 4 5 5 5 44 

Responden 08 5 4 5 5 5 4 4 5 4 4 45 

Responden 09 3 2 1 3 3 1 4 3 4 2 26 

Responden 10 5 4 5 5 5 4 5 5 5 5 48 

Responden 11 4 3 4 4 4 3 3 3 4 4 36 

Responden 12 3 5 4 5 4 4 4 4 5 3 41 

Responden 13 4 4 5 5 5 4 5 5 5 5 47 

Responden 14 5 5 5 5 5 5 4 4 5 5 48 

Responden 15 3 5 5 5 4 4 5 5 5 5 46 

Responden 16 4 3 5 5 5 4 5 4 5 5 45 
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Responden 17 4 3 5 4 5 4 4 4 3 4 40 

Responden 18 5 5 4 4 5 4 4 4 5 5 45 

Responden 19 3 2 3 3 4 3 4 3 4 5 34 

Responden 20 5 4 5 4 5 4 5 4 5 5 46 
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Lampiran 13 

 

TABULASI DATA UJI COBA 20 RESPONDEN 

VARIABEL KONDISI KEUANGAN 

Responden  
Butir Pernyataan  

Total   
X3_1 X3_2 X3_3 X3_4 X3_5 X3_6 X3_7 X3_8 X3_9 X3_10 

Responden 01 4 1 4 4 4 4 4 3 4 3 35 

Responden 02 5 4 5 5 4 5 5 4 4 4 45 

Responden 03 4 3 4 5 4 5 5 5 4 5 44 

Responden 04 5 3 4 5 5 4 4 4 5 3 42 

Responden 05 5 5 3 5 5 5 5 5 5 5 48 

Responden 06 4 3 3 3 5 4 4 4 3 4 37 

Responden 07 5 5 4 5 5 5 5 3 5 4 46 

Responden 08 5 5 5 5 5 4 5 5 4 3 46 

Responden 09 3 2 4 3 3 3 3 3 3 2 29 

Responden 10 5 5 5 4 4 5 5 5 5 5 48 

Responden 11 4 4 4 3 4 4 5 4 4 5 41 

Responden 12 4 4 3 4 3 4 4 3 2 1 32 

Responden 13 5 5 5 5 5 5 5 5 4 5 49 

Responden 14 3 2 3 4 3 4 5 3 3 2 32 

Responden 15 4 4 4 4 4 3 4 5 4 3 39 
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Responden 16 3 4 4 3 3 3 4 3 4 3 34 

Responden 17 4 3 3 4 4 4 5 4 3 2 36 

Responden 18 5 5 5 5 5 5 5 4 5 4 48 

Responden 19 4 5 5 4 4 4 5 4 4 5 44 

Responden 20 5 4 3 4 1 4 4 3 2 1 31 
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Lampiran 14 

 

TABULASI DATA UJI COBA 20 RESPONDEN 

VARIABEL PERILAKU KONSUMTIF 

Responden  
Butir Pernyataan  

Total  
Y_1 Y_2 Y_3 Y_4 Y_5 Y_6 Y_7 Y_8 

Responden 01 3 3 4 4 3 4 2 1 24 

Responden 02 4 3 3 3 4 5 5 3 30 

Responden 03 5 4 5 4 3 5 5 4 35 

Responden 04 3 3 4 3 3 3 4 1 24 

Responden 05 5 4 5 3 4 5 5 4 35 

Responden 06 3 3 5 4 5 4 4 4 32 

Responden 07 3 3 5 4 4 4 5 4 32 

Responden 08 3 3 5 4 5 4 3 1 28 

Responden 09 3 1 3 4 3 4 2 1 21 

Responden 10 5 3 5 5 5 5 5 5 38 

Responden 11 4 3 4 3 4 4 3 4 29 

Responden 12 4 4 5 5 5 5 5 4 37 

Responden 13 2 3 5 3 3 4 5 3 28 

Responden 14 5 4 5 5 5 5 5 5 39 

Responden 15 5 2 5 5 5 4 5 4 35 

Responden 16 3 3 4 5 4 5 5 4 33 

Responden 17 5 4 5 5 4 5 5 3 36 
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Responden 18 3 3 5 5 4 4 4 3 31 

Responden 19 3 1 3 3 3 2 3 1 19 

Responden 20 4 4 5 5 5 5 5 3 36 
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Lampiran 15 

 

UJI VALIDITAS UJI COBA 20 RESPONDEN 

VARIABEL INFLUENCER MARKETING 

Correlations 

 X1_1 X1_2 X1_3 X1_4 X1_5 X1_6 X1_7 X1_8 Total 

X1_1 Pearson 

Correlation 

1 .617** .375 .192 .291 .489* .401 .683** .675** 

Sig. (2-tailed)  .004 .103 .416 .213 .029 .080 .001 .001 

N 20 20 20 20 20 20 20 20 20 

X1_2 Pearson 

Correlation 

.617** 1 .523* .440 .649** .533* .305 .357 .727** 

Sig. (2-tailed) .004  .018 .052 .002 .016 .191 .122 .000 

N 20 20 20 20 20 20 20 20 20 

X1_3 Pearson 

Correlation 

.375 .523* 1 .495* .582** .757** .389 .563** .808** 

Sig. (2-tailed) .103 .018  .027 .007 .000 .090 .010 .000 

N 20 20 20 20 20 20 20 20 20 

X1_4 Pearson 

Correlation 

.192 .440 .495* 1 .496* .448* .406 .457* .680** 

Sig. (2-tailed) .416 .052 .027  .026 .048 .076 .043 .001 

N 20 20 20 20 20 20 20 20 20 

X1_5 Pearson 

Correlation 

.291 .649** .582** .496* 1 .585** .291 .149 .691** 

Sig. (2-tailed) .213 .002 .007 .026  .007 .214 .532 .001 
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N 20 20 20 20 20 20 20 20 20 

X1_6 Pearson 

Correlation 

.489* .533* .757** .448* .585** 1 .331 .439 .771** 

Sig. (2-tailed) .029 .016 .000 .048 .007  .154 .053 .000 

N 20 20 20 20 20 20 20 20 20 

X1_7 Pearson 

Correlation 

.401 .305 .389 .406 .291 .331 1 .750** .692** 

Sig. (2-tailed) .080 .191 .090 .076 .214 .154  .000 .001 

N 20 20 20 20 20 20 20 20 20 

X1_8 Pearson 

Correlation 

.683** .357 .563** .457* .149 .439 .750** 1 .773** 

Sig. (2-tailed) .001 .122 .010 .043 .532 .053 .000  .000 

N 20 20 20 20 20 20 20 20 20 

Total Pearson 

Correlation 

.675** .727** .808** .680** .691** .771** .692** .773** 1 

Sig. (2-tailed) .001 .000 .000 .001 .001 .000 .001 .000  

N 20 20 20 20 20 20 20 20 20 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 16 

 

UJI VALIDITAS UJI COBA 20 RESPONDEN 

VARIABEL KEPUTUSAN PEMBELIAN 

Correlations 

 X2_1 X2_2 X2_3 X2_4 X2_5 X2_6 X2_7 X2_8 X2_9 X2_10 Total 

X2_1 Pearson 

Correlation 

1 .350 .490* .294 .576*

* 

.430 .427 .427 .284 .361 .634** 

Sig. (2-tailed)  .130 .028 .208 .008 .059 .061 .061 .226 .118 .003 

N 20 20 20 20 20 20 20 20 20 20 20 

X2_2 Pearson 

Correlation 

.350 1 .350 .674*

* 

.528* .700*

* 

.286 .356 .338 .184 .669** 

Sig. (2-tailed) .130  .130 .001 .017 .001 .221 .124 .144 .437 .001 

N 20 20 20 20 20 20 20 20 20 20 20 

X2_3 Pearson 

Correlation 

.490* .350 1 .454* .409 .621*

* 

.439 .732*

* 

.642*

* 

.774** .850** 

Sig. (2-tailed) .028 .130  .044 .073 .003 .053 .000 .002 .000 .000 

N 20 20 20 20 20 20 20 20 20 20 20 

X2_4 Pearson 

Correlation 

.294 .674*

* 

.454* 1 .644*

* 

.645*

* 

.404 .492* .339 .186 .703** 

Sig. (2-tailed) .208 .001 .044  .002 .002 .077 .027 .144 .433 .001 

N 20 20 20 20 20 20 20 20 20 20 20 

X2_5 Pearson 

Correlation 

.576** .528* .409 .644*

* 

1 .484* .325 .325 .059 .294 .623** 

Sig. (2-tailed) .008 .017 .073 .002  .030 .163 .163 .805 .208 .003 

N 20 20 20 20 20 20 20 20 20 20 20 

X2_6 Pearson 

Correlation 

.430 .700*

* 

.621*

* 

.645*

* 

.484* 1 .374 .374 .453* .504* .798** 
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Sig. (2-tailed) .059 .001 .003 .002 .030  .104 .104 .045 .023 .000 

N 20 20 20 20 20 20 20 20 20 20 20 

X2_7 Pearson 

Correlation 

.427 .286 .439 .404 .325 .374 1 .592*

* 

.569*

* 

.467* .660** 

Sig. (2-tailed) .061 .221 .053 .077 .163 .104  .006 .009 .038 .002 

N 20 20 20 20 20 20 20 20 20 20 20 

X2_8 Pearson 

Correlation 

.427 .356 .732*

* 

.492* .325 .374 .592*

* 

1 .502* .539* .737** 

Sig. (2-tailed) .061 .124 .000 .027 .163 .104 .006  .024 .014 .000 

N 20 20 20 20 20 20 20 20 20 20 20 

X2_9 Pearson 

Correlation 

.284 .338 .642*

* 

.339 .059 .453* .569*

* 

.502* 1 .692** .710** 

Sig. (2-tailed) .226 .144 .002 .144 .805 .045 .009 .024  .001 .000 

N 20 20 20 20 20 20 20 20 20 20 20 

X2_1

0 

Pearson 

Correlation 

.361 .184 .774*

* 

.186 .294 .504* .467* .539* .692*

* 

1 .726** 

Sig. (2-tailed) .118 .437 .000 .433 .208 .023 .038 .014 .001  .000 

N 20 20 20 20 20 20 20 20 20 20 20 

Total Pearson 

Correlation 

.634** .669*

* 

.850*

* 

.703*

* 

.623*

* 

.798*

* 

.660*

* 

.737*

* 

.710*

* 

.726** 1 

Sig. (2-tailed) .003 .001 .000 .001 .003 .000 .002 .000 .000 .000  

N 20 20 20 20 20 20 20 20 20 20 20 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Lampiran 17 

 

UJI VALIDITAS UJI COBA 20 RESPONDEN 

VARIABEL KONDISI KEUANGAN 

Correlations 

 X3_1 X3_2 X3_3 X3_4 X3_5 X3_6 X3_7 X3_8 X3_9 X3_10 Total 

X3_1 Pearson 

Correlation 

1 .612** .362 .730** .420 .702** .439 .461* .454* .334 .723** 

Sig. (2-

tailed) 

 .004 .117 .000 .065 .001 .053 .041 .044 .151 .000 

N 20 20 20 20 20 20 20 20 20 20 20 

X3_2 Pearson 

Correlation 

.612** 1 .443 .390 .300 .430 .524* .469* .396 .448* .697** 

Sig. (2-

tailed) 

.004  .051 .090 .199 .059 .018 .037 .084 .048 .001 

N 20 20 20 20 20 20 20 20 20 20 20 

X3_3 Pearson 

Correlation 

.362 .443 1 .345 .387 .286 .329 .401 .568** .537* .644** 

Sig. (2-

tailed) 

.117 .051  .136 .092 .222 .157 .080 .009 .015 .002 

N 20 20 20 20 20 20 20 20 20 20 20 

X3_4 Pearson 

Correlation 

.730** .390 .345 1 .468* .709** .544* .432 .485* .263 .686** 

Sig. (2-

tailed) 

.000 .090 .136  .038 .000 .013 .057 .030 .263 .001 

N 20 20 20 20 20 20 20 20 20 20 20 
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X3_5 Pearson 

Correlation 

.420 .300 .387 .468* 1 .442 .424 .559* .715** .643** .749** 

Sig. (2-

tailed) 

.065 .199 .092 .038  .051 .062 .010 .000 .002 .000 

N 20 20 20 20 20 20 20 20 20 20 20 

X3_6 Pearson 

Correlation 

.702** .430 .286 .709** .442 1 .725** .385 .454* .569** .745** 

Sig. (2-

tailed) 

.001 .059 .222 .000 .051  .000 .094 .044 .009 .000 

N 20 20 20 20 20 20 20 20 20 20 20 

X3_7 Pearson 

Correlation 

.439 .524* .329 .544* .424 .725** 1 .480* .434 .581** .724** 

Sig. (2-

tailed) 

.053 .018 .157 .013 .062 .000  .032 .056 .007 .000 

N 20 20 20 20 20 20 20 20 20 20 20 

X3_8 Pearson 

Correlation 

.461* .469* .401 .432 .559* .385 .480* 1 .468* .632** .730** 

Sig. (2-

tailed) 

.041 .037 .080 .057 .010 .094 .032  .037 .003 .000 

N 20 20 20 20 20 20 20 20 20 20 20 

X3_9 Pearson 

Correlation 

.454* .396 .568** .485* .715** .454* .434 .468* 1 .721** .796** 

Sig. (2-

tailed) 

.044 .084 .009 .030 .000 .044 .056 .037  .000 .000 

N 20 20 20 20 20 20 20 20 20 20 20 

X3_10 Pearson 

Correlation 

.334 .448* .537* .263 .643** .569** .581** .632** .721** 1 .816** 
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Sig. (2-

tailed) 

.151 .048 .015 .263 .002 .009 .007 .003 .000  .000 

N 20 20 20 20 20 20 20 20 20 20 20 

Total Pearson 

Correlation 

.723** .697** .644** .686** .749** .745** .724** .730** .796** .816** 1 

Sig. (2-

tailed) 

.000 .001 .002 .001 .000 .000 .000 .000 .000 .000  

N 20 20 20 20 20 20 20 20 20 20 20 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 18 

 

UJI VALIDITAS UJI COBA 20 RESPONDEN 

VARIABEL PERILAKU KONSUMTIF 

Correlations 

 Y_1 Y_2 Y_3 Y_4 Y_5 Y_6 Y_7 Y_8 Total 

Y_1 Pearson 

Correlation 

1 .445* .322 .351 .412 .578** .471* .575** .702** 

Sig. (2-tailed)  .049 .166 .129 .071 .008 .036 .008 .001 

N 20 20 20 20 20 20 20 20 20 

Y_2 Pearson 

Correlation 

.445* 1 .663** .272 .356 .718** .596** .514* .748** 

Sig. (2-tailed) .049  .001 .247 .124 .000 .006 .020 .000 

N 20 20 20 20 20 20 20 20 20 

Y_3 Pearson 

Correlation 

.322 .663** 1 .487* .545* .432 .550* .554* .740** 

Sig. (2-tailed) .166 .001  .029 .013 .057 .012 .011 .000 

N 20 20 20 20 20 20 20 20 20 

Y_4 Pearson 

Correlation 

.351 .272 .487* 1 .591** .493* .317 .396 .626** 

Sig. (2-tailed) .129 .247 .029  .006 .027 .173 .084 .003 

N 20 20 20 20 20 20 20 20 20 
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Y_5 Pearson 

Correlation 

.412 .356 .545* .591** 1 .453* .402 .553* .703** 

Sig. (2-tailed) .071 .124 .013 .006  .045 .079 .011 .001 

N 20 20 20 20 20 20 20 20 20 

Y_6 Pearson 

Correlation 

.578** .718** .432 .493* .453* 1 .583** .641** .811** 

Sig. (2-tailed) .008 .000 .057 .027 .045  .007 .002 .000 

N 20 20 20 20 20 20 20 20 20 

Y_7 Pearson 

Correlation 

.471* .596** .550* .317 .402 .583** 1 .735** .798** 

Sig. (2-tailed) .036 .006 .012 .173 .079 .007  .000 .000 

N 20 20 20 20 20 20 20 20 20 

Y_8 Pearson 

Correlation 

.575** .514* .554* .396 .553* .641** .735** 1 .859** 

Sig. (2-tailed) .008 .020 .011 .084 .011 .002 .000  .000 

N 20 20 20 20 20 20 20 20 20 

Total Pearson 

Correlation 

.702** .748** .740** .626** .703** .811** .798** .859** 1 

Sig. (2-tailed) .001 .000 .000 .003 .001 .000 .000 .000  

N 20 20 20 20 20 20 20 20 20 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Lampiran 19 

 

UJI RELIABILITAS UJI COBA 20 RESPONDEN 

VARIABEL INFLUENCER MARKETING 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.863 8 

 

 

Item-Total Statistics 

 Scale Mean 

if Item 

Deleted 

Scale 

Variance if 

Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if 

Item 

Deleted 

X1_1 27.95 26.997 .585 .850 

X1_2 27.80 27.432 .662 .847 

X1_3 28.35 24.239 .729 .832 

X1_4 28.20 26.274 .576 .850 

X1_5 28.30 24.432 .549 .858 

X1_6 28.50 26.158 .703 .839 

X1_7 28.55 25.418 .575 .851 

X1_8 28.80 23.011 .655 .844 
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Lampiran 20 

 

UJI RELIABILITAS UJI COBA 20 RESPONDEN 

VARIABEL KEPUTUSAN PEMBELIAN 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.889 10 

 

 

Item-Total Statistics 

 Scale Mean 

if Item 

Deleted 

Scale 

Variance if 

Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if 

Item 

Deleted 

X2_1 36.45 37.945 .547 .883 

X2_2 37.00 36.211 .566 .883 

X2_3 36.20 31.853 .783 .866 

X2_4 36.25 37.355 .630 .878 

X2_5 36.10 38.832 .547 .883 

X2_6 37.00 34.842 .732 .870 

X2_7 36.35 38.661 .593 .881 

X2_8 36.35 37.924 .682 .877 

X2_9 36.15 35.397 .615 .880 

X2_10 36.20 35.642 .640 .877 
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Lampiran 21 

 

UJI RELIABILITAS UJI COBA 20 RESPONDEN 

VARIABEL KONDISI KEUANGAN 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.893 10 

 

 

Item-Total Statistics 

 Scale Mean 

if Item 

Deleted 

Scale 

Variance if 

Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if 

Item 

Deleted 

X3_1 36.00 36.842 .663 .882 

X3_2 36.50 33.737 .583 .890 

X3_3 36.30 37.168 .565 .887 

X3_4 36.10 36.937 .616 .885 

X3_5 36.30 34.221 .666 .881 

X3_6 36.10 36.937 .692 .881 

X3_7 35.75 37.882 .675 .884 

X3_8 36.35 36.029 .662 .881 

X3_9 36.45 34.366 .734 .876 

X3_10 36.85 30.555 .726 .880 
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Lampiran 22 

 

UJI RELIABILITAS UJI COBA 20 RESPONDEN 

VARIABEL PERILAKU KONSUMTIF 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.884 8 

 

 

Item-Total Statistics 

 Scale Mean 

if Item 

Deleted 

Scale 

Variance if 

Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if 

Item 

Deleted 

Y_1 27.35 25.713 .599 .874 

Y_2 28.05 25.734 .666 .868 

Y_3 26.60 26.674 .670 .869 

Y_4 27.00 27.158 .521 .881 

Y_5 27.05 26.576 .618 .873 

Y_6 26.80 25.747 .753 .861 

Y_7 26.85 23.924 .712 .863 

Y_8 28.00 20.947 .771 .861 
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Lampiran 23 

 

TABULASI DATA PENELITIAN 89 RESPONDEN 

VARIABEL INFLUENCER MARKETING 

Responden  
Butir Pernyataan  

Total Skor 
X1_1 X1_2 X1_3 X1_4 X1_5 X1_6 X1_7 X1_8 

Responden 01 4 3 3 3 3 3 2 3 24 

Responden 02 4 5 5 4 2 5 3 4 32 

Responden 03 3 4 3 3 2 3 3 3 24 

Responden 04 5 5 3 3 4 4 3 3 30 

Responden 05 4 4 3 5 3 4 4 5 32 

Responden 06 3 4 3 3 4 3 2 2 24 

Responden 07 4 4 4 4 3 2 2 3 26 

Responden 08 4 3 4 4 3 2 2 3 25 

Responden 09 4 4 3 3 4 4 4 4 30 

Responden 10 4 4 4 4 5 4 4 4 33 

Responden 11 5 5 3 4 4 3 5 5 34 

Responden 12 5 5 5 5 4 5 5 5 39 

Responden 13 5 5 4 4 5 4 4 4 35 

Responden 14 5 4 4 3 3 3 3 4 29 

Responden 15 3 4 3 3 4 3 3 3 26 

Responden 16 5 4 4 4 5 3 3 3 31 

Responden 17 5 5 5 4 5 5 4 4 37 



   148 
 
 

 
 

Responden 18 4 5 5 5 5 4 4 4 36 

Responden 19 5 4 3 4 5 3 4 2 30 

Responden 20 3 3 3 3 3 3 2 3 23 

Responden 21 5 5 4 5 5 4 3 4 35 

Responden 22 5 5 5 5 4 5 4 4 37 

Responden 23 3 4 4 5 3 3 4 4 30 

Responden 24 4 5 3 3 3 5 3 4 30 

Responden 25 4 5 5 4 4 3 4 5 34 

Responden 26 4 5 4 4 5 3 3 4 32 

Responden 27 4 5 5 4 4 3 2 3 30 

Responden 28 5 4 3 4 4 3 4 4 31 

Responden 29 4 4 4 4 3 4 3 5 31 

Responden 30 4 5 4 4 4 5 4 4 34 

Responden 31 4 5 3 5 4 5 3 3 32 

Responden 32 4 5 4 4 4 5 4 4 34 

Responden 33 4 5 3 3 3 5 3 4 30 

Responden 34 4 4 4 4 4 4 3 3 30 

Responden 35 3 4 4 3 3 2 1 3 23 

Responden 36 3 3 3 3 3 4 2 3 24 

Responden 37 4 4 4 4 3 4 3 4 30 

Responden 38 4 4 3 4 4 3 2 3 27 

Responden 39 5 5 4 5 5 2 4 3 33 

Responden 40 4 3 5 5 4 2 3 4 30 

Responden 41 4 4 4 4 4 2 4 3 29 



   149 
 
 

 
 

Responden 42 4 4 4 4 4 2 4 4 30 

Responden 43 4 4 4 4 4 4 3 4 31 

Responden 44 3 3 4 4 4 4 4 3 29 

Responden 45 3 4 3 2 4 2 3 3 24 

Responden 46 4 5 3 4 5 3 3 3 30 

Responden 47 4 4 4 4 4 3 3 3 29 

Responden 48 4 4 3 3 3 3 3 4 27 

Responden 49 4 4 4 4 3 3 3 3 28 

Responden 50 5 5 4 5 5 3 4 4 35 

Responden 51 5 5 3 5 3 4 4 4 33 

Responden 52 5 5 4 4 3 3 3 4 31 

Responden 53 5 4 4 4 4 3 3 3 30 

Responden 54 5 5 5 5 4 4 5 5 38 

Responden 55 5 4 4 4 5 4 3 3 32 

Responden 56 5 4 4 4 2 3 3 2 27 

Responden 57 5 3 3 4 4 4 3 3 29 

Responden 58 5 5 3 3 5 3 5 5 34 

Responden 59 4 4 3 3 3 3 3 2 25 

Responden 60 4 4 5 5 3 4 5 4 34 

Responden 61 4 5 5 5 3 5 4 3 34 

Responden 62 4 4 3 3 2 3 4 2 25 

Responden 63 5 5 2 5 4 2 4 4 31 

Responden 64 5 4 5 5 4 4 4 4 35 

Responden 65 4 5 4 4 4 3 4 4 32 
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Responden 66 5 4 5 5 5 4 5 4 37 

Responden 67 4 5 4 4 3 3 3 4 30 

Responden 68 5 5 5 5 5 4 5 4 38 

Responden 69 5 5 5 5 5 5 5 5 40 

Responden 70 4 5 4 5 4 5 4 5 36 

Responden 71 4 5 4 5 5 4 4 4 35 

Responden 72 4 4 3 4 2 3 3 2 25 

Responden 73 4 5 3 3 3 3 2 3 26 

Responden 74 3 4 4 3 4 4 3 2 27 

Responden 75 5 5 4 4 3 4 3 3 31 

Responden 76 4 4 4 4 4 2 3 3 28 

Responden 77 5 3 2 3 5 3 1 4 26 

Responden 78 3 4 3 3 4 3 2 4 26 

Responden 79 3 3 2 3 4 4 3 3 25 

Responden 80 3 4 3 4 4 5 3 2 28 

Responden 81 4 4 3 4 4 4 3 3 29 

Responden 82 3 4 4 4 4 3 3 4 29 

Responden 83 4 4 3 3 3 2 3 3 25 

Responden 84 4 4 3 4 2 3 2 4 26 

Responden 85 4 5 3 3 3 4 2 2 26 

Responden 86 4 4 4 4 4 4 5 3 32 

Responden 87 4 4 4 4 3 3 2 3 27 

Responden 88 4 4 5 5 5 5 3 3 34 

Responden 89 5 5 4 5 5 3 5 5 37 
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 Lampiran 24 

 

TABULASI DATA PENELITIAN 89 RESPONDEN 

VARIABEL KEPUTUSAN PEMBELIAN 

Responden  
Butir Pernyataan  

Total 
X1_1 X1_2 X1_3 X1_4 X1_5 X1_6 X1_7 X1_8 X1_9 X1_10 

Responden 01 4 4 4 4 5 3 4 5 5 5 43 

Responden 02 5 2 5 4 5 4 5 4 5 3 42 

Responden 03 4 3 4 4 5 3 4 2 4 5 38 

Responden 04 5 4 3 3 4 4 3 3 3 3 35 

Responden 05 5 3 2 3 4 3 4 4 4 5 37 

Responden 06 5 5 4 5 4 4 4 4 5 2 42 

Responden 07 5 3 3 2 3 2 3 2 5 5 33 

Responden 08 4 3 2 4 3 2 4 3 4 5 34 

Responden 09 4 4 3 3 4 4 5 3 4 1 35 

Responden 10 4 4 2 5 5 4 4 5 5 2 40 

Responden 11 5 3 3 5 4 3 4 5 5 2 39 

Responden 12 4 5 3 4 5 4 4 5 4 3 41 

Responden 13 4 4 3 5 5 4 5 5 4 3 42 

Responden 14 4 4 3 5 5 5 3 3 3 3 38 

Responden 15 4 3 4 3 2 3 3 3 4 4 33 
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Responden 16 3 3 3 4 5 4 3 3 4 2 34 

Responden 17 3 4 5 4 5 4 4 4 3 1 37 

Responden 18 3 4 3 4 5 4 5 4 3 4 39 

Responden 19 4 3 3 4 4 3 3 4 4 4 36 

Responden 20 4 4 4 4 4 3 4 3 4 3 37 

Responden 21 3 4 5 5 3 3 3 4 4 5 39 

Responden 22 2 4 3 4 5 5 4 4 3 1 35 

Responden 23 4 4 3 4 5 3 3 2 2 2 32 

Responden 24 3 3 3 4 5 4 4 3 3 1 33 

Responden 25 2 3 4 4 3 4 3 4 4 4 35 

Responden 26 2 3 5 4 4 4 4 3 3 1 33 

Responden 27 4 4 5 4 4 3 4 3 5 4 40 

Responden 28 3 4 3 5 3 4 4 3 3 1 33 

Responden 29 3 4 4 4 3 4 5 3 3 2 35 

Responden 30 4 4 3 5 4 4 5 3 3 4 39 

Responden 31 2 4 3 5 4 3 3 3 3 1 31 

Responden 32 3 5 5 5 4 4 4 3 3 2 38 

Responden 33 3 4 5 5 4 5 5 4 5 4 44 

Responden 34 4 2 5 5 3 4 5 4 4 3 39 

Responden 35 3 3 4 4 3 3 4 4 4 4 36 

Responden 36 3 3 2 3 3 3 3 3 3 3 29 

Responden 37 3 3 3 4 3 3 4 4 4 4 35 

Responden 38 5 2 4 5 4 3 4 5 5 5 42 

Responden 39 3 3 3 4 3 3 3 3 3 1 29 
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Responden 40 5 3 5 5 4 2 5 5 3 4 41 

Responden 41 4 4 2 3 4 3 5 5 5 5 40 

Responden 42 4 4 2 4 4 3 4 5 4 4 38 

Responden 43 4 4 4 5 5 4 4 3 4 5 42 

Responden 44 4 3 3 3 3 3 3 3 3 3 31 

Responden 45 4 4 3 4 3 3 2 3 5 4 35 

Responden 46 3 4 4 3 4 4 4 2 2 1 31 

Responden 47 5 4 5 5 3 4 5 5 5 5 46 

Responden 48 5 3 4 5 4 4 5 5 4 3 42 

Responden 49 4 3 5 5 4 4 4 4 5 4 42 

Responden 50 4 3 3 4 3 3 4 2 2 1 29 

Responden 51 3 3 4 5 4 4 4 5 5 3 40 

Responden 52 3 3 4 4 5 3 3 3 4 1 33 

Responden 53 3 3 4 4 3 4 4 4 4 3 36 

Responden 54 3 4 4 4 5 4 4 4 4 2 38 

Responden 55 5 5 5 4 4 4 4 4 4 3 42 

Responden 56 5 4 3 3 3 3 5 5 4 5 40 

Responden 57 4 4 5 5 3 5 4 5 5 5 45 

Responden 58 3 4 4 4 5 5 4 4 3 3 39 

Responden 59 3 3 2 4 4 4 4 4 4 1 33 

Responden 60 5 5 4 5 4 4 5 4 3 5 44 

Responden 61 3 4 3 5 5 5 5 5 5 5 45 

Responden 62 3 3 3 4 4 3 4 4 4 4 36 

Responden 63 5 5 4 5 3 3 4 4 3 3 39 
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Responden 64 4 4 4 4 4 5 3 4 4 5 41 

Responden 65 5 4 4 4 5 4 4 4 4 4 42 

Responden 66 4 5 5 4 5 4 4 4 4 4 43 

Responden 67 5 4 4 4 5 4 4 3 5 5 43 

Responden 68 5 4 4 4 4 5 4 4 4 3 41 

Responden 69 4 4 3 4 5 4 4 4 4 2 38 

Responden 70 5 5 4 4 5 5 4 4 4 3 43 

Responden 71 5 5 4 5 5 4 5 5 4 4 46 

Responden 72 4 4 5 5 4 3 4 4 4 4 41 

Responden 73 5 2 5 5 3 3 3 4 5 4 39 

Responden 74 4 3 4 2 2 3 4 5 4 3 34 

Responden 75 4 5 5 5 4 4 5 5 5 5 47 

Responden 76 4 4 4 4 4 3 4 4 4 4 39 

Responden 77 5 5 5 4 3 3 4 1 5 5 40 

Responden 78 4 5 5 5 4 3 4 3 3 2 38 

Responden 79 4 3 5 4 3 4 3 3 4 3 36 

Responden 80 4 4 3 4 5 5 4 4 4 3 40 

Responden 81 4 4 3 4 5 4 4 4 4 4 40 

Responden 82 4 4 4 4 3 4 5 5 4 4 41 

Responden 83 5 4 3 4 3 4 3 3 3 2 34 

Responden 84 4 4 4 4 4 5 2 3 2 1 33 

Responden 85 5 5 3 5 4 5 3 4 4 1 39 

Responden 86 4 4 5 5 4 4 4 4 5 5 44 

Responden 87 4 4 4 4 3 4 3 4 4 4 38 



   155 
 
 

 
 

Responden 88 3 4 2 4 5 4 4 4 3 2 35 

Responden 89 3 4 3 4 4 4 3 3 2 1 31 
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Lampiran 25 

 

TABULASI DATA PENELITIAN 89 RESPONDEN 

VARIABEL KONDISI KEUANGAN 

Responden  
Butir Pernyataan  

Total 
X1_1 X1_2 X1_3 X1_4 X1_5 X1_6 X1_7 X1_8 X1_9 X1_10 

Responden 01 3 2 5 2 4 5 5 4 5 4 39 

Responden 02 4 2 3 3 4 3 5 5 5 3 37 

Responden 03 4 2 3 3 4 5 5 3 5 3 37 

Responden 04 4 3 3 3 5 5 5 4 3 3 38 

Responden 05 5 1 2 4 5 3 3 3 3 3 32 

Responden 06 5 2 5 3 3 3 5 4 5 5 40 

Responden 07 5 3 3 4 5 5 5 5 5 5 45 

Responden 08 5 4 2 4 4 4 5 5 5 5 43 

Responden 09 3 3 3 3 4 3 4 4 4 4 35 

Responden 10 5 4 3 4 4 5 4 4 4 2 39 

Responden 11 4 2 4 3 4 5 5 4 5 3 39 

Responden 12 4 5 5 5 5 4 5 4 5 4 46 

Responden 13 4 2 4 3 5 5 5 4 5 4 41 

Responden 14 3 3 5 3 4 5 5 4 5 5 42 

Responden 15 4 3 4 3 3 3 3 3 5 3 34 

Responden 16 3 2 3 4 3 2 3 2 3 1 26 

Responden 17 3 3 3 4 3 4 4 3 3 2 32 
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Responden 18 4 4 4 4 3 4 4 3 3 2 35 

Responden 19 3 2 4 4 2 2 4 2 3 1 27 

Responden 20 2 2 3 2 3 5 4 3 4 4 32 

Responden 21 4 3 4 5 5 4 5 3 4 5 42 

Responden 22 5 4 5 5 5 4 5 5 4 5 47 

Responden 23 5 3 3 4 5 5 4 5 5 5 44 

Responden 24 4 4 3 4 3 4 5 4 5 3 39 

Responden 25 4 3 5 4 5 4 5 4 5 4 43 

Responden 26 4 2 5 3 4 4 5 3 4 4 38 

Responden 27 4 4 4 4 5 4 5 5 5 3 43 

Responden 28 5 3 3 4 5 5 5 4 3 5 42 

Responden 29 5 3 3 4 5 4 5 4 5 4 42 

Responden 30 4 2 5 5 3 2 4 3 5 4 37 

Responden 31 4 3 4 4 4 4 3 4 5 5 40 

Responden 32 4 2 5 5 4 2 4 3 5 3 37 

Responden 33 4 3 5 4 5 5 5 3 5 4 43 

Responden 34 4 3 3 2 5 5 5 5 4 3 39 

Responden 35 1 4 4 4 3 4 5 3 3 4 35 

Responden 36 2 2 3 2 3 3 3 2 4 3 27 

Responden 37 4 2 4 2 4 2 3 3 3 3 30 

Responden 38 4 4 3 3 5 3 5 4 4 5 40 

Responden 39 3 2 3 4 3 4 4 1 3 1 28 

Responden 40 4 3 4 2 3 5 2 4 5 2 34 

Responden 41 4 3 3 2 4 5 4 4 5 5 39 
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Responden 42 4 3 3 2 4 4 4 4 4 5 37 

Responden 43 4 3 4 3 4 4 3 3 4 4 36 

Responden 44 3 3 3 3 4 3 4 3 3 3 32 

Responden 45 4 3 2 2 4 5 4 3 4 3 34 

Responden 46 5 4 3 4 3 5 3 2 5 4 38 

Responden 47 5 4 3 4 3 4 5 4 4 1 37 

Responden 48 4 4 5 4 5 3 3 3 3 4 38 

Responden 49 4 3 3 3 3 3 3 3 4 4 33 

Responden 50 4 3 4 3 4 3 4 2 3 3 33 

Responden 51 3 2 3 3 3 3 4 4 5 3 33 

Responden 52 4 4 4 4 4 4 4 4 4 4 40 

Responden 53 4 3 4 4 4 3 3 4 4 3 36 

Responden 54 5 5 4 5 5 5 5 4 5 5 48 

Responden 55 3 4 4 5 4 4 3 3 4 4 38 

Responden 56 5 5 5 5 5 5 5 5 5 5 50 

Responden 57 4 3 4 4 4 4 5 4 4 4 40 

Responden 58 5 3 5 3 5 5 5 5 4 4 44 

Responden 59 4 4 4 4 4 5 5 4 4 5 43 

Responden 60 5 4 5 5 5 3 3 4 3 4 41 

Responden 61 3 2 5 4 4 4 5 5 5 2 39 

Responden 62 4 2 4 3 3 3 3 3 4 5 34 

Responden 63 4 4 5 5 4 4 4 3 3 4 40 

Responden 64 5 4 2 2 3 3 4 4 4 4 35 

Responden 65 5 5 5 5 5 5 5 4 4 4 47 
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Responden 66 5 5 4 5 5 4 4 5 5 5 47 

Responden 67 4 4 5 4 5 4 5 4 5 5 45 

Responden 68 5 4 5 4 4 4 5 5 5 5 46 

Responden 69 4 4 5 5 4 4 5 5 4 4 44 

Responden 70 5 4 4 5 4 5 5 4 5 4 45 

Responden 71 5 5 5 5 5 5 4 4 5 5 48 

Responden 72 5 4 5 5 3 4 4 2 4 1 37 

Responden 73 4 2 2 4 3 4 5 3 4 4 35 

Responden 74 4 2 3 2 3 2 4 2 4 4 30 

Responden 75 5 4 5 4 5 5 5 5 5 4 47 

Responden 76 4 3 3 3 4 4 4 3 4 4 36 

Responden 77 5 3 5 5 5 5 4 2 5 1 40 

Responden 78 4 3 4 4 3 4 4 3 5 2 36 

Responden 79 5 3 3 2 3 5 4 2 5 3 35 

Responden 80 4 4 4 5 4 5 5 5 4 4 44 

Responden 81 4 2 4 4 4 4 4 3 4 3 36 

Responden 82 4 4 4 3 3 4 4 3 3 4 36 

Responden 83 5 5 5 4 5 4 5 4 5 5 47 

Responden 84 4 3 3 3 3 3 4 3 5 3 34 

Responden 85 3 2 4 4 3 4 5 2 5 4 36 

Responden 86 5 3 4 4 4 4 5 5 4 4 42 

Responden 87 4 3 4 3 4 4 4 4 5 4 39 

Responden 88 5 4 5 5 5 5 5 5 5 4 48 

Responden 89 3 3 2 4 2 2 3 1 3 1 24 
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Lampiran 26 

 

TABULASI DATA PENELITIAN 89 RESPONDEN 

VARIABEL PERILAKU KONSUMTIF  

Responden  
Butir Pernyataan  

Total 
X1_1 X1_2 X1_3 X1_4 X1_5 X1_6 X1_7 X1_8 

Responden 01 3 3 4 4 4 5 4 4 31 

Responden 02 4 5 5 4 4 4 4 4 34 

Responden 03 5 5 5 4 4 3 2 1 29 

Responden 04 4 4 5 4 4 4 4 3 32 

Responden 05 4 4 5 4 3 5 4 2 31 

Responden 06 3 4 4 4 4 4 4 4 31 

Responden 07 4 4 5 4 3 4 3 2 29 

Responden 08 4 4 4 3 4 4 4 2 29 

Responden 09 4 5 5 3 3 5 4 3 32 

Responden 10 3 5 5 5 5 5 4 3 35 

Responden 11 5 5 5 4 4 5 4 3 35 

Responden 12 5 4 5 5 5 5 5 5 39 

Responden 13 4 4 5 5 5 5 5 4 37 

Responden 14 5 5 3 3 4 5 4 4 33 

Responden 15 4 5 4 4 3 4 3 1 28 

Responden 16 4 5 4 4 4 4 3 2 30 

Responden 17 3 4 5 5 5 5 5 4 36 
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Responden 18 4 5 5 5 5 5 4 3 36 

Responden 19 3 3 4 4 4 5 5 3 31 

Responden 20 3 4 3 4 3 4 3 4 28 

Responden 21 5 5 5 4 5 4 4 3 35 

Responden 22 5 5 5 4 5 5 4 4 37 

Responden 23 4 3 4 4 4 5 5 3 32 

Responden 24 4 5 4 3 4 4 4 4 32 

Responden 25 5 5 5 4 4 4 4 3 34 

Responden 26 3 3 4 5 5 5 4 4 33 

Responden 27 4 5 5 5 4 4 3 3 33 

Responden 28 4 3 5 4 5 4 4 4 33 

Responden 29 4 4 5 3 5 5 4 3 33 

Responden 30 5 5 5 4 4 4 4 4 35 

Responden 31 4 4 4 4 4 5 4 3 32 

Responden 32 4 5 5 4 4 5 4 4 35 

Responden 33 4 4 4 4 5 5 5 4 35 

Responden 34 5 5 4 3 4 4 4 3 32 

Responden 35 2 4 4 4 4 2 4 3 27 

Responden 36 4 3 3 3 3 4 3 3 26 

Responden 37 3 4 5 3 4 4 4 4 31 

Responden 38 5 4 4 4 3 4 4 3 31 

Responden 39 5 5 5 4 4 4 3 1 31 

Responden 40 5 5 5 5 3 4 4 2 33 

Responden 41 4 4 4 4 4 5 4 4 33 
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Responden 42 4 4 5 4 3 5 3 4 32 

Responden 43 5 4 4 5 5 5 4 2 34 

Responden 44 5 5 4 3 3 4 3 2 29 

Responden 45 4 5 4 3 3 3 3 2 27 

Responden 46 4 4 3 4 4 5 4 4 32 

Responden 47 5 5 5 3 4 4 3 4 33 

Responden 48 3 3 5 4 4 5 4 3 31 

Responden 49 4 5 5 4 4 4 4 1 31 

Responden 50 5 5 5 3 4 4 4 3 33 

Responden 51 5 4 4 4 5 5 3 4 34 

Responden 52 5 5 4 4 4 4 4 3 33 

Responden 53 4 4 3 3 4 4 5 5 32 

Responden 54 5 5 5 5 5 5 5 4 39 

Responden 55 3 5 4 4 5 5 5 4 35 

Responden 56 5 5 5 4 4 3 3 3 32 

Responden 57 4 5 5 3 4 5 4 4 34 

Responden 58 5 5 5 4 3 4 5 4 35 

Responden 59 4 4 4 3 4 4 4 3 30 

Responden 60 4 5 5 5 5 4 5 4 37 

Responden 61 5 5 5 5 4 5 4 4 37 

Responden 62 3 4 4 3 4 4 3 3 28 

Responden 63 5 5 4 3 4 5 4 3 33 

Responden 64 5 5 5 4 4 4 4 4 35 

Responden 65 5 5 5 4 4 4 4 4 35 
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Responden 66 5 5 5 4 5 5 5 4 38 

Responden 67 5 4 5 4 5 5 4 3 35 

Responden 68 5 5 5 4 5 5 5 4 38 

Responden 69 5 5 5 5 4 5 5 5 39 

Responden 70 5 5 5 4 4 5 5 5 38 

Responden 71 5 4 5 5 5 5 5 4 38 

Responden 72 4 5 5 4 4 4 2 2 30 

Responden 73 5 4 4 3 4 4 3 3 30 

Responden 74 5 5 4 2 3 4 3 2 28 

Responden 75 5 5 5 4 4 5 4 4 36 

Responden 76 4 5 4 4 4 4 4 3 32 

Responden 77 4 4 4 3 5 5 4 2 31 

Responden 78 4 4 3 4 4 4 4 3 30 

Responden 79 4 3 4 3 4 4 3 3 28 

Responden 80 4 5 4 4 4 4 4 4 33 

Responden 81 4 3 5 4 4 5 3 4 32 

Responden 82 5 5 4 3 4 4 4 3 32 

Responden 83 3 4 5 5 5 5 2 1 30 

Responden 84 3 3 4 4 4 4 4 3 29 

Responden 85 4 4 4 4 4 4 4 2 30 

Responden 86 4 5 5 4 4 4 4 5 35 

Responden 87 5 4 4 3 4 4 4 3 31 

Responden 88 4 5 5 4 5 4 4 5 36 

Responden 89 5 5 5 3 5 5 3 2 33 
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Lampiran 27 

 

UJI VALIDITAS 89 RESPONDEN 

VARIABEL INFLUENCER MARKETING 

Correlations 

 X1_1 X1_2 X1_3 X1_4 X1_5 X1_6 X1_7 X1_8 Total 

X1_1 Pearson 

Correlati

on 

1 .400** .228* .430** .329** .100 .413** .326** .602** 

Sig. (2-

tailed) 

 .000 .032 .000 .002 .350 .000 .002 .000 

N 89 89 89 89 89 89 89 89 89 

X1_2 Pearson 

Correlati

on 

.400** 1 .283** .341** .212* .317** .416** .377** .626** 

Sig. (2-

tailed) 

.000  .007 .001 .046 .002 .000 .000 .000 

N 89 89 89 89 89 89 89 89 89 

X1_3 Pearson 

Correlati

on 

.228* .283** 1 .584** .209* .257* .387** .307** .632** 

Sig. (2-

tailed) 

.032 .007  .000 .050 .015 .000 .003 .000 

N 89 89 89 89 89 89 89 89 89 
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X1_4 Pearson 

Correlati

on 

.430** .341** .584** 1 .323** .267* .541** .402** .752** 

Sig. (2-

tailed) 

.000 .001 .000  .002 .012 .000 .000 .000 

N 89 89 89 89 89 89 89 89 89 

X1_5 Pearson 

Correlati

on 

.329** .212* .209* .323** 1 .117 .361** .245* .556** 

Sig. (2-

tailed) 

.002 .046 .050 .002  .275 .001 .020 .000 

N 89 89 89 89 89 89 89 89 89 

X1_6 Pearson 

Correlati

on 

.100 .317** .257* .267* .117 1 .298** .216* .522** 

Sig. (2-

tailed) 

.350 .002 .015 .012 .275  .005 .042 .000 

N 89 89 89 89 89 89 89 89 89 

X1_7 Pearson 

Correlati

on 

.413** .416** .387** .541** .361** .298** 1 .493** .777** 

Sig. (2-

tailed) 

.000 .000 .000 .000 .001 .005  .000 .000 

N 89 89 89 89 89 89 89 89 89 

X1_8 Pearson 

Correlati

on 

.326** .377** .307** .402** .245* .216* .493** 1 .659** 
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Sig. (2-

tailed) 

.002 .000 .003 .000 .020 .042 .000  .000 

N 89 89 89 89 89 89 89 89 89 

Total Pearson 

Correlati

on 

.602** .626** .632** .752** .556** .522** .777** .659** 1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000  

N 89 89 89 89 89 89 89 89 89 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 28 

 

UJI VALIDITAS 89 RESPONDEN 

VARIABEL KEPUTUSAN PEMBELIAN 

Correlations 

 X2_1 X2_2 X2_3 X2_4 X2_5 X2_6 X2_7 X2_8 X2_9 X2_10 Total 

X2_1 Pearson 

Correlation 

1 .157 .123 .033 -.052 -.120 .136 .150 .321*

* 

.382** .469** 

Sig. (2-tailed)  .143 .249 .759 .625 .264 .205 .161 .002 .000 .000 

N 89 89 89 89 89 89 89 89 89 89 89 

X2_2 Pearson 

Correlation 

.157 1 .094 .196 .263* .342*

* 

.129 .030 -.102 -.003 .380** 

Sig. (2-tailed) .143  .381 .066 .013 .001 .227 .777 .339 .976 .000 

N 89 89 89 89 89 89 89 89 89 89 89 

X2_3 Pearson 

Correlation 

.123 .094 1 .343*

* 

-.112 .116 .152 .029 .218* .198 .454** 

Sig. (2-tailed) .249 .381  .001 .296 .281 .155 .789 .040 .062 .000 

N 89 89 89 89 89 89 89 89 89 89 89 

X2_4 Pearson 

Correlation 

.033 .196 .343*

* 

1 .203 .257* .229* .289*

* 

.156 .039 .510** 

Sig. (2-tailed) .759 .066 .001  .057 .015 .031 .006 .144 .714 .000 

N 89 89 89 89 89 89 89 89 89 89 89 

X2_5 Pearson 

Correlation 

-.052 .263* -.112 .203 1 .381*

* 

.187 .116 -.021 -.136 .314** 

Sig. (2-tailed) .625 .013 .296 .057  .000 .080 .278 .849 .205 .003 

N 89 89 89 89 89 89 89 89 89 89 89 
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X2_6 Pearson 

Correlation 

-.120 .342*

* 

.116 .257* .381*

* 

1 .107 .174 -.057 -.220* .325** 

Sig. (2-tailed) .264 .001 .281 .015 .000  .320 .102 .597 .039 .002 

N 89 89 89 89 89 89 89 89 89 89 89 

X2_7 Pearson 

Correlation 

.136 .129 .152 .229* .187 .107 1 .444*

* 

.208 .233* .557** 

Sig. (2-tailed) .205 .227 .155 .031 .080 .320  .000 .050 .028 .000 

N 89 89 89 89 89 89 89 89 89 89 89 

X2_8 Pearson 

Correlation 

.150 .030 .029 .289*

* 

.116 .174 .444*

* 

1 .432*

* 

.291** .608** 

Sig. (2-tailed) .161 .777 .789 .006 .278 .102 .000  .000 .006 .000 

N 89 89 89 89 89 89 89 89 89 89 89 

X2_9 Pearson 

Correlation 

.321*

* 

-.102 .218* .156 -.021 -.057 .208 .432*

* 

1 .575** .615** 

Sig. (2-tailed) .002 .339 .040 .144 .849 .597 .050 .000  .000 .000 

N 89 89 89 89 89 89 89 89 89 89 89 

X2_10 Pearson 

Correlation 

.382*

* 

-.003 .198 .039 -.136 -

.220* 

.233* .291*

* 

.575*

* 

1 .599** 

Sig. (2-tailed) .000 .976 .062 .714 .205 .039 .028 .006 .000  .000 

N 89 89 89 89 89 89 89 89 89 89 89 

Total Pearson 

Correlation 

.469*

* 

.380*

* 

.454*

* 

.510*

* 

.314*

* 

.325*

* 

.557*

* 

.608*

* 

.615*

* 

.599** 1 

Sig. (2-tailed) .000 .000 .000 .000 .003 .002 .000 .000 .000 .000  

N 89 89 89 89 89 89 89 89 89 89 89 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 29 

 

UJI VALIDITAS 89 RESPONDEN 

VARIABEL KONDISI KEUANGAN 

Correlations 

 X3_1 X3_2 X3_3 X3_4 X3_5 X3_6 X3_7 X3_8 X3_9 X3_10 Total 

X3_1 Pearson 

Correlation 

1 .400*

* 

.141 .300*

* 

.456*

* 

.279*

* 

.175 .399*

* 

.292*

* 

.256* .594** 

Sig. (2-tailed)  .000 .189 .004 .000 .008 .100 .000 .006 .016 .000 

N 89 89 89 89 89 89 89 89 89 89 89 

X3_2 Pearson 

Correlation 

.400*

* 

1 .281*

* 

.479*

* 

.352*

* 

.336*

* 

.194 .371*

* 

.090 .303** .636** 

Sig. (2-tailed) .000  .008 .000 .001 .001 .069 .000 .401 .004 .000 

N 89 89 89 89 89 89 89 89 89 89 89 

X3_3 Pearson 

Correlation 

.141 .281*

* 

1 .444*

* 

.346*

* 

.129 .218* .225* .236* .202 .532** 

Sig. (2-tailed) .189 .008  .000 .001 .227 .040 .034 .026 .058 .000 

N 89 89 89 89 89 89 89 89 89 89 89 

X3_4 Pearson 

Correlation 

.300*

* 

.479*

* 

.444*

* 

1 .302*

* 

.070 .206 .144 .051 .044 .501** 

Sig. (2-tailed) .004 .000 .000  .004 .516 .053 .179 .636 .681 .000 

N 89 89 89 89 89 89 89 89 89 89 89 

X3_5 Pearson 

Correlation 

.456*

* 

.352*

* 

.346*

* 

.302*

* 

1 .428*

* 

.390*

* 

.573*

* 

.204 .474** .744** 

Sig. (2-tailed) .000 .001 .001 .004  .000 .000 .000 .055 .000 .000 
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N 89 89 89 89 89 89 89 89 89 89 89 

X3_6 Pearson 

Correlation 

.279*

* 

.336*

* 

.129 .070 .428*

* 

1 .436*

* 

.388*

* 

.349*

* 

.251* .593** 

Sig. (2-tailed) .008 .001 .227 .516 .000  .000 .000 .001 .018 .000 

N 89 89 89 89 89 89 89 89 89 89 89 

X3_7 Pearson 

Correlation 

.175 .194 .218* .206 .390*

* 

.436*

* 

1 .497*

* 

.308*

* 

.303** .598** 

Sig. (2-tailed) .100 .069 .040 .053 .000 .000  .000 .003 .004 .000 

N 89 89 89 89 89 89 89 89 89 89 89 

X3_8 Pearson 

Correlation 

.399*

* 

.371*

* 

.225* .144 .573*

* 

.388*

* 

.497*

* 

1 .398*

* 

.496** .743** 

Sig. (2-tailed) .000 .000 .034 .179 .000 .000 .000  .000 .000 .000 

N 89 89 89 89 89 89 89 89 89 89 89 

X3_9 Pearson 

Correlation 

.292*

* 

.090 .236* .051 .204 .349*

* 

.308*

* 

.398*

* 

1 .305** .512** 

Sig. (2-tailed) .006 .401 .026 .636 .055 .001 .003 .000  .004 .000 

N 89 89 89 89 89 89 89 89 89 89 89 

X3_10 Pearson 

Correlation 

.256* .303*

* 

.202 .044 .474*

* 

.251* .303*

* 

.496*

* 

.305*

* 

1 .625** 

Sig. (2-tailed) .016 .004 .058 .681 .000 .018 .004 .000 .004  .000 

N 89 89 89 89 89 89 89 89 89 89 89 

Total Pearson 

Correlation 

.594*

* 

.636*

* 

.532*

* 

.501*

* 

.744*

* 

.593*

* 

.598*

* 

.743*

* 

.512*

* 

.625** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 89 89 89 89 89 89 89 89 89 89 89 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 30 

 

UJI VALIDITAS 89 RESPONDEN 

VARIABEL PERILAKU KONSUMTIF 

Correlations 

 Y_1 Y_2 Y_3 Y_4 Y_5 Y_6 Y_7 Y_8 Total 

Y_1 Pearson 

Correlation 

1 .502** .230* -.102 -.017 .058 .026 .005 .402** 

Sig. (2-

tailed) 

 .000 .030 .343 .872 .586 .810 .964 .000 

N 89 89 89 89 89 89 89 89 89 

Y_2 Pearson 

Correlation 

.502** 1 .334** -.018 -.044 -.160 -.026 -.031 .359** 

Sig. (2-

tailed) 

.000  .001 .869 .682 .135 .806 .776 .001 

N 89 89 89 89 89 89 89 89 89 

Y_3 Pearson 

Correlation 

.230* .334** 1 .370** .249* .151 .059 .054 .538** 

Sig. (2-

tailed) 

.030 .001  .000 .019 .158 .582 .618 .000 

N 89 89 89 89 89 89 89 89 89 

Y_4 Pearson 

Correlation 

-.102 -.018 .370** 1 .373** .269* .276** .163 .526** 

Sig. (2-

tailed) 

.343 .869 .000  .000 .011 .009 .128 .000 

N 89 89 89 89 89 89 89 89 89 
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Y_5 Pearson 

Correlation 

-.017 -.044 .249* .373** 1 .397** .348** .257* .581** 

Sig. (2-

tailed) 

.872 .682 .019 .000  .000 .001 .015 .000 

N 89 89 89 89 89 89 89 89 89 

Y_6 Pearson 

Correlation 

.058 -.160 .151 .269* .397** 1 .371** .281** .539** 

Sig. (2-

tailed) 

.586 .135 .158 .011 .000  .000 .008 .000 

N 89 89 89 89 89 89 89 89 89 

Y_7 Pearson 

Correlation 

.026 -.026 .059 .276** .348** .371** 1 .564** .648** 

Sig. (2-

tailed) 

.810 .806 .582 .009 .001 .000  .000 .000 

N 89 89 89 89 89 89 89 89 89 

Y_8 Pearson 

Correlation 

.005 -.031 .054 .163 .257* .281** .564** 1 .615** 

Sig. (2-

tailed) 

.964 .776 .618 .128 .015 .008 .000  .000 

N 89 89 89 89 89 89 89 89 89 

Total Pearson 

Correlation 

.402** .359** .538** .526** .581** .539** .648** .615** 1 

Sig. (2-

tailed) 

.000 .001 .000 .000 .000 .000 .000 .000  

N 89 89 89 89 89 89 89 89 89 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 



174  

 

Lampiran 31 

 

UJI RELIABILITAS 89 RESPONDEN 

VARIABEL INFLUENCER MARKETING 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.790 8 

 

 

Item-Total Statistics 

 Scale Mean 

if Item 

Deleted 

Scale 

Variance if 

Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if 

Item 

Deleted 

X1_1 26.19 13.974 .480 .770 

X1_2 26.06 13.963 .515 .767 

X1_3 26.61 13.400 .494 .767 

X1_4 26.38 12.784 .653 .743 

X1_5 26.56 13.658 .383 .786 

X1_6 26.85 13.808 .333 .796 

X1_7 27.03 11.760 .657 .738 

X1_8 26.83 13.074 .520 .763 
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Lampiran 32 

 

UJI RELIABILITAS 89 RESPONDEN 

VARIABEL KEPUTUSAN PEMBELIAN  

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.632 10 

 

 

Item-Total Statistics 

 Scale Mean 

if Item 

Deleted 

Scale 

Variance if 

Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if 

Item 

Deleted 

X2_1 34.13 15.413 .294 .608 

X2_2 34.28 16.182 .213 .623 

X2_3 34.31 15.332 .256 .617 

X2_4 33.84 15.498 .371 .596 

X2_5 34.06 16.531 .126 .641 

X2_6 34.31 16.559 .158 .633 

X2_7 34.11 15.146 .421 .586 

X2_8 34.27 14.245 .448 .573 

X2_9 34.16 14.384 .468 .571 

X2_10 34.82 12.945 .324 .613 

  



176  

 

Lampiran 33 

 

UJI RELIABILITAS 89 RESPONDEN 

VARIABEL KONDISI KEUANGAN  

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.808 10 

 

 

Item-Total Statistics 

 Scale Mean 

if Item 

Deleted 

Scale 

Variance if 

Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if 

Item 

Deleted 

X3_1 34.46 26.001 .487 .791 

X3_2 35.37 24.941 .518 .787 

X3_3 34.71 26.050 .396 .801 

X3_4 34.85 26.263 .354 .806 

X3_5 34.57 24.452 .663 .772 

X3_6 34.57 25.475 .469 .793 

X3_7 34.27 26.086 .495 .791 

X3_8 34.96 23.453 .644 .771 

X3_9 34.28 26.909 .399 .800 

X3_10 34.91 24.015 .472 .795 
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Lampiran 34 

 

UJI RELIABILITAS 89 RESPONDEN 

VARIABEL PERILAKU KONSUMTIF  

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.621 8 

 

 

Item-Total Statistics 

 Scale Mean 

if Item 

Deleted 

Scale 

Variance if 

Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if 

Item 

Deleted 

Y_1 28.47 7.843 .167 .631 

Y_2 28.29 8.073 .139 .635 

Y_3 28.24 7.455 .366 .578 

Y_4 28.83 7.392 .333 .585 

Y_5 28.60 7.266 .414 .565 

Y_6 28.33 7.472 .369 .577 

Y_7 28.82 6.785 .472 .543 

Y_8 29.46 6.410 .344 .587 
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Lampiran 35 

 

HASIL ANALISIS STATISTIK DESKRIPTIF 

VARIABEL INFLUENCER MARKETING 

 

Statistics 

Influencer Marketing 

N Valid 89 

Missi

ng 

0 

Mean 30.36 

Std. Error of 

Mean 

.435 

Median 30.00 

Std. Deviation 4.107 

Variance 16.869 

Range 17 

Minimum 23 

Maximum 40 

Sum 2702 

 

 

Influencer Marketing 

 
Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 23 2 2.2 2.2 2.2 

24 5 5.6 5.6 7.9 

25 6 6.7 6.7 14.6 

26 7 7.9 7.9 22.5 

27 5 5.6 5.6 28.1 

28 3 3.4 3.4 31.5 

29 7 7.9 7.9 39.3 

30 14 15.7 15.7 55.1 

31 7 7.9 7.9 62.9 

32 7 7.9 7.9 70.8 

33 3 3.4 3.4 74.2 

34 8 9.0 9.0 83.1 

35 5 5.6 5.6 88.8 

36 2 2.2 2.2 91.0 

37 4 4.5 4.5 95.5 
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38 2 2.2 2.2 97.8 

39 1 1.1 1.1 98.9 

40 1 1.1 1.1 100.0 

Total 89 100.0 100.0  

 

 

Influencer Marketing 

 
Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 23 - 24 7 7.9 7.9 7.9 

25 - 26 13 14.6 14.6 22.5 

27 - 28 8 9.0 9.0 31.5 

29 - 31 28 31.5 31.5 62.9 

32 - 34 18 20.2 20.2 83.1 

35 - 37 11 12.4 12.4 95.5 

38 - 40 4 4.5 4.5 100.0 

Total 89 100.0 100.0  
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Lampiran 36 

 

HASIL ANALISIS STATISTIK DESKRIPTIF 

VARIABEL KEPUTUSAN PEMBELIAN 

 

Statistics 

Keputusan Pembelian 

N Valid 89 

Missing 0 

Mean 38.03 

Std. Error of 

Mean 

.450 

Median 39.00 

Std. Deviation 4.249 

Variance 18.056 

Range 18 

Minimum 29 

Maximum 47 

Sum 3385 

 

 

Keputusan Pembelian 

 
Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 29 3 3.4 3.4 3.4 

31 4 4.5 4.5 7.9 

32 1 1.1 1.1 9.0 

33 8 9.0 9.0 18.0 

34 4 4.5 4.5 22.5 

35 8 9.0 9.0 31.5 

36 5 5.6 5.6 37.1 

37 3 3.4 3.4 40.4 

38 8 9.0 9.0 49.4 

39 10 11.2 11.2 60.7 

40 8 9.0 9.0 69.7 

41 6 6.7 6.7 76.4 

42 9 10.1 10.1 86.5 

43 4 4.5 4.5 91.0 

44 3 3.4 3.4 94.4 

45 2 2.2 2.2 96.6 
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46 2 2.2 2.2 98.9 

47 1 1.1 1.1 100.0 

Total 89 100.0 100.0  

 

 

Keputusan Pembelian 

 
Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 29 - 31 7 7.9 7.9 7.9 

32 - 34 13 14.6 14.6 22.5 

35 - 37 16 18.0 18.0 40.4 

38 - 40 26 29.2 29.2 69.7 

41 - 43 19 21.3 21.3 91.0 

44 - 45 5 5.6 5.6 96.6 

46 - 47 3 3.4 3.4 100.0 

Total 89 100.0 100.0  
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Lampiran 37 

 

HASIL ANALISIS STATISTIK DESKRIPTIF 

VARIABEL KONDISI KEUANGAN  

 

Statistics 

Kondisi Keuangan 

N Valid 89 

Missing 0 

Mean 38.55 

Std. Error of 

Mean 

.587 

Median 39.00 

Std. Deviation 5.537 

Variance 30.659 

Range 26 

Minimum 24 

Maximum 50 

Sum 3431 

 

 

Kondisi Keuangan 

 
Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 24 1 1.1 1.1 1.1 

26 1 1.1 1.1 2.2 

27 2 2.2 2.2 4.5 

28 1 1.1 1.1 5.6 

30 2 2.2 2.2 7.9 

32 4 4.5 4.5 12.4 

33 3 3.4 3.4 15.7 

34 5 5.6 5.6 21.3 

35 6 6.7 6.7 28.1 

36 7 7.9 7.9 36.0 

37 7 7.9 7.9 43.8 

38 5 5.6 5.6 49.4 

39 8 9.0 9.0 58.4 

40 7 7.9 7.9 66.3 

41 2 2.2 2.2 68.5 

42 5 5.6 5.6 74.2 
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43 5 5.6 5.6 79.8 

44 4 4.5 4.5 84.3 

45 3 3.4 3.4 87.6 

46 2 2.2 2.2 89.9 

47 5 5.6 5.6 95.5 

48 3 3.4 3.4 98.9 

50 1 1.1 1.1 100.0 

Total 89 100.0 100.0  

 

 

Kondisi Keuangan 

 
Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 24 - 27 4 4.5 4.5 4.5 

28 - 31 3 3.4 3.4 7.9 

32 - 35 18 20.2 20.2 28.1 

36 - 39 27 30.3 30.3 58.4 

40 - 43 19 21.3 21.3 79.8 

44 - 47 14 15.7 15.7 95.5 

48 - 50 4 4.5 4.5 100.0 

Total 89 100.0 100.0  
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Lampiran 38 

 

HASIL ANALISIS STATISTIK DESKRIPTIF 

VARIABEL PERILAKU KONSUMTIF  

 

Statistics 

Perilaku Konsumtif   

N Valid 89 

Missi

ng 

0 

Mean 32.72 

Std. Error of 

Mean 

.320 

Median 33.00 

Std. Deviation 3.015 

Variance 9.091 

Range 13 

Minimum 26 

Maximum 39 

Sum 2912 

 

Perilaku Konsumtif 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 26 1 1.1 1.1 1.1 

27 2 2.2 2.2 3.4 

28 5 5.6 5.6 9.0 

29 5 5.6 5.6 14.6 

30 7 7.9 7.9 22.5 

31 11 12.4 12.4 34.8 

32 13 14.6 14.6 49.4 

33 13 14.6 14.6 64.0 

34 5 5.6 5.6 69.7 

35 12 13.5 13.5 83.1 

36 4 4.5 4.5 87.6 

37 4 4.5 4.5 92.1 

38 4 4.5 4.5 96.6 

39 3 3.4 3.4 100.0 

Total 89 100.0 100.0  
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Perilaku Konsumtif 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 26 - 27 3 3.4 3.4 3.4 

28 - 29 10 11.2 11.2 14.6 

30 - 31 18 20.2 20.2 34.8 

32 - 33 26 29.2 29.2 64.0 

34 - 35 17 19.1 19.1 83.1 

36 - 37 8 9.0 9.0 92.1 

38 - 39 7 7.9 7.9 100.0 

Total 89 100.0 100.0  
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Lampiran 39 

 

HASIL ANALISIS REGRESI LINEAR SEDERHANA 

VARIABEL INFLUENCER MARKETING (X1) 

 

Variables Entered/Removeda 

Model Variables 

Entered 

Variables 

Removed 

Method 

1 Influencer 

Marketingb 

. Enter 

a. Dependent Variable: Perilaku Konsumtif 

b. All requested variables entered. 

 

Model Summary 

Model R R 

Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .882a .778 .775 1.430 

a. Predictors: (Constant), Influencer Marketing 

 

Coefficientsa 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

B Std. 

Error 

Beta 

1 (Constant) 13.066 1.137  11.493 .000 

Influencer 

Marketing 

.647 .037 .882 17.443 .000 

a. Dependent Variable: Perilaku Konsumtif 
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Lampiran 40 

 

HASIL ANALISIS REGRESI LINEAR SEDERHANA 

VARIABEL KEPUTUSAN PEMBELIAN (X2) 

 

Variables Entered/Removeda 

Model Variables 

Entered 

Variables 

Removed 

Method 

1 Keputusan 

Pembelianb 

. Enter 

a. Dependent Variable: Perilaku Konsumtif 

b. All requested variables entered. 

 

Model Summary 

Model R 
R 

Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .496a .246 .237 2.634 

a. Predictors: (Constant), Keputusan Pembelian 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardize

d 

Coefficients 
t Sig. 

B Std. Error Beta 

1 (Constant) 19.342 2.528  7.650 .000 

Keputusan 

Pembelian 

.352 .066 .496 5.323 .000 

a. Dependent Variable: Perilaku Konsumtif 
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Lampiran 41 

 

HASIL ANALISIS REGRESI LINEAR SEDERHANA 

VARIABEL KONDISI KEUANGAN (X3) 

 

Variables Entered/Removeda 

Model 
Variables 

Entered 

Variables 

Removed 
Method 

1 Kondisi 

Keuanganb 

. Enter 

a. Dependent Variable: Perilaku Konsumtif 

b. All requested variables entered. 

 

Model Summary 

Model R 
R 

Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .542a .294 .286 2.548 

a. Predictors: (Constant), Kondisi Keuangan 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardize

d 

Coefficients t Sig. 

B 
Std. 

Error 

Beta 

1 (Constant) 21.335 1.910  11.170 .000 

Kondisi 

Keuangan 

.295 .049 .542 6.021 .000 

a. Dependent Variable: Perilaku Konsumtif 
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Lampiran 42 

 

HASIL ANALISIS REGRESI LINIER BERGANDA  

 

Model Summary 

Model R R 

Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .983a .967 .965 .561 

a. Predictors: (Constant), Kondisi Keuangan, Influencer Marketing, 

Keputusan Pembelian 

 

ANOVAa 

Model Sum of 

Squares 

df Mean 

Square 

F Sig. 

1 Regression 773.257 3 257.752 819.933 .000b 

Residual 26.720 85 .314   

Total 799.978 88    

a. Dependent Variable: Perilaku Konsumtif 

b. Predictors: (Constant), Kondisi Keuangan, Influencer Marketing, Keputusan 

Pembelian 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardize

d 

Coefficients 
t Sig. 

B Std. Error Beta 

1 (Constant) 2.265 .672  3.369 .001 

Influencer 

Marketing 

.574 .015 .781 38.183 .000 

Keputusan 

Pembelian 

.209 .015 .294 13.753 .000 

Kondisi 

Keuangan 

.132 .012 .243 11.100 .000 

a. Dependent Variable: Perilaku Konsumtif 
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Lampiran 43 

 

DISTRIBUSI NILAI rtabel SIGNIFIKANSI 5% dan 1% 

 

N The Level of Significance N The Level of Significance 

5% 1% 5% 1% 

3 0.997 0.999 38 0.320 0.413 

4 0.950 0.990 39 0.316 0.408 

5 0.878 0.959 40 0.312 0.403 

6 0.811 0.917 41 0.308 0.398 

7 0.754 0.874 42 0.304 0.393 

8 0.707 0.834 43 0.301 0.389 

9 0.666 0.798 44 0.297 0.384 

10 0.632 0.765 45 0.294 0.380 

11 0.602 0.735 46 0.291 0.376 

12 0.576 0.708 47 0.288 0.372 

13 0.553 0.684 48 0.284 0.368 

14 0.532 0.661 49 0.281 0.364 

15 0.514 0.641 50 0.279 0.361 

16 0.497 0.623 55 0.266 0.345 

17 0.482 0.606 60 0.254 0.330 

18 0.468 0.590 65 0.244 0.317 

19 0.456 0.575 70 0.235 0.306 

20 0.444 0.561 75 0.227 0.296 

21 0.433 0.549 80 0.220 0.286 

22 0.432 0.537 85 0.213 0.278 

23 0.413 0.526 90 0.207 0.267 

24 0.404 0.515 95 0.202 0.263 

25 0.396 0.505 100 0.195 0.256 

26 0.388 0.496 125 0.176 0.230 

27 0.381 0.487 150 0.159 0.210 

28 0.374 0.478 175 0.148 0.194 

29 0.367 0.470 200 0.138 0.181 

30 0.361 0.463 300 0.113 0.148 

31 0.355 0.456 400 0.098 0.128 

32 0.349 0.449 500 0.088 0.115 

33 0.344 0.442 600 0.080 0.105 

34 0.339 0.436 700 0.074 0.097 

35 0.334 0.430 800 0.070 0.091 

36 0.329 0.424 900 0.065 0.086 

37 0.325 0.418 1000 0.062 0.081 
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Lampiran 44 

 

Ttabel  

df=(n-k) α = 0.05 α = 0.025 

1 6,314 12,706 

2 2,920 4,303 

3 2,353 3,182 

4 2,132 2,776 

5 2,015 2,571 

6 1,943 2,447 

7 1,895 2,365 

8 1,860 2,306 

9 1,833 2,262 

10 1,812 2,228 

11 1,796 2,201 

12 1,782 2,179 

13 1,771 2,160 

14 1,761 2,145 

15 1,753 2,131 

16 1,746 2,120 

17 1,740 2,110 

18 1,734 2,101 

19 1,729 2,093 

20 1,725 2,086 

21 1,721 2,080 

22 1,717 2,074 

23 1,714 2,069 

24 1,711 2,064 

25 1,708 2,060 

26 1,706 2,056 

27 1,703 2,052 

28 1,701 2,048 

29 1,699 2,045 

30 1,697 2,042 

31 1,696 2,040 

32 1,694 2,037 

33 1,692 2,035 

34 1,691 2,032 

35 1,690 2,030 
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36 1,688 2,028 

37 1,687 2,026 

38 1,686 2,024 

39 1,685 2,023 

40 1,684 2,021 

41 1,683 2,020 

42 1,682 2,018 

43 1,681 2,017 

44 1,680 2,015 

45 1,679 2,014 

46 1,679 2,013 

47 1,678 2,012 

48 1,677 2,011 

49 1,677 2,010 

df=(n-k) α = 0.05 α = 

0.025 

51 1,675 2,008 

52 1,675 2,007 

53 1,674 2,006 

54 1,674 2,005 

55 1,673 2,004 

56 1,673 2,003 

57 1,672 2,002 

58 1,672 2,002 

59 1,671 2,001 

60 1,671 2,000 

61 1,670 2,000 

62 1,670 1,999 

63 1,669 1,998 

64 1,669 1,998 

65 1,669 1,997 

66 1,668 1,997 

67 1,668 1,996 

68 1,668 1,995 

69 1,667 1,995 

70 1,667 1,994 

71 1,667 1,994 

72 1,666 1,993 

73 1,666 1,993 
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74 1,666 1,993 

75 1,665 1,992 

76 1,665 1,992 

77 1,665 1,991 

78 1,665 1,991 

79 1,664 1,990 

80 1,664 1,990 

81 1,664 1,990 

82 1,664 1,989 

83 1,663 1,989 

84 1,663 1,989 

85 1,663 1,988 

86 1,663 1,988 

87 1,663 1,988 

88 1,662 1,987 

89 1,662 1,987 

90 1,662 1,987 

91 1,662 1,986 

92 1,662 1,986 

93 1,661 1,986 

94 1,661 1,986 

95 1,661 1,985 

96 1,661 1,985 

97 1,661 1,985 

98 1,661 1,984 

99 1,660 1,984 
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F tabel 

α = 

0,05 

df1=(k-1) 

df2=(n-k- 

1) 1 2 3 4 5 6 7 8 

1 
161.44 

8 
199,500 215.70 7 224,583 230,162 233.98 6 236,768 238,883 

2 18,513 19,000 19,164 19,247 19,296 19,330 19,353 19,371 

3 10,128 9,552 9,277 9,117 9,013 8,941 8,887 8,845 

4 7,709 6,944 6,591 6,388 6,256 6,163 6,094 6,041 

5 6,608 5,786 5,409 5,192 5,050 4,950 4,876 4,818 

6 5,987 5,143 4,757 4,534 4,387 4,284 4,207 4,147 

7 5,591 4,737 4,347 4,120 3,972 3,866 3,787 3,726 

8 5,318 4,459 4,066 3,838 3,687 3,581 3,500 3,438 

9 5,117 4,256 3,863 3,633 3,482 3,374 3,293 3,230 

10 4,965 4,103 3,708 3,478 3,326 3,217 3,135 3,072 

11 4,844 3,982 3,587 3,357 3,204 3,095 3,012 2,948 

12 4,747 3,885 3,490 3,259 3,106 2,996 2,913 2,849 

13 4,667 3,806 3,411 3,179 3,025 2,915 2,832 2,767 

14 4,600 3,739 3,344 3,112 2,958 2,848 2,764 2,699 

15 4,543 3,682 3,287 3,056 2,901 2,790 2,707 2,641 

16 4,494 3,634 3,239 3,007 2,852 2,741 2,657 2,591 

17 4,451 3,592 3,197 2,965 2,810 2,699 2,614 2,548 

18 4,414 3,555 3,160 2,928 2,773 2,661 2,577 2,510 

19 4,381 3,522 3,127 2,895 2,740 2,628 2,544 2,477 

20 4,351 3,493 3,098 2,866 2,711 2,599 2,514 2,447 

21 4,325 3,467 3,072 2,840 2,685 2,573 2,488 2,420 

22 4,301 3,443 3,049 2,817 2,661 2,549 2,464 2,397 

23 4,279 3,422 3,028 2,796 2,640 2,528 2,442 2,375 

24 4,260 3,403 3,009 2,776 2,621 2,508 2,423 2,355 

25 4,242 3,385 2,991 2,759 2,603 2,490 2,405 2,337 
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26 4,225 3,369 2,975 2,743 2,587 2,474 2,388 2,321 

27 4,210 3,354 2,960 2,728 2,572 2,459 2,373 2,305 

28 4,196 3,340 2,947 2,714 2,558 2,445 2,359 2,291 

29 4,183 3,328 2,934 2,701 2,545 2,432 2,346 2,278 

30 4,171 3,316 2,922 2,690 2,534 2,421 2,334 2,266 

31 4,160 3,305 2,911 2,679 2,523 2,409 2,323 2,255 

32 4,149 3,295 2,901 2,668 2,512 2,399 2,313 2,244 

33 4,139 3,285 2,892 2,659 2,503 2,389 2,303 2,235 

34 4,130 3,276 2,883 2,650 2,494 2,380 2,294 2,225 

35 4,121 3,267 2,874 2,641 2,485 2,372 2,285 2,217 

36 4,113 3,259 2,866 2,634 2,477 2,364 2,277 2,209 

37 4,105 3,252 2,859 2,626 2,470 2,356 2,270 2,201 

38 4,098 3,245 2,852 2,619 2,463 2,349 2,262 2,194 

39 4,091 3,238 2,845 2,612 2,456 2,342 2,255 2,187 

40 4,085 3,232 2,839 2,606 2,449 2,336 2,249 2,180 

41 4,079 3,226 2,833 2,600 2,443 2,330 2,243 2,174 

42 4,073 3,220 2,827 2,594 2,438 2,324 2,237 2,168 

43 4,067 3,214 2,822 2,589 2,432 2,318 2,232 2,163 

44 4,062 3,209 2,816 2,584 2,427 2,313 2,226 2,157 

45 4,057 3,204 2,812 2,579 2,422 2,308 2,221 2,152 

46 4,052 3,200 2,807 2,574 2,417 2,304 2,216 2,147 

47 4,047 3,195 2,802 2,570 2,413 2,299 2,212 2,143 

48 4,043 3,191 2,798 2,565 2,409 2,295 2,207 2,138 

49 4,038 3,187 2,794 2,561 2,404 2,290 2,203 2,134 

50 4,034 3,183 2,790 2,557 2,400 2,286 2,199 2,130 

51 4,030 3,179 2,786 2,553 2,397 2,283 2,195 2,126 

52 4,027 3,175 2,783 2,550 2,393 2,279 2,192 2,122 

53 4,023 3,172 2,779 2,546 2,389 2,275 2,188 2,119 

54 4,020 3,168 2,776 2,543 2,386 2,272 2,185 2,115 

55 4,016 3,165 2,773 2,540 2,383 2,269 2,181 2,112 

56 4,013 3,162 2,769 2,537 2,380 2,266 2,178 2,109 

57 4,010 3,159 2,766 2,534 2,377 2,263 2,175 2,106 
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58 4,007 3,156 2,764 2,531 2,374 2,260 2,172 2,103 

59 4,004 3,153 2,761 2,528 2,371 2,257 2,169 2,100 

60 4,001 3,150 2,758 2,525 2,368 2,254 2,167 2,097 

61 3,998 3,148 2,755 2,523 2,366 2,251 2,164 2,094 

62 3,996 3,145 2,753 2,520 2,363 2,249 2,161 2,092 

63 3,993 3,143 2,751 2,518 2,361 2,246 2,159 2,089 

64 3,991 3,140 2,748 2,515 2,358 2,244 2,156 2,087 

65 3,989 3,138 2,746 2,513 2,356 2,242 2,154 2,084 

66 3,986 3,136 2,744 2,511 2,354 2,239 2,152 2,082 

67 3,984 3,134 2,742 2,509 2,352 2,237 2,150 2,080 

68 3,982 3,132 2,740 2,507 2,350 2,235 2,148 2,078 

69 3,980 3,130 2,737 2,505 2,348 2,233 2,145 2,076 

70 3,978 3,128 2,736 2,503 2,346 2,231 2,143 2,074 

71 3,976 3,126 2,734 2,501 2,344 2,229 2,142 2,072 

72 3,974 3,124 2,732 2,499 2,342 2,227 2,140 2,070 

73 3,972 3,122 2,730 2,497 2,340 2,226 2,138 2,068 

74 3,970 3,120 2,728 2,495 2,338 2,224 2,136 2,066 

75 3,968 3,119 2,727 2,494 2,337 2,222 2,134 2,064 

76 3,967 3,117 2,725 2,492 2,335 2,220 2,133 2,063 

77 3,965 3,115 2,723 2,490 2,333 2,219 2,131 2,061 

78 3,963 3,114 2,722 2,489 2,332 2,217 2,129 2,059 

79 3,962 3,112 2,720 2,487 2,330 2,216 2,128 2,058 

80 3,960 3,111 2,719 2,486 2,329 2,214 2,126 2,056 

81 3,959 3,109 2,717 2,484 2,327 2,213 2,125 2,055 

82 3,957 3,108 2,716 2,483 2,326 2,211 2,123 2,053 

83 3,956 3,107 2,715 2,482 2,324 2,210 2,122 2,052 

84 3,955 3,105 2,713 2,480 2,323 2,209 2,121 2,051 

85 3,953 3,104 2,712 2,479 2,322 2,207 2,119 2,049 

86 3,952 3,103 2,711 2,478 2,321 2,206 2,118 2,048 

87 3,951 3,101 2,709 2,476 2,319 2,205 2,117 2,047 

88 3,949 3,100 2,708 2,475 2,318 2,203 2,115 2,045 

89 3,948 3,099 2,707 2,474 2,317 2,202 2,114 2,044 
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